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A  hit  of  the  50's,60's, 
70's,  80's,  90's 


Over  the  years,  Cerumol  has  been 
working  to  help  millions  of  people 
who  suffer  from  the  problem  of 
hardened  ear  wax. 

Cerumol  works  effectively  by 
softening  and  loosening  ear  wax, 
making  syringing  easier  and 
often  unnecessary' 

Cerumol  has  an  established  track 
record  so  you  can  recommend 
with  confidence. 

Cerumol  will  be  actively  promoted 
this  year  and  that  will  increase 
consumer  demand  for  this  'all  time 
classic'.  Be  in  on  the  scene  and 
stock  Cerumol,  which  covers  both 
prescription  and  OTC  needs. 


CERUMOL 

An  arachis  oil  base  containing 
paradichlorobenzene  and  chlorbutol. 

EAR  DROPS 

Sound  advice  for  decades 


m 


Further  information  is  available  from: 
Laboratories  for  Applied  Biology  Ltd 
91  Amhurst  Park,  London  N16  5DR 
Telephone  0181-800  2252 


CERUMOL  Product  licence  held  by  Laboratories  tor  Applied 
Biology  Ltd..  91  Amhurst  Park.  London  N16  5DR  Uses: 
Occlusion  or  partial  occlusion  of  external  auditory  meatus 
by  either  a  collection  of  soft  wax  or  a  harder  wax  plug  Dosage 
and  administration:  With  the  head  inclined.  5  drops  are  put 
into  the  ear.  This  may  cause  a  harmless  tingling  sensation 
A  plug  of  cotton  wool  moistened  with  Cerumol  should  then 
be  applied  to  retain  the  liquid  One  hour  later,  or  the  next 
morning,  the  plug  is  removed  The  procedure  is  repeated  twice 
a  day  for  three  days,  the  loosened  wax  may  then  come  out  on 
its  own.  making  syringing  unnecessary  If  any  wax  remains, 
the  doctor  should  be  consulted  so  that  syringing  of  the 
softened  residue  may  be  carried  out  Contra-indications. 
warnings,  etc:  Otitis  externa,  seborrhoeic  dermatitis,  eczema 


affecting  the  external  ear  and  perforated  ear  drum  Although 
there  have  not  been  any  reports  of  reactions,  patients  known 
to  be  allergic  to  peanuts  are  advised  not  to  use  Cerumol.  which 
contains  arachis  oil  which  comes  from  peanuts  Use  in 
pregnancy  No  side-effects  have  been  reported  Other  special 
warnings  Not  to  be  taken  internally.  Do  not  use  for  more  than 
three  days  If  the  condition  persists,  consult  your  doctor  Price: 
£1.72  (excluding  VAT)  for  11ml  vial  with  separate  dropper 
Legal  category:  P  Product  licence  number:  01 1 8/001 3R 
References  1  Frazer,  J  G  .  J  Laryng  &  Otol  1970.84,1055 
2  Holmes  R  C  .  Johns  A  N  .  Wilkinson  J  D  .  Black  M  M  . 
Rycroft  R.J.G  .  J  Soc  Med.,  1982:  75,  27-30. 
Cerumol  is  a  registered  trade  mark 
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Product  Information.  NYTOL  (Diphenhydramine  Hydrochloride  25mg)  and  NYTOL  ONE- 
A-NIGHT  (Diphenhydramine  Hydrochloride  50mg)  Presentation:  Nytol:  White  uncoated 
biconvex  tablets  imprinted  with  an  "N",  each  containing  25mg  of  Diphenhydramine  Hydrochloride  BP. 
Nytol  One-A-Night:  White  uncoated  biconvex  tablets  imprinted  with  "N50"  each  containing  50mg  of 
Diphenhydramine  Hydrochloride  BP.  Dosage  and  administration:  Two  25mg  tablets  or  one 
50mg  tablet  to  be  taken  orally  20  minutes  before  going  to  bed,  or  as  directed  by  a  physician.  Not 
recommended  for  children  under  16  years.  Uses:  An  aid  to  the  relief  of  temporary  sleep  disturbance. 
Contra-indications:  Hypersensitivity  to  diphenhydramine,  asthma,  narrow  angle  glaucoma, 
prostatic  hypertrophy,  stenosing  peptic  ulcer,  pytoroduodenal  obstruction,  bladder  neck  obstruction. 
Warnings  and  Precautions:  Nytol  and  Nytol  One-A-Night  are  not  recommended  during 
pregnancy  or  for  lactating  mothers.  Concomitant  use  with  alcohol,  other  hypnotics,  sedatives, 
tranquillisers  or  monoamine  oxidase  inhibitors  should  be  avoided.  Nytol  and  Nytol  One-A-Night 


should  be  used  with  caution  in  patients  with  myasthenia  gravis  or  seizure  disorders.  Nytol  and  Nytol 
One-A-Night  produce  drowsiness/sedation  soon  after  dosing  and  will  affect  ability  to  drive/ 
use  machines.  Tolerance  may  develop  with  continuous  use.  Side-effects:  Dizziness,  drowsiness, 
grogginess,  dryness  of  mouth,  nausea  and  nervousness.  Antihistamines  have  been  reported  rarely  to 
cause  thrombocytopenia.  Pharmaceutical  precautions:  Store  in  a  dry  place.  Legal  category:  P. 
Basic  NHS  cost:  Nytol:  £1.31  for  20  tablets.  Retail  selling  price  including  VAT:  Nytol:  £2.30 
for  20  tablets.  Nytol  One-A-Night:  £3.59  for  16  tablets.  Product  licence  number:  Nytol: 
0036/0050.  Nytol  One-A-Night:  0036/0069.  Product  licence  holder:  Stafford-Miller  Limited, 
Welwyn  Garden  City,  Herts.  AL7  3SP.  Date  of  preparation:  January  1996.  Nytol  is  a  registered 
trademark  and  Nytol  One-a-Night  and  Z's  logo  are  trademarks  of  Stafford-Miller  Limited,  i  i 
Further  information  is  available  from  Professional  Relations  Division,  Stafford-Miller  I  D 
Limited,  Broadwater  Road,  Welwyn  Garden  City,  Herts.  AL7  3SP.  D02977.  I  I 


Sleep  easy. 

It's  an 
antihistamine 
pure  and 
simnle. 


[\\\ 


Rest  assured,  Nytol  contains  a  tried 
and  trusted  antihistamine,  clinically 
proven  for  the  treatment  of  temporary 
sleeplessness. 

^flfc  The  recommended  50  mg  dose 
has  traditionally  been  presented  in  two 
tablets,  but  it's  now  also  available  in  one 
easy  to  take  tablet  -  Nytol  One-A-Night. 

^^fe  National  T.V.  advertising  encourages 
those  experiencing  temporary  sleepless- 
ness to  look  for  Nytol  in  pharmacies,  and 


consult  you  about  their  sleep  problems. 

^flb  Sales  of  Nytol  are  many  times 
higher  than  those  of  its  nearest  com 
petitor;  so  don't  forget  to  stock  and 
display  Nytol  to  maximise  the  opportunity 
to  recommend  to  people  with  temporary 
sleep  problems. 

Good  Mornings  follow  a 

Good  Nytol 

Diphenhydramine  HCI 

Nytol.  Nytol  One-A-Night  and  the  Z's  logo  are  trademarks  of  Stafford-Miller  Ltd 


COMMENT 


Figures  for  the  key  Christmas  trading  period 
are  beginning  to  trickle  in  this  week. 
Chemists  saw  heavy  demand  for  cough,  cold 
and  flu  remedies  boost  sales  of  OTC 
medicines  to  record  levels.  Generally,  December 
sales  saw  an  increase  of  4.3  per  cent  on  1994,  the 
strongest  monthly  rise  since  April,  but  only 
achieved  with  widespread  price-cutting, 
according  to  the  British  Retail  Consortium's  sales 
monitor.  The  BRC  also  notes  that  Christmas,  1995, 
was  not  a  good  one  for  small  retailers. 

This  point  is  echoed  in  a  paper  by  Chris 
Greenall,  head  of  policy  at  the  British  Chamber  of 
Commerce:  "Small  retailers  have  much  of  their 
destiny  in  their  own  hands,  and  education  of  the 
consumer  to  support  local  shops  for  a 
continuation  of  choice,  competition  and  a  sense 
of  local  community  must  be  raised  higher  on  the 
agenda." 

Many  retailers  would  echo  such  sentiments. 
Government  recognition  of  the  social  con- 
sequences of  the  retail  erosion  in  town  centres 
has  already  led  to  a  clampdown  on  out  of  town 
developments.  Planning  policy  (guidance  note  6) 
encourages  local  authorities  to  retain  post  offices 
and  pharmacies  in  existing  centres  to  ensure  they 
are  accessible.  The  present  challenge  to  RPM 
impinges  on  this  wider  debate,  since  its  abolition 
threatens  public  access  to  pharmacy  services. 

This  year  is  going  to  be  another  challenging  12 
months  for  most  community  pharmacists.  This 
week,  PSNC  has  fired  the  opening  shots  in  the 
1996-97  pay  round  (see  p36).  A  reasonable  and 
prompt  settlement  would  do  much  to  help 
contractors  plan  for  the  year  ahead.  Community 
pharmacies  have  their  own  USP,  but  a  question 
mark  against  that  part  of  the  business  which 
might  provide  up  to  75  per  cent  of  turnover  does 
little  to  inspire  confidence. 
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NEWS 


'Fit  for  the  Nineties' 
-  the  final  call! 

There  is  still  time  to  enter  your 
pharmacy  for  the  'Fit  for  the 
Nineties'  shop  awards,  but  you 
will  have  to  act  quickly  to  beat  the 
January  31  closing  date. 

There  is  £4,750  to  be  won  in 
this  C&D  competition,  co-spon- 
sored by  Whitehall  Laboratories, 
which  is  open  to  pharmacies 
which  have  been  refitted  between 
January  1,  1994,  and  January  31, 
1996.  Competition  categories  are: 

1  Newly-fitted  out  shop,  or  major 
refit  involving  the  full  sales  area 

2  Partial  refit  or  extension  of  the 
shopfloor 

•'3  Best  GSL  counter  display. 

For  full  details  of  the  competi- 
tion or  an  entry  form,  speak  to 
your  Whitehall  Laboratories'  rep- 
resentative, or  contac  t  Jan  Powis 
at  Chemist  &  Druggist,  Miller 
Freeman  Professional,  Miller 
Freeman  House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW  (tel: 
01 732  364422). 

Essex  to  survey  out 
of  hours  services 

Essex  Family  Health  Services 
Authority  is  to  suivey  out  of 
hours  pharmaceutical  services. 

The  survey  builds  on  work 
completed  last  year  by  the  local 
pharmaceutical  committee  into 
the  provision  of  out  of  hours  ser- 
vices in  its  area. 

The  latest  survey  will  offer  a 
more  in-depth  analysis,  taking 
into  account  pharmacists'  advi- 
sory roles  and  the  sale  of  OTC 
medicines,  uptake  during  Bank 
Holidays,  script  numbers  and 
doctors'  opening  hours. 

"We  feel  the  FHSA  should  be 
aware  of  us  as  being  a  reliable 
pharmaceutical  service  that  they 
would  want  to  have  control  over, 
rather  than  depend  on  a  volun- 
tary service,"  says  LPC  secretary 
John  Stanley 

Pharmacy  Commons 
"'I 

Alan  Keen,  Labour  MP  for 
Feltham,  says  he  is  close  to  set- 
ting up  a  new  Parliamentary 
Group  to  champion  the  interests 
of  pharmacists  {C&D  October  14, 
p528). 

Mr  Keen,  who  mooted  the 
cross-party  group  last  year,  says: 
"It's  definitely  still  on  -  I'm  in  the 
process  of  putting  it  together." 

Sir  Malcolm  Thornton,  Tory  MP 
for  Crosby,  is  still  expected  to  be 
involved  in  the  group,  which  will 
lobby  inside  Parliament  and 
Whitehall  for  the  benefit  of  com- 
m unit v  p h armacists. 


PSNC  pushes  for  6  per 
cent  global  sum  increase 


The  Pharmaceutical  Services 
Negotiating  Committee  is  press- 
ing the  Government  for  a  6  per 
cent  increase  in  the  core  element 
of  the  global  sum  for  1996/97. 

Such  a  rise  on  the  current  S645 
million  figure  would  not  only 
cover  the  Department  of  Health's 
own  prediction  of  a  3  per  cent 
volume  increase  in  prescriptions 
dispensed  during  this  year,  but 
would  also  recognise  pharma- 
cists' increased  productivity  and 
the  problems  with  recruitment, 
retention  and  motivation. 

In  a  letter  to  the  Department, 
dated  December  27,  PSNC  chair- 
man David  Sharpe  says:  "Remu- 
neration for  dispensing  in  real 
terms  has  progressively  fallen  far 
short  of  the  increases  in  produc- 
tivity that  have  been  achieved." 

As  revealed  in  C&D  last  week, 
the  number  of  scripts  dispensed 
since  1987/88  has  increased  by  29 
per  cent,  while  remuneration, 
once  adjusted  for  inflation,  has 
fallen  by  27  per  cent  (p4). 


He  also  cites  recruitment  and 
retention  problems  facing  the 
profession.  The  "steadily  declin- 
ing core  gross  profit,  which  has 
now  sunk  as  low  as  16  per  cent", 
is  "highly  demotivating  and  unac- 
ceptable", writes  Mr  Sharpe. 

PSNC  is  also  asking  for  a  value 
increase  for  existing  non-core 
services,  currently  standing  at 
£26.7m,  in  line  with  that  for  the 
core  element.  "There  are  volume 
demand  increases  applicable  to 
the  various  elements.  For  exam- 
ple, there  is  likely  to  be  an 
increase  in  volume  for  advice  to 
nursing  and  residential  homes  of 
the  order  of  at  least  10  per  cent." 

In  tandem  with  this,  and  in 
recognition  of  the  difficulties 
experienced  with  the  devolve- 
ment  of  budgets  to  local  levels, 
PSNC  suggests  that  local  indica- 
tive budgets  be  replaced  by  the 
national  budget  element  of  the 
global  sum,  with  fees  set  nation- 
ally. "This  would  simplify  local 
negotiations  and  save  consider- 


able time  for  both  FHSAs  and 
LPCs." 

One  further  item  on  the  agenda 
is  late  payment  made  to  contrac- 
tors, where  PSNC  has  succeeded 
in  securing  the  backing  of  a  num- 
ber of  MPs.  Late  reimbursement 
for  the  cost  of  medicines  dis- 
pensed, coupled  with  inadequate 
increases  in  the  global  sum  over 
the  past  couple  of  years,  is  caus- 
ing difficulties  with  working  cap- 
ital for  contractors. 

A  resolution  to  what  is  seen  by 
contractors  as  an  important 
problem,  would  influence  the 
PSNC's  flexibility  over  the  global 
sum  increase,  advises  Mr  Sharpe. 

He  offers  a  solution,  which 
would  resolve  the  matter  by  the 
April  1  deadline.  "The  cost 
involved  would  be  a  one-off  ...  it 
might  even  be  financed  either 
from  any  1995/96  underspend  by 
the  Department  or  from  a  cany- 
over  of  1995/96  monies  into  the 
1996/97  financial  year,"  suggests 
Mr  Sharpe. 


Consumers  'satisfied'  with  pharmacy  services 


Pharmacy  customers  are  "very 
well  satisfied  with  the  service 
they  get",  says  Professor  Peter 
Noyce,  head  of  the  Manchester 
School  of  Pharmacy. 

Speaking  in  the  wake  of  last 
week's  Which?  report,  Professor 
Noyce  says  this  is  the  conclusion 
of  a  review  of  studies  which 
focus  on  pharmacy  interactions 
and  advice.  The  new  study  is  due 
to  be  published  later  this  year  in 
Social  Sciences  iti  Medicine. 

He  criticises  the  Consumers' 
Association's  "tired  and  out- 
dated methodology",  which  uses 
covert  researchers,  and  its  citing 
of  ibuprofen  and  methotrexate 
as  a  well  known  interaction.  "I 
have  asked  a  number  of  col- 
leagues and  have  not  met  anyone 
who  is  familiar  with  that  interac- 
tion," he  says. 

The    Royal  Pharmaceutical 


Society's  head  of  pharmacy  prac- 
tice, Dr  Sue  Ambler,  similarly 
opposes  Which?'s  research  tech- 
niques. "I  do  not  think  there  is 
any  merit  in  trying  to  repeat 
covert  research.  It's  a  more  com- 
plex area  which  requires  us  to 
think  about  what  research  meth- 
ods we  should  use  to  reply." 

Jane  Elliott,  director  of  the 
Pharmacy  Practice  Research  and 
Resource  Centre,  says  the  study 
it  is  conducting  on  behalf  of  the 
National  Pharmaceutical  Associ- 
ation on  pharmacy  advice  on 
( )TC  medicines  {C&D  November 
4,  p649)  "gives  a  fuller  picture 
because  it's  done  over  a  longer 
period  of  time". 

Professor  Noyce  is  also  critical 
of  the  magazine's  stance  on 
opposing  further  POM  to  P  regu- 
lation, which  he  believes  is 
equally  relevant  to  general  prac- 


titioners and  their  approach  to 
repeat  prescriptions. 

"I  do  not  see  any  difference 
between  the  current  situation  for 
repeat  prescribing,  where  yon  do 
not  see  a  GP,  but  they  are  in  a 
position  to  intervene.  It  strikes 
me  as  a  slightly  odd  position  that 
you  challenge  POM  to  P  switches 
when  the  controls  on  POM  pre- 
scribing are  the  same  as  the  phar- 
macist with  a  P  medicine." 

The  national  press  picked  up 
on  the  Which?  report  with  arti- 
cles in  The  Times,  TJie  Indepen- 
dent and  Tlie  Guardian. 

However,  one  Independent 
reader  doesn't  back  the  report's 
findings.  He  writes:  "Chemists  in 
the  West  End  of  Glasgow  seem 
bent  on  counselling  whether  you 
want  counselling  or  not  ...  some 
of  us  don't  need  t  his  tedious  com- 
pulsory advice." 


Eighty  per  cent  pass  mark  for  assistant  examination 


An  80  per  cent  pass  mark  has 
been  set  for  the  first  medicines 
counter  assistants  multiple 
choice  questions  examination  to 
be  held  on  January  25. 

Supervising  pharmacists  are 
advised  that  any  corrections  to 
candidates'  details  have  been 


amended  on  the  Royal  Pharma- 
ceutical Society's  database,  but, 
as  a  large  proportion  of  papers 
were  prepared  for  mailing  before 
(  hristnias,  these  amendments 
may  not  appear  on  the  exam 
paper  sent  to  pharmacists.  If  this 
is  the  case,  the  supei'vising  phar- 


macist is  asked  to  amend  incor- 
rect details  on  the  paper  before 
returning  for  marking. 

Papers  for  assistants  who  have 
withdrawn  should  be  returned. 
Examination  papers  submitted 
without  the  fee  or  signed  decla- 
ration will  not  be  marked. 
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Belfast  gets  European  and  MRC  funding 


Two  major  community  pharmacy 
research  projects  arc  to  start 
soon  at  the  Queen's  University  of 
Belfast,  funded  by  the  Medical 
Research  Council  and  the  Euro- 
pean Commission. 

The  first  project  will  examine 
the  efficacy  of  the  Pharmacists' 
Action  on  Smoking  programme. 
It  will  last  for  18  months  and 
involve  100  pharmacies  in  North- 
em  Ireland.  The  main  investiga- 
tors are  Professor  James  Mc  El- 
nay,  director  of  I  lie  School  of 
Pharmacy,  and  Dr  Terry  Maguire, 
whose  pilot  work  in  his  Belfast 
pharmacy  led  to  the  develop- 
ment of  the  PAS  i  in  (gramme.  The 
£72,000  project  is  being  funded 
by  the  MRC  and  Ihc  Department 
of  Health  and  Social  Services. 

The  pharmacies  will  each 
recruit  12  smokers  and  will  be 
reimbursed  for  their  time.  The 
aim  is  to  see  if  a  struc  tured  pro- 
gramme, like  PAS,  gives  better 
results  than  the  ad  hoc  advice 


given  to  smokers  by  community 
pharmacists.  Any  NI  pharmacists 
interested  in  taking  part  should 
contact  the  project  co  ordinator, 
Dr  Orla  McCallion,  on  01232 
335800.  The  project  will  be 
extended  to  England  in  the  near 
future. 

The  second  project,  entitled 
'Improving  the  wellbeing  of 
elderly  patients  via  community 
pharmacy-based  pharmaceutical 
care',  is  being  funded  through  the 
European  Commission  BIOMED 
2  Programme.  Queen's  will  co- 
ordinate research  taking  place  at 
seven  European  centres  -  North- 
ern Ireland,  Eire,  the  Nether- 
lands, Denmark,  Portugal,  Swe- 
den and  Cermany.  Representa- 
tives will  meet  in  Belfast  on  Jan- 
uary 25  to  launch  the  project, 
which  should  be  under  way  by 
Easter  and  will  run  for  three 
years. 

The  research  will  investigate 
how  pharmacists  can  educate 


elderly  patients  on  disease  states 
and  the  use  of  medicines,  and 
monitor  therapeutic  outcomes 
The  latter  could  include  domicil- 
iary visiting  if  appropriate.  At 
least  12  pharmacies  in  Northern 
Ireland  will  be  involved. 

The  project  came  about 
through  contacts  Professor 
McElnay  made  through  FIP's 
Pharmaceutical  Care  Net  work  in 
Europe.  He  says:  "I  am  very 
pleased  we  were  able  to  attract 
these  prestigious  awards  for  our 
research  in  community  phar- 
macy. To  my  knowledge,  this  is 
the  first  time  community  phar- 
macy-based research  has 
attracted  MRC  and  EC  funding  ... 
and  helps  confirm  Queen's  as  a 
centre  of  excellence  for  this  type 
of  research." 

These  latest  grants  bring  fund- 
ing for  the  pharmacy  practice 
research  group's  community- 
based  projects  to  nearly £450,000 
in  1995. 


HA  pilots  community  information  centre 


The  pharmacy  as  the  core  com- 
munity care  information  centre 
is  being  investigated  by  South 
Derbyshire  Health 

hi  a  one-year  pilot  study,  con- 
ducted with  Lloyds  Chemists,  the 
health  authority  aims  to  "extend 
the  pharmacist's  increasingly 
important  role  of  health  promo- 
tion adviser",  says  the  SDITs 
community  care  liaison  pharma- 
cist, Wendy  Harris.  This  will 
allow  the  pharmacy  to  offer 
advice  and  information  on  all 
aspects  of  community  care,  from 
health  and  social  services 
through  to  welfare  rights. 

The   pilot   will    focus   on  a 


Lloyds'  pharmacy  in  Alfreton, 
which  has  received  S-5,000  from 
the  SDH  to  install  a  counselling 
room,  allowing  consultation 
from  a  visiting  rota  of  healthcare 
and  social  services  professionals 
and  representatives  of  voluntary 
organisations;  an  information 
centre  stocking  400  leaflets  on 
health,  social  services  and  wel- 
fare rights;  and  an  essential  living 
aids  divisii  in. 

The  scheme  will  be  evaluated 
in  a  number  of  ways:  Ms  Harris 
will  spend  the  first  three  months 
in  situ,  analysing  how  the  phar- 
macist interacts  with  other  pro- 
fessionals; one  of  the  pharmacy 


staff  will  be  auditing  which 
leaflets  are  most  often  selected 
and  requested;  and  the  store's 
full-time  and  part-time  pharma- 
cist will  complete  a  form  detail- 
ing patients'  information  re- 
quests and  how  these  were 
processed. 

The  project  begins  next  Mon- 
day and,  if  successful,  may  be 
extended  to  other  parts  of  the 
county,  depending  on  particular 
c  ommunities'  needs. 

Lloyds'  professional  services 
manager,  Ray  Perry,  says  the  ini- 
tiative may  be  extended  to  other 
parts  of  the  CK,  in  tandem  with 
the  relevant  health  authorities. 


Time  to  make 
those  resolutions 

Local  pharmaceutical  committee 
secretaries  are  reminded  that  res- 
olutions for  this  year's  LPC  Con- 
ference must  reach  the  Pharma- 
ceutical Services  Negotiating 
( 'ommittee  by  January  31. 

The  PSNC  has  announced  that 
time  will  be  set  aside  at  the  March 
1  Conference  for  interactive 
workshops  discussing  local  nego- 
tiations. Any  specific  aspects  of 
this  topic  that  LPCs  may  wish  to 
deliberate  should  be  submitted 
along  with  then  resolutions.  The 
PSNC  anticipates  running  four 
workshops. 

"It  may  not  be  possible  to 
accommodate  the  requests  of  all 
LPCs,  hut  PSNC  will  attempt  to 
ensure  topics  selected  are  those 
on  whic  h  the  majority  of  LPCs 
would  like  discussion,"  com- 
ments the  ( 'ommittee's  secretary, 
Stephen  Axon. 

LPCs  will  be  allocated  to  the 
group  most  relevant  to  their 
choice. 

Tribunal  has  power 
in  Scotland 

The  NHS  Tribunal  now  has  power 
to  suspend  doctors,  pharmac  ists, 
dentists  and  opticians  from  NHS 
practice  in  Scotland. 

But,  at  present,  the  NHS  (Ser- 
vice Committees  and  Tribunal) 
(Scotland)  Amendment  Regula- 
tions 1995  (SI  1995,  No  3201; 
HMSO,  £1.55)  only  allow  for  doc- 
tors and  dentists  to  be  sus- 
pended, pending  an  oral  hearing 
or  appeal  The  current  regula- 
tions came  into  effect  on  January 
1,  1996. 

Lancome  criticised 
over  skin  leaflet 

Lancome  has  been  rapped  by  the 
Advertising  Standards  Authority 
over  a  consumer  leaflet  for  its 
Bienfait  Total  skin  cream 

The  leaflet  claimed  that  the 
product  "works  with  your  skin  to 
activate  vitamins  C  and  PP  for 
total  radiance  and  vitality".  The 
ASA  upheld  a  complaint  which 
queried  whether  the  company 
could  substantiate  these  claims. 

Lancome  submitted  question- 
naires completed  by  product 
users  and  a  discussion  paper 
about  the  effect  of  vitamin  C 
preparations  on  the  skin,  but  the 
ASA  pointed  out  that  this  did  not 
constitute  trials.  Lancome  has 
been  asked  to  check  copy  with 
the  ASA  before  repeating  these 
claims. 
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NEWS 


CD  theft  due  to  lax  procedures 


Scots  stats 

Scottish  pharmacists  and 
appliance  contractors  dispensed 
4,123,554  prescriptions  during 
September,  at  a  gross  cost  of 
£38,711,793  and  net  total  per 
prescription  of  £8.7043  for 
pharmacists  and  £8.8175  for 
appliance  contractors.  The 
Scottish  Pharmaceutical  General 
Council  advises  that 
endorsements  of  a  proprietary 
equivalent,  or  generic  supplier  if 
available,  will  be  accepted  for 
erythromycin  tablets  500mg 
dispensed  in  January. 
Endorsements  for  naproxen 
tablets  250mg  and  500mg  will 
continue  to  be  accepted  for  this 
month. 

CPG  update 

Membership  of  the  Community 
Pharmacy  Group  has  reached 
record  levels,  with  6,587 
pharmacists  now  signed  up.  For 
those  yet  to  join,  contact  CPG 
secretary  Janet  Flint  at  the  Royal 
Pharmaceutical  Society. 

Rota  rout 

Berkshire  Health  Commission  has 
re-appraised  the  area's  pharmacy 
rota  system  following  reports 
from  pharmacists  that  the  service 
was  under-used.  This  has 
resulted  in  no  Sunday  or  Bank 
Holiday  openings  in  Twyford  and 
Bracknell,  with  Sunday-only 
opening  in  Maidenhead. 

Crawley  Down  move 

The  dispensing  list  of  a  West 
Sussex  dispensing  doctors' 
practice  moved  over  this  week  to 
nearby  Sutaria  Pharmacy  in 
Crawley  Down. 

Cabinet  answers 

The  results  of  the  Government's 

survey  of  the  nation's  bathroom 
cabinets  are  expected  at  the  end 
of  this  month.  The  survey  was 
launched  in  May,  1994. 

Vet  fees 

The  Medicines  (Veterinary  Drugs) 
(Pharmacy  and  Merchants'  List) 
(Amendment)  Order  1995  came 
into  force  on  January  1, 1996.  This 
order  alters  the  fees  payable  on 
registration,  retention  of 
registration  and  restoration  of 
registration  of  agricultural 
merchants  and  saddlers. 

Continence  Day  19% 

The  Continence  foundation  has 
announced  this  year's  Continence 
Day  wiSI  fall  on  March  19  and 
Bedwetting  Day  on  March  20. 
Further  information  is  available 
from  the  Continence  Foundation 
on  0171  404  6876. 


Devon  pharmacist  Denis  Graves' 
procedures  were  so  lax  that  his 
dispensing  pharmacist  assistant 
was  able  to  order  and  steal  "vast 
quantities"  of  Controlled  Drugs. 

He  completely  failed  to  intro- 
duce any  checks  to  prevent  the 
unauthorised  removal  of  large 
amounts  of  drugs  of  abuse,  it  was 
claimed  before  the  Royal  Phar- 
maceutical Society's  Statutory 
Committee  last  month. 

Mr  Graves  was  accused  of  fail- 
ing in  his  professional  responsi- 
bilities with  regard  to  the  control 
of  medicines  purchased  and  sup- 
plied in  connection  wilh  the 
pharmacy  between  April,  1993, 
and  February,  1994. 

Josselyn  Hill,  solicitor  for  the 
Society,  said  thai  the  theft  by 
Michelle  Holcombe  from  Mr 
Graves'  pharmacy  in  The  Strand, 
Dawlish,  included  temazepam, 
nitrazepam  and  dihydrocodeine, 
and  were  for  her  boyfriend. 


The  Royal  Automobile  Club  is 
t  ailing  for  the  introduction  of  a 
warning  system  to  enable  identi- 
fication of  drugs  which  pose  a 
driving  hazard. 

The  move  would  require  medi- 
cines, both  OTC  and  POM,  to  fall 
into  one  of  three  categories, 
based  on  their  ability  to  impair 
patients'  driving: 
®    presumed    to    be    safe  or 
unlikely  to  produce  an  effect 
•  likely  to  produce  minor  or 
moderate  effects 
®    likely    to    produce  severe 
adverse  effects,  or  presumed  to 
be  potentially  dangerous. 

At  least  4,500  deaths  and 
135,000  serious  injuries  on  Euro- 
pean roads  have  been  attributed 
to  motorists  driving  under  the 
influence  of  drugs,  says  the 
motoring  organisation. 

Within  the  UK,  drugs  are  impli- 
cated in  17  per  cent  of  road  traf- 
fic accidents:  5  per  cent  were  tak- 
ing antidepressants  and  2  per 
cent  antihistamines;  illicit  drugs, 


Humberside  Local  Pharmaceuti- 
cal Committee  secretary  David 
Newton  is  in  an  ongoing  debate 
with  health  minister  Gerald  Mal- 
one  over  the  issue  of  'branded 
generics'. 

Mr  Newton,  in  a  series  of  let- 
ters to  Mr  Malone,  has  asked  the 
Government  to  blacklist  'brand- 
ed generics',  which  would  ensure 
a  saving  of  S25  million.  "I  cannot 


Ms  Holcombe  had  been  a  dis- 
pensing assistant  for  Mr  Graves, 
of  Teignmouth,  for  about  four 
years.  In  February,  1994,  she  was 
arrested  leaving  the  pharmacy 
with  stolen  temazepam.  She  was 
also  discovered  to  have  been 
stealing  drugs  to  supply  her 
boyfriend  who,  it  was  alleged, 
sold  them.  He  and  Holcombe 
subsequently  appeared  in  court 
in  June,  1994,  and  were  given 
community  service,  she  for  theft 
and  he  for  handling  stolen  goods. 

Mr  Hill  told  the  Committee  that 
a  Society  inspector  investigated 
supplies  of  temazepam  and 
nitrazepam  from  wholesalers  to 
the  pharmacy  between  April  and 
September,  1993,  and  found  that 
purchases  were  in  many  cases 
double  what  had  been  dispensed. 

Total  purc  hases  of  temazepam 
tablets  and  capsules  between 
April  1,  1993,  and  February  3, 
1994,  exceeded  known  use  by  at 


such  as  cannabis  and  ampheta- 
mines, were  involved  in  a  further 
5  per  cent  of  cases.  Although  con- 
comitant alcohol  intake  is  often  a 
factor,  the  Institute  for  Human 
Psychopharmacology  believes 
that  certain  drugs  can  double  the 
risk  of  an  accident  when  used  by 
drivers. 

The  Royal  Pharmaceutical 
Society's  head  of  practice,  Roger 
Odd,  says  it  backs  calls  to 
improve  public  awareness  of 
medicines  suitable  for  taking 
while  driving  or  using  machinery. 
"We  do  believe  that  the  warning 
label  should  be  clear  and  it 
should  be  brought  to  patient's 
attention,"  he  says. 

But  Mr  Odd  adds  that  he 
opposes  the  introduction  of  an 
on-pack  symbol. 

"If  we  went  along  those  lines, 
we  would  have  a  pack  full  of  sym- 
bols, some  of  which  would  be 
understood  by  people,  but  some 
of  which  would  not,"  he  points 
out. 


see  how  the  •  Government  can 
hope  to  reduce  taxes,  which  is 
their  stated  aim,  unless  they 
tackle  such  items  as  this,  where 
money  is  being  wasted  unneces- 
sarily," expresses  Mr  Newton  in 
one  letter. 

He  has  appraised  Mr  Malone 
that  these  drugs  are  commonly 
used  by  dispensing  doctors  as 
they  provide  a  greater  discount 


least  18,000  -  and  probably  a  lot 
more.  Total  purchases  of  nitra-  | 
zepam  exceeded  known  use  by 
at  least  7,500  and  those  of  diyh- 
drocodeine  by  at  least  11,000. 

The  Statutory  Committee 
found  Mr  Graves  guilty  of  mis- 
conduct and  issued  him  with  a 
severe  reprimand. 

However,  there  were  mitigat-  ' 
ing  factors.  A  local  GP  at  that 
time  was  prescribing  consider- 
able quantities  of  hypnotics,  so 
there  could  be  an  explanation  for  i 
the  quantities  dispensed. 

The  Committee  also  took  into  I 
account  the  'dribble'  effect  of  the 
thefts   over  a  period   of  ten 
months.  It  also  felt  that  the  police  I 
could  have  warned  him  of  their 
suspicions. 

Mr  Graves,  who  had  been  on 
the  Register  since  1962  with  no 
previous  problems,  has  sold  the 
pharmacy  and  is  now  locuming 
towards  retirement. 

Society  sex  drug  j 
trial  in  June 

A  company  and  one  of  its  man- 
agers,  accused  of  illegally  selling 
a  sexual  performance-enhancing 
drug  from  a  sex  shop,  will  face 
trial  at  Wood  Green  Crown  Court 
on  June  24  (C&D  December  2, 
1995,  p803). 

Millivres  and  the  manager,  Roy 
Powell,  have  been  summoned  | 
with  selling  three  10ml  bottles  of 
Hi-Tech,    made    from  isobutyl 
nitrite,  from  the  company's  shop,  j 
Zipper  Store,  Camden,  London,  j 
on  March  23,  1994. 

The  summons  alleges  the  sale 
of  a  licensed  product  on  unli- 
censed  premises  and  is  only  the  j 
second  case  of  its  kind  to  be 
brought  by  the  Royal  Pharmaceu- 
tical Society. 

The  allegation  is  that  isobutyl 
nitrite  can  only  be  sold  in  lic- 
ensed pharmacies.  The  offence, 
under  Section  52  of  the  Medicines 
Act ,  carries  a  maximum  sentence 
of  two  years'  imprisonment. 


than  unbranded  generics.  But  Mr 
Malone  counters:  "All  GPs  are 
encouraged  to  prescribe  generi- 
cally  and  dispensing  doctors  are 
no  exception." 

Mr  Newton  is  continuing  the 
correspondence,  via  his  local  MP, 
Michael  Brown.  "I  just  wonder 
what  else  I  can  do  to  make  him 
[Mr  Malone]  take  notice,"  he 
says. 


Call  for  drug-drive  warning 


Malone  pushed  on  branded  generics 


38 


CHEMIST  &  DRUGGIST  13  JANUARY  1996 


XRAYSER 

PHARMACIST  PEN  PORTRAIT 


Harry  Ganz 


•  Qualified  in  1971  al'lcr  gradu- 
ating from  Manchester  and 
spending  pre-reg  year  at  Warman- 
Freed  in  Golders  Green,  London. 

•  Career  Stayed  at  Warman- 
Freed  for  ten  years,  first  as  man- 
ager and  then  director.  In  1984, 
Harry  went  into  partnership  with 
two  other  pharmacists  from  War- 
man-Freed  -  Sunil  and  Nila  Patel 
-  setting  up  The  Garden  Phar- 
macy in  Covent  Garden,  London. 

•  Projects  The  business  has 
majored  on  cosmetics  and  per- 
fumery, and  the  Christmas  period 
just  passed  is  one  of  the  busiest 
times  of  the  year  for  (he  phar- 
macy. Four  years  ago,  a  Clarins' 
beauty  salon  was  opened  in  the 
basement,  employing  six  beauti- 
cians. And  six  years  ago,  the  phar- 
macy became  one  of  the  first 
independents  to  install  EPoS. 

The  Garden  Pharmacy  pro- 
duces its  own  consumer  leaflets 
and  has  plans  to  install  a  comput- 
erised travel  advice  system  for 
customers.  In  1992,  it  won  the 
Chemist  &  Druggist  shopfitting 
award. 

•  Committees  Chairman  of  the 
Cosmetics  and  Perfumery  Retail- 
ers Association. 

•  Interests  Harry  has  his  hands 
full  with  his  family  -  four  boys  all 
under  1 1  -  free  time  he  spends  on 
photography  and  computers. 

•  Outlook  on  life  Both  Harry 
and  Sunil  are  workaholics  and 
both  live  by  the  'work  hard,  play 
hard'  motto. 

•  Pharmacy  philosophy  Harry 
is  very  disillusioned  with  phar- 
macy because  more  and  more  is 
being  expected  from  pharmacists 
for  less  and  less  remuneration. 

"I  don't  know  of  any  other  pro- 
fession that  is  treated  in  such  a 
derisory  way.  Doctors  and  den- 
tists seem  to  have  more  luck  in 
fighting  the  Government  [for 
pay],"  he  says. 

However,  he  believes  pharma- 
cists can  help  themselves  by 
building  a  loyal  customer  base 
and  focusing  on  lines  that  are 
unique  to  their  geographical  area. 
He  does  not  believe  in  cutting 
margins  to  offer  more  competi- 
tive prices  for  customers. 


Action  is 
needed,  not 
just  words 

A  long  time  ago,  I  criticised 
pharmacies  for  stocking 
special  diabetic  foods.  This 
was  on  the  grounds  that  they 
are  totally  unnecessary  and  no 
longer  recommended  by  the 
British  Diabetic  Association. 
This  theme  has  now  been 
taken  up  in  the  January  Pink 
Supplement  from  the  National 
Pharmaceutical  Association, 
with  members  being  urged  to 
shame  Boots  by  no  longer 
keeping  a  stock  of  these 
products. 

Now,  this  is  a  policy  I  have 
championed  for  a  number  of 
years,  but  so  far  it  has  had  no 
effect  on  making  Boots 
withdraw  from  what  it  sees  as 
a  justifiable,  demand-led 
commercial  market.  I  suspect 
the  NPA  campaign  will  be 
equally  unsuccessful  because 
customers  denied  these 
products  will  merely  go  to 
Boots! 

Just  urging  members  will  do 
little  good.  The  NPA  must  be 
positive  and,  ideally,  should 
involve  the  BDA  in  a  direct 
campaign  aimed  at  re- 
educating not  only  diabetics 
but  also  their  relatives  and 
friends,  who,  by  purchasing 
diabetic  foods  as  presents,  are 
often  the  unwitting 
perpetuators  of  this 
unnecessary  market. 

To  de-stock  such  products  is 
not  enough  either.  The  NPA 
must  produce  an  information 


Mections 


leaflet  for  its  members  to  hand 
out  to  all  customers 
explaining  in  simple  language 
why  the  consumption  of  these 
foods  is  both  unnecessary  and 
expensive. 

Boots  will  never  be  shamed 
into  abandoning  diabetic  food 
sales,  but,  with  our 
enthusiastic  help,  that  market 
could  be  depleted  to  the  point 
where  it  is  no  longer 
commercially  viable. 

Upjohn  in 
the  dock 
once  again 

The  NPA  is  also  having  a  go  at 
Boots  over  the  company's 
product-specific 
advertisements  for  Regaine.  I 
also  abhor  this  form  of 
advertising  and  consider  it 
unfairly  directs  customers.  But 
the  main  culprit  must  surely 
be  Upjohn,  which  is 
supporting  the  campaign. 

When  Regaine  was 
launched  OTC  last  year,  I 
purchased  a  parcel  and,  with 
the  help  of  a  full  window 
display,  quickly  sold  my  whole 
order.  What  I  have  not  seen  is 
any  return  visit  from  an 
Upjohn  representative  to  sort 
out  any  problems,  to  gather 
marketing  information  or  even 
to  enquire  whether  I  would 
like  to  purchase  further  stock! 
In  short,  having  been  sold  the 
initial  parcel,  I  have  been 
completely  ignored  by  the 
manufacturer.  Now  the  NPA 
has  told  me  why! 

I  do  not  expect  any  apology 
from  the  company,  because  I 
have  obviously  served  my 
purpose  in  achieving 
distribution  and  establishing 
the  brand.  My  only  hope  is 
that  one  day  soon  Upjohn  will 
again  need  my  help  to 
continue  its  commercial 


More  of  the 
same  from 
Which? 


Another  damning  report  from 
Which?  again  shows  that 
community  pharmacists  are 
fair  game  for  the  covert 
investigator  intent  on 
exposing  our  limitations. 

If  I  did  not  know  better,  I 
would  assume  that 
community  pharmacy  is  now 
such  an  uncaring  profession 
that  consumers  run  grave 
risks  in  purchasing  any 
medicines  from  us  and  that 
they  should  either  choose 
their  requirements  from  the 
garage  forecourt  or  demand 
them  on  prescription! 

Having  eliminated  those 
dangerous  community 
pharmacists,  the  CA  could 
then  breathe  a  sigh  of  relief 
and  leave  the  protection  of  the 
consumer  to  the  Advertising 
Standards  Authority,  the 
League  of  Mega  Grocers  and 
the  Doctor's  Receptionist 
Prescribing  Association! 

If  the  CA  is  truly  saying  that 
it  represents  the  interests  of 
the  consumer,  it  should  be 
protecting  those  interests  by 
co-operating  with  community 
pharmacists  to  improve 
standards  and  not  trying  to 
destroy  the  high  esteem  in 
which  most  of  us  are  held  by 
our  customers. 

This  report  will  find  its  way 
into  the  same  dustbin  as  its 
predecessors  because  it 
provides  no  constructive 
suggestions  for  improving  our 
present  strategy.  Presently, 
community  pharmacists  are 
not  paid  to  say  'no',  but  to 
their  credit  attitudes  are 
changing  and,  contrary  to  the 
opinions  of  the  CA,  most  are 
taking  the  current  revolution 
in  pharmaceutical  healthcare 
very  seriously  indeed! 
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Start]  price  Ml 


Bristol-Myers  Squibb 
Pharmaceuticals  has 
siytiufirartty  reduced  the  price  of 
its  ACE  inhibitor.  Staril 
(fosinopril),  at  the  20img  dosage. 
The  basic  IMHS  price  for  a  28-day 
calendar  pack  has  fallen  from 
£21 -£13.  The  company  says  the 
granting  of  a  new  indication  for 
the  treatment  of  heart  failure 
means  Staril  is  expected  to  have 
increased  usage,  allowing  the 
company  to  drop  the  price. 
Bristol-Myers  Squibb 
Pharmaceuticals  Ltd.  Tel:  0181 
572  7422. 

Anticonvulsants  by  brand 

The  January,  1996,  issue  of  MIMS 
Index  includes  a  new  warning  in 
the  prescribing  notes  relating  to 
anticonvulsants:  "Recent 
evidence  indicates  that  there  is  a 
loss  of  seizure  control  when  a 
patient's  medication  is  switched 
between  different  manufacturers' 
versions  of  the  same 
anticonvulsant  because  of 
differences  in  bioavailability.  If  is 
therefore  recommended  that  all 
anticonvulsants  are  prescribed 
by  brand  name  and  that  patients 
are  not  transferred  from  one 
preparation  to  another  without 
full  clinical  assessment  and 
retitration."  The  warning  follows 
results  of  a  study  which  found  up 
to  one  in  three  patients  with 
epilepsy  had  experienced 
problems  with  switching. 

Ener-G  White  Rice  Bread 

During  January,  the  pack  size  of 
the  prescribable  Ener-G  White 
Rice  Bread  is  increasing  in  size 
from  200-456g.  The  company  says 
the  price  of  the  larger  loaf  (basic 
NHS,  £3.75,  and  retail,  £4.99) 
means  an  effective  saving  of  over 
8  per  cent  for  consumers  and  the 
NHS. 

General  Dietary  Ltd.  Tel:  0181  336 
2323. 

Pill  restriction  removed 

Sc.ise<-iiig  Health  Can*    -';  l/Vyeth 
Laboratories  have  informed 
doctors  and  pharmacists  thai 
their  contraceptive  pills, 
Microgynon  30,  Logynon, 
Ovranette  and  Trinordiol,  may 
now  be  prescribed  and  dispensed 
in  normal  quantities.  Following  a 
iise  in  demand  for  these  second 
generation  pills,  the  companies 
had  requested  that  only  one  or 
two  month's  supply  be  dispensed 
at  a  time. 

Schering  Health  Care  Ltd.  Tel: 

01444232323. 


Geigy's  new  long-acting 
inhaled  beta2-agonist 


Foradil  (eformoterol  fumarate) 
is  a  new  long-acting  inhaled 
beta2-agonist  with  a  rapid  onset 
of  action  which  can  be  used  to 
complement  the  anti-inflamma- 
tory action  of  inhaled  steroids  to 
improve  asthma  control. 

Use  of  Foradil  can  produce  a 
clinically-significant  increase  in 
bronchodilation  for  up  to  12 
hours,  but,  unlike  salmeterol  (the 
other  long-acting  beta2-agonist), 
Foradil  has  a  more  rapid  onset  of 
action  -  one  to  three  minutes. 
The  immediate  effect  signifi- 
cantly reduces  the  need  for  res- 
cue medication  and  seems  likely 
to  improve  compliance.  Clinical 
studies  have  shown  that  the  drug 
remains  effective  with  long-term 
use. 

Foradil  offers  protection  from 
nocturnal  asthma,  reduces  the 
number  of  sleep  disturbances 
and  the  number  of  rescue  med- 
ications needed  during  the  night. 
Exercise-induced  asthma  can  be 
prevented  by  use  of  For  adil.  II  is 
recommended  for  use  in  steps 
three,  four  and  five  of  the  cur- 


rent British  Thoracic  Society 
guidelines. 

Foradil  is  presented  as  an 
inhalation  powder  in  capsules 
containing  12mcg  eformoterol. 
The  recommended  dose  for  regu- 
lar maintenance  ther  apy  in  adults 
is  one  or  two  inhalation  capsules 
inhaled  twice  daily  (morning  and 
evening).  Four  capsules  is  the 
maximum  daily  dose.  As  Foradil 
has  no  clinically-relevant  anti- 
inflammatory effects,  it  should 
always  be  prescribed  with  appro- 
priate doses  of  anti-inflammatory 
drugs,  such  as  corticosteroids 
and  sodium  cromoglycate. 

The  drug  has  a  low  incidence 
of  side-effects:  headaches  (5  per 
cent  );  tremor  (2  per  cent);  dizzi- 
ness (2  per  cent);  and  palpita- 
tions ( 1  per  cent  ). 

The  dry  powder  inhaler  comes 
with  an  instruction  leaflet  irr  Eng- 
lish, Welsh  and  five  Asian  lan- 
guages. The  basic  NHS  price  for 
the  inhaler  device  and  a  calendar- 
blister  pack  of  56  capsules  is  £24. 
Geigy  Pharmaceuticals.  Tel: 
01403  272827. 


New  ACE  inhibitor  aimed  at  women 


Perdix  (moexipril  hydrochlo- 
ride) is  a  new  angiotensin  con- 
verting enzyme  (ACE)  inhibitor, 
licensed  for  the  treatment  of 
hypertension,  both  as  monother- 
apy and  as  a  second-line,  add-on 
therapy  in  combination  with 
diuretics  or  calcium  ant  agonists. 

Schwarz  Pharrna  is  specifically 
marketing  Perdix  for  the  treat- 
ment of  hypertension  in  post- 
menopausal women,  as  it  be- 
lieves "the  treatment  of  these 
hypertensives  has  been  largely 
neglected  by  the  medical  profes- 
sion". To  support  this  positioning 
the  company  has  conducted  pre- 
clinical and  clinical  studies  of  the 
drug  in  postmenopausal  women, 
both  with  and  without  hormone 
r  eplacement  therapy. 
Presentation:  film-coated  tab- 
lets containing  7.5  or  15mg  of 
moexipril  hydrochloride. 
Dosage:  in  patients  with  uncom- 
plicated essential  hypertension 
not  on  diuretic  therapy,  the  rec- 
ommended initial  dose  is  7.5mg 
once  daily.  This  can  be  adjusted 
according  to  the  individual 
response.  Usual  dose  range  is  15- 


30mg  once  daily.  Maximum  daily 
dose  is  30mg. 

If  the  patient  is  on  a  diuretic 
which  cannot  be  discontinued,  or 
the  diuretic  has  recently  been 
withdrawn,  an  initial  dose  of 
3.75mg  (half  a  7.5mg  tablet) 
should  be  used  under  medical 
supervision  for  at  least  two  hours 
and  until  blood  pressure  has  sta- 
bilised for  at  least  an  additional 
hour. 

An  initial  dosage  of  3.75rng  is 
also  recommended  for  elderly 
patients  followed  by  titration  to 
the  optimal  response. 
Contra-indirations:  hypersen- 
sitivity to  the  drag.  History  of 
angioedema  related  to  previous 
treatment  with  an  ACE  inhibitor. 
Pregnancy. 

Adverse  effects:  cough,  head- 
ache, dizziness,  fatigue,  flushing. 
Packs  and  price:  calendar- 
packs  containing  28  tablets. 
Basic  NHS  prices  £8.50  (7.5mg) 
and  £9.80  (15mg). 
Product  licences:  PL4438/0033 
and  0034. 

Schwarz  Pharrna  Ltd.  Tel:  01494 
772071, 


Product  Information.  Nurofen  Plus: 
Each  tablet  contains  Ibuprofen  BP  200mg  I 
and  codeine  phosphate  BP  12.5mg. 
Indications:  Effective  in  the  relief  of  migraH 
headaches,  neuralgia,  dental  pain, 
dysmenorrhoea,  rheumatic  and  muscular  pM 
backache,  fevenshness,  symptoms  of  coldsH 
and  influenza. 

Dosage  and  Administration:  Adults  and  chilcMI 
over  12  years:  Initial  dose  2  tablets  taken 
water,  then  if  necessary  1  or  2  tablets  ever 
4-6  hours.  Do  not  exceed  6  tablets  in  24  hoi 
Precautions  and  Warnings:  As  with  some  o 
pain  relievers,  Nurofen  Plus  should  not  be  I 
taken  by  patients  with  a  stomach  ulcer  or  o 
stomach  disorder  or  hypersensitivity  to 
Ibuprofen  or  codeine.  Patients  receiving  regj 
medication,  asthmatics,  anyone  allergic  to 
aspirin,  and  pregnant  women  should  be 
advised  to  consult  their  doctor  before  taking 
Nurofen  Plus.  In  normal  use,  side  effects 
very  rare,  but  may  occasionally  include 
dyspepsia,  gastrointestinal  intolerance  and 
bleeding,  constipation,  nausea  and  skin 
rashes.  Not  recommended  for  children 
under  12.  If  symptoms  persist  for  more  thai 
7  days,  patients  should  be  advised  to  con 
their  doctor. 

Product  Licence  Number:  0327/0082 
Licence  Holder:  Crookes  Healthcare  Limited! 
Nottingham,  NG2  3AA.  Legal  Category:  P.  1 
Price:  Nurofen  Plus  12's  £1.85,  24's  £3.39| 
Date:  June  1995. 

Reference:  1.  Busson,  M.,  J.  Int.  Med.  Res.l 


1986,  14,  53. 


NUROF€N 

PLUS 

Contains  ibuprofen  &  codeii 


NUROFCN  PLUS 

By  adding  the  power  of  codeine  to  the  proven  efficacy  and  tolerability  of 
ibuprofen1,  Nurofen  Plus  gives  you  an  ideal  recommendation  for  migraine, 
tension  headaches  and  other  indications  requiring  fast,  extra-strength  pain  relief. 

WHATEVER    THE    PAIN,     YOU'VE    GOT    A    NUROFEN  ANSWER 


STILL 

FROM  STRENGTH 
TO  STRENGTH.  ^ 


Since  the  Robitussin*  range  was 
relaunched,  it's  become  one  of  the 
fastest  growing  cough  medicines 
in  the  UK. 

Year  on  year  sales  have  grown  by 
35%'.  And  our  overall  market  share 
has  increased  by  18%2. 

It  is  not  surprising.  With  a  range  of 
full-strength  remedies  designed  to 
suit  all  types  of  problem  coughs, 
Robitussin  has  really  found  its  niche 
in  the  market  thanks  to  continued 
pharmacist  support. 

To  ensure  this  trend  continues, 
Robitussin  is  being  advertised 
during  peak  season.  Ask  your 
Whitehall  pharmacy  representative 
for  further  details. 

Make  sure  you  have  adequate  stocks. 
The  adult-orientated  cough  remedy 
has  really  come  of  age. 


An 

Robitussin 


0  8  0  V 


Guaiphenesin  Ph  Eur 
Pseudoephedrine 
Hydrochloride  BP. 


Dextromethorphan 
Hydrobromide  Ph  Eur. 


Guaiphenesin  Ph  Eur. 


FULL  STRENGTH.  NON  DROWSY.  SUGAR  FREE. 


ROBITUSSIN    CHESTY    COUGH    WITH    CONGESTION    COUGH  MEDICINE 

Presentation:  Cherry  flavour  liquid  tor  oral  administration.  Each  5ml  contains 
Guaiphenesin  Ph  Eur  100  mg,  f-Vudoephednne  Hydrochloride  BP  30  mg.  Uses:  Nasal 
decongestant  and  expectorant  lot  the  symptomatic  relief  of  respiratory  tract  disorders 
Dosage:  Adults  10  ml  three  times  daily  Children:  6-12  years:  5  ml  three  times  daily 
2-6  years  2.5  ml  three  times  daily  Under  2  years  Not  recommended 
Contraindications:  Hypersensitivity  to  the  active  ingredients  Use  in  patients  with 
acute  ischaemic  heart  disease,  thyrotoxicosis,  glaucoma  or  urinary  retention.  Patients 
currently  receiving,  or  who  have  within  two  weeks  received  monoamine  oxidase 
inhibitors  or  tricyclic  antidepressants.  Patients  receiving  other  sympathometic  drugs. 
Interactions;  May  act  as  cerebral  stimulant  in  children  and  occasionally  in  adults. 
Should  be  used  with  caution  in  patients  receiving  digitalis,  adrenergic  blockers  or 
-jntihypertensive  agents  oi  non-stproidal  anti-inflammatory  drugs  Special  Warnings: 
None  stated,  Precautions:  None  stated  Side  Effects:  None  stated  Effect  on  ability 
to  drive  and  use  machines:  None  stated  Incompatibilities:  None  stated  Use  during 
pregnancy  and  lactation:  Not  recommended  Pharmaceutical  Precautions:  No 
special  requirements  Legal  Category:  IE  Package  quantities:  Bottles  of  100  ml 
Product  Licence  No:  PL  0165/0098  Dale  of  Preparation:  October  1994 
Shelf  Life:  4  years  Price:  £2  37 

Further  information  is  availahlp  on  mnnpct  whitohaii  i  *hnr*tr 


ROBITUSSIN  DRY  COUGH  MEDICINE  Presentation:  Cherry  flavour  liquid  for  oral 
administration  Each  5ml  contains  Dextromethorphan  Hydrobromide  BP  7.50  mg  Uses: 
For  the  relief  of  persistent  dry  irritant  cough.  Dosage:  Adults:  10  ml  three  or  four  times 
daily.  Children.  6-12  years:  5  ml  three  or  lour  times  daily,  Contraindications:  Known 
hypersensitivity  to  the  active  constituents  Interactions:  None  stated  Special 
Warnings:  Use  with  caution  in  patients  with  hepatic  dysfunction  Precautions:  Not 
applicable.  Side  Effects:  Dextromethorphan  Hydrobromide  occasionally  causes 
dizziness  and  gastrointestinal  upset  Effect  on  ability  to  drive  and  use  machines: 
None  known  Incompatibilities:  None  stated  Use  during  pregnancy  and  lactation: 
Not  recomended  Pharmaceutical  Precautions:  No  special  requirements  Legal 
Category:  E  Package  quantities:  Bottles  of  100  ml  Product  Licence  No: 
PL  0165/0100  Date  of  Preparation  October  1994  Shelf  Life:  5  years.  Price:  £2.37. 


ROBITUSSIN  FOR  CHESTY  COUGH  MEDICINE.  Presentation:  Cherry  flavour  liquii 
for  oral  administration  Each  5ml  contains  Guaiphenesin  Ph  Eur  100  mg  Uses 
Expectorant  for  the  treatment  of  coughs.  Dosage:  Adults  and  the  elderly:  10  ml  fou 
times  daily.  Children:  6-12  years:  5  ml  four  times  daily.  1-6  years:  2.5  ml  four  timei 
daily.  Under  1  year:  Not  recommended  Contraindications:  None  stated  Interactions 
None  stated  Special  Warnings:  Not  applicable  Precautions:  Not  applicable.  Sidt 
Effects:  None  stated  Effect  on  ability  to  drive  and  use  machines:  None  stated 
Incompatibilities:  None  stated  Use  during  pregnancy  and  lactation:  Not 
recommended  Pharmaceutical  Precautions.  No  special  requirements  Legal 
Category:  GSL  Package  quantities:  Bottles  of  100  ml  Product  Licence  No: 
PL  0165/0097  Date  of  Preparation:  October  1994  Shelf  Life:  5  y 
Price:  £2  37. 


1  Ex-factory  sales,  YTD  October  '95 

2  IMS  data. 
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MEDICAL  MATTERS 


SCRIPT  SPECIALS 


Prevent  cot  death  -  sleep  with  your  child 


Putting  children  to  sleep  in  the 
same  room  as  their  parents  for 
the  first  six  months  of  life 
reduces  the  risk  of  cot  death, 
concludes  a  report  in  the  British 
Medical  .Journal. 

A  case-controlled  analysis  of 
78  per  cent  of  births  in  New 
Zealand  during  19874)0  revealed 
that  the  relative  risk  of  sudden 
infant  death  when  sharing  the 
room  with  one  or  more  adults 
during  the  last  two  weeks,  com- 
pared with  not  sharing,  was  0.19 
-  and  0.27  for  sharing  in  the  last 
sleep.   However,   sharing  with 


Use  of  a  mattress  cover  and  regu- 
lar cleaning  of  bedroom  and  liv- 
ing room  carpets  to  reduce  the 
amount  of  house  dust  mite  aller- 
gen in  a  home  can  lead  to  an 
improvement  in  atopic  dermati- 
tis, reports  The  Laurel. 

Atopic  dermatitis  affects  up  to 
one  in  ten  children,  can  persist 
into  adult  life  and  significantly 
reduces  the  quality  of  life  for 
many  sufferers.  It  has  been  sug- 
gested that  the  house  dust  mite 


other  children  had  no  impact  on 
relative  risk. 

Researchers  revealed  a  signifi- 
cant connection  between  not 
sharing  with  an  adult  and  putting 
the  baby  to  sleep  in  the  prone 
position,  which  can  have  an 
adverse  effect  on  breathing.  The 
relative  risk  for  sharing,  but  with 
the  baby  in  the  prone  position, 
was  3.28. 

This  compared  with  a  relative 
risk  of  16.99  for  infants  not  shar- 
ing with  an  adult  and  in  the  prone 
position;  and  2.60  for  not  sharing 
and  not  prone. 


plays  a  role  in  the  development 
of  the  condition. 

Almost  50  patients  witli  atopic 
dermatitis  took  pari  in  a  study 
which  compared  the  effective- 
ness of  active  treatment  with 
placebo.  Active  treatment  con- 
sisted of  Goretex  bedcovers, 
benzyltannate  spray  and  a  high- 
filtration  vacuum  cleaner.  Corre- 
sponding placebos  were  cotton 
covers,  water  spray  and  a  con- 
ventional vacuum  cleaner. 


The  authors  suggest  that  these 
two  factors  may  share  a  common 
mechanism:  "Sleeping  prone 
may  increase  the  chances  of 
rebreathing  and  respiratory  as- 
phyxia; parents  may  be  more 
able  to  respond  to  distress  or 
movement  by  their  infants 
when  I  be  infant  sleeps  in  the 
same  room." 

They  conclude  that  more  than 
a  quarter  of  sudden  infant  deaths 
may  be  prevented  if  adults  sleep 
in  the  same  room,  although  they 
add  that  this  may  be  lower  now 
prone  sleeping  is  less  common. 


The  Goretex  covers  produced 
a  large,  sustained  reduction  in 
dust  load,  which  was  signifi- 
cantly better  than  the  cotton  cov- 
ers. However,  the  domestic  vac- 
uum cleaner  and  water  was 
f  ound  to  be  as  effective  at  reduc- 
ing carpet  mite  levels  as  the  high- 
filtration  vacuum  cleaner  and 
acaricidal  spray. 

Overall,  the  active  treatment 
showed  significant  benefit,  par- 
ticularly in  children. 


New  additions  to 
Solvay  HRT  range 

Solvay  Healthcare  has  added  a 
lowei  strength  patch  to  its  Fema- 
trix  range.  Fematrix  40  delivers 
40mcg  of  oestradiol  every  24 
hours  and  is  indicated  for  the 
treatment  of  menopausal  symp- 
toms  as  the  result  of  ;i  natural 
menopause  or  for  women  who 
have  had  a  hysterectomy. 

Accepted  clinical  practice  is  to 
start  patients  on  the  lowest  effec- 
tive dose  of  a  preparation,  so 
Fematrix  40  offers  a  low-dose 
alternative  to  the  original  Fema- 
trix 8(1. 

( )ne  patch  should  be  applied 
twice  weekly  on  a  continuous 
basis,  as  directed.  The  basic  NHS 
price  lor  eight  patches  of  Fema- 
Irix  II)  (one  month's  supply)  is 
S6.45. 

•  A  combination  pack,  consisting 
of  eight  Fematrix  80  patches  and 
14  Duphaston  (dydrogesterone 
lOmg)  tablets,  has  been  launched 
as  Fempak  80  and  is  indicated  for 
the  treatment  of  menopausal 
symptoms  in  non-hysterectom- 
ised women.  The  basic  NHS  price 
for  one  month's  supply  stands  at 
£8.95. 

Solvay  Healthcare  Ltd.  Tel:  01703 
472281. 


REVLON 

sunglasses 


® 


quality 

After  only  one  year  Revlon  sunglasses  have  captured 
an  impressive  market  share.  To  continue  the  momentum 
we  have  developed  a  wider  range  targeted  at  the  Revlon 
consumer  between  20  and  45. 


Classic  and  high  fashion  styling. 


High  quality  UV400  lenses  protect  against  UVA  &  UVB  rays. 


Conform  to  British  Standard  2724:  1987  and  Provisional 
European  Standards. 


Lifetime  Replacement  Guarantee 


36  piece  lit  revolving  stand  and  logo  panels  available  for 
larger  stands. 


One  of  the  world's  most  recognised 
names  in  beauty  and  fashion 
is  set  to  become  a  leader  in  the 
U.K.  sunglass  market. 


Eyecare  Products  UK  Ltd.,  Longbridge  Hayes  Road,  Stoke-on-Trent  ST6  4DS.  FREEPHONE:  0800  626  492  Fax:  01782  575115 

Under  License  from  REVLON  Copyright  1996  REVLON 
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COUNTERnoints 


Sanatogen  goes  for 
Olympic  Gold 


Sanatogen  is  using  the 
centenary  year  of  the 
Olympics  to  launch 
Sanatogen  Gold,  which 
it  describes  as  its  "most 
comprehensive 
multivitamin  ever". 

The  new  product  is  a 
one  a  day,  'A  to  Z' 
complete  formula, 
containing  14  vitamins 
(all  of  at  least 
recommended  daily 
allowance  levels),  six 
minerals  and  12  trace 
elements. 

Sanatogen  Gold  will 
retail  at  £3.49  for  30 
tablets  and  £5.99  for  60. 
Gold-coloured 
packaging  and  the 
Olympic  logo  will  help 
the  product  stand  out  on 
the  shelf. 

Sanatogen  is 
promoting  the 
supplement  using  the 
'Do  you  feel  alright?' 
slogan,  starting  on 
March  1  in  a  S3  million 
television  advertising 
campaign.  The  product 
is  also  being  advertised 
on  local  radio  for  the 
first  time. 

Aimed  at  a  core 
market  of  females  (and 


males)  in  the  ABC 
group,  aged  25-54  years, 
Sanatogen  hopes  to 
stimulate  the  vitamins 
market  which  has 
stagnated  in  recent 
years. 

It  also  hopes  to 
increase  the  number  of 
people  in  the  UK  who 
take  vitamin 
supplements  on  a 
regular  basis.  Currently, 
the  figure  is  about  30  per' 
cent  of  the  population, 
but  the  company  would 
like  to  see  an  increase 
towards  the  US  level  of 
50  per  cent. 

Roche  Consumer  Health. 
Tel:  01707  366000. 


Pfizer  opts  for  dedicated  pharmacy 
assistant  training  on  Diflucan  One 


Pfizer  ( 'onsumer 
Healthcare  is  introducing 
an  interactive  training 
programme  for  pharmacy 
assistants  in  support  of 
its  Diflucan  One  OTC 
thrush  treatment  -  the 
programme  is  designed 
to  increase  knowledge  of 
thrush  and  its  treatment. 

The  company  is 
mailing  personalised 
invitations  to  all  UK 
pharmacists,  asking  them 
to  encour  age  their 
assistants  to  register  for 
the  programme.  Those 
who  sign  on  will  be  sent 
a  series  of  three  training 
modules.  Each 
completed  module 
should  be  returned  to 


Pfizer  to  be  assessed. 
The  results  will  be 
returned  to  the 
pharmacist  for  feedback 
to  staff.  At  the  end  of  the 
course,  a  certificate  will 
be  awarded. 

Pfizer  says  the 
objective  is  to  generate 
understanding  among 
assistants  of  information 
gathered  by  asking  the 
WWIIAM  questions. 

All  the  modules  will 
also  include  training  on 
communication  skills  - 
key  when  dealing  with  a 
I  )otentially  embarrassing 
condition. 
Pfizer  Consumer 
Healthcare.  Tel:  01304 
615936. 


Strengthening 
resolve  with 
Nicorette 

Results  from  a  recent 
Gallup  survey, 
commissioned  by 
Pharmacia,  revealed  that 
smokers  in  the  UK  feel 
that  the  New  Year's 
Resolution  provides  the 
one  focus  in  the  year  for 
smokers  trying  to  quit. 

Most  said  they  smoked 
to  relieve  stress,  and 
found  coping  with  stress 
when  giving  up  a  major 
problem. 

IMicorette  addresses 
this  need  with  its  new 
Smoking  Cessation  Pack'. 
The  pack  can  be 
personalised  and  includes 
guides  offering  advice  on 
NRT,  nicotine  dependence 
and  healthy  eating.  It  also 
contains  a  Guide  to 
Managing  Stress'  tape. 
Nicorette  Helpdesk.  Tel: 
0500  390114. 


Listen  in  with  Nurofen  and  win  a 
Sony  Discman  CD  player! 


Crookes  is  running  an 
audio-cassette  training 
promotion  on  Nurofen, 
which  gives  pharmacy 
assistants  the  chance  to 
win  a  Sony  Discman. 

The  package  being 
distributed  by  territory 
managers  comprises  a 
boxed  set  of  cassette, 
pen  and  pocket  guide  (to 
the  Nurofen  range). 
Using  light-hearted 
dialogue,  the  audio 
cassette  runs  for  ten 
minutes  detailing  four 
common  pharmacy 
scenarios,  with  a 
narrator  giving  an 
analysis  of  the  symptoms 
and  the  best 
recommendations  in 
each  case.  A  competition 
sheet  tests  the  assistant's 
recall,  with  the  winners 
receiving  one  of  ten  Sony 
Discman  CD  players. 
•  Crookes  has  also 
recently  set  up  two  more 


Imodium  launches  bigger  pack 


An  18-capsule  pack  of 
Imodium  is  now  available 
from  Johnson  &  Johnson 
MSI)  Consumer 
Pharmaceuticals. 

The  new  size  has  been 
introduced  in  response  to 
demand  from  frequent 
users  and  consumers 
looking  for  best  value, 
says  the  company. 

Priced  at  S5.99,  the 
new  pack  is  included  in 
bonus  deals  across  the 
range  throughout 
January. 

Horsing  around 
with  TCP 

A  new  advertising 
campaign,  featuring  a 
gargling  horse,  breaks  for 
TCP  on  January  15. 

Running  for  a  month 
(  which  includes  National 
Gargling  Week, 
commencing  Monday, 
January  29),  the 
advertisement  carries  the 
strapline,  'TCP  stops  you 
being  hoarse'. 
Pfizer  Consumer 
Healthcare.  Tel:  01420 
84801 


Johnson  &  Johnson  MSD 
Consumer 

Pharmaceuticals.  Tel: 
01494  450778. 

Buttercup's  Sim 
TV  overture 

A  new  £1  million  TV 
advertising  campaign  is  to 
support  Buttercup  cough 
syrup  for  the  first  time  this 
month . 

The  ad,  produced  by  the 
director  of  Mr  Bean', 
breaks  on  January  15  and 
runs  until  February  29.  It 
features  a  man  fishing 
while  th  in  king  up  excuses 
for  not  being  at  work. 
Pfizer  Consumer 
Healthcare.  Tel:  01420 
84801 


training  lines  on 
headaches  and  migraines 
(0500  500382  and  0500 
500381  respectively). 
Both  use  touch-tone  or 
voice  recognition  to 
allow  the  pharmacy 
assistant  to  participate  in 
a  simulation  of  a 
customer  sit  uation. 
Crookes  Healthcare  Ltd. 
Tel:  0115  9507431. 

Juvela  makes 
things  clear 

Juvela  has  changed  the 
packaging  of  its  gluten- 
free  and  low-protein 
products. 

The  new  look  has  clari- 
fied customer  information 
and  instructions,  and  pro- 
vides details  of  Juvela  ser- 
vices and  literature. 

Distribution  of  the  new 
packaging  is  scheduled 
for  early  1996. 
Scientific  Hospital 
Supplies  (UK)  Ltd.  Tel: 
0151  2281992. 
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WORKS  HARD 
DURING  THE  DAY. 


GREAT 


SB 


SB 


Duy  i  Jufjt? 


Capsules  for  Colds  &  Flu 


Relieves  tickly  cough 
Shivers,  aches  and  pains 
Blocked  or  runny  nose 
Sore  throat  pain 
Headache 


NON  DROWSY 


_ 


/contains  PAiumtiioTJ 


Dny 
Nu/'j'e 


Liquid  for  Colds  &  Flu 


Relieves  tickly  couv,h 
Shivers,  aches  &  pains 
Blocked  or  Runny  nose 
Sore  lhro.it  pain 
Headache 


no  Si  drowsy 


Liquid  for  Colds  &  Flu 


/co.vrws.puwmu'ii  ■ 


AND  SO  AIDS  RESTFUL  SLEEP 


fcOSlAIKS  paracetamol/ 


AND  SO  AIDS  RESTFUL  SLEEP 


/costMfn  rAtAcn.'MTn] 


•  Nol  market  share  position 
in  cold  market  in  Pharmacy* 

•  Nol  for  profitability** 


•  Stunning  new  packs 

•  £2  million  TV  campaign, 
December  -  January 


Nurses 


Nurse  your  customers  better  this  winter. 


NO  WONDER  PHARMACISTS  RECOMMEND  IT  MOST  FOR  COLDS  AND  FLU. 


PRODUCT  INFORMATION  Presentation  Night  Nurse  Each  20  ml  contains  Paracetamol  Ph  Eur  1000  mg,  Promethazine  hydrochloride  Ph  Eur  20  mg.  Dextromethorphan  hydrobromide  15  mg  Night  Nurse  Capsules  Each  capsule  contains  Paracetamol  Ph  Eur  500  mg.  Promethazine  hydrochloride 
Ph  Eur  10  mg,  Dextromethorphan  hydrobromide  7  5  mg  Uses:  Night-time  relief  of  the  symptoms  of  colds,  chills  and  influenza  Dosage  and  Administration  Just  before  going  to  bed  Adults  and  children  12  years  and  oyer:  20  ml  or  2  capsules  Children  6  to  under  12 
10  ml  or  1  capsule  Children  under  6  years  On  medical  advice  only  Contraindications  Known  hypersensitivity  to  ingredients,  hepatic  or  renal  impairment,  porphyria  Precautions  Avoid  use  with  other  cold  medications  or  decongestant  -  or  paracetamol-containing  preparations  Patients 
with  asthma  or  other  respiratory  disorders,  glaucoma,  urinary  retention  or  cardiovascular  problems  should  consult  a  doctor  first  May  cause  drowsiness  If  affected,  do  not  drive  or  operate  machinery  Avoid  alcoholic  drink  Interactions  Warfarin  and  other  coumarms,  alcohol,  tricyclic 
antidepressants,  MAOI's,  hypnotics,  anxiolytics,  antimuscanmcs  Pregnancy  and  Lactation  Use  only  when  considered  essential  by  a  doctor  Side  Effects,  Usually  well-tolerated  in  normal  use  Skin  rash  and  other  allergies,  drowsiness,  psychomotor  impairment,  antimuscarinic  effects, 
disorientation,  restlessness,  gastrointestinal  disturbances,  photosensitivity  reactions  and  dizziness  have  occasionally  been  reported  with  the  active  ingredients  Legal  Category  P  Product  Licence  Number  Night  Nurse  PL  00/9/0187  Night  Nurse  Capsules  PL  0079/0220  Retail  Price 
160  ml  £3  85  10  capsules  £2.59  Further  mformabon  is  available  from  the  product  licence  holder  SmithKline  Beecham  Consumer  Healthcare.  Brentford,  Middlesex,  TW8  9BD  Date  of  Preparation  August  1995  Night  Nurse  is  a  trademark  PRODUCT  INFORMATION  Presentation  Day 
Nurse:  Each  20  ml  contains  Paracetamol  Ph  Eur  1000  mg.  Phenylpropanolamine  hydrochloride  Ph  Eur  25  mg,  Dexfromethorphan  hydrobromide  15  mg  Day  Nurse  capsules  Each  capsule  contains  Paracetamol  Ph  Eur  500  mg.  Phenylpropanolamine  hydrochloride  Ph  Eur  12  5  mg. 
Dextromethorphan  hydrobromide  7  5  mg.  Uses  Short  term  relief  of  the  symptoms  of  colds  and  influenza  Dosage  and  Administration  Adults  and  children  12  years  and  over  Day  Nurse:  20  ml  every  4  hours  as  necessary  up  to  4  doses  in  24  hours  Day  Nurse  Capsules  2  capsules  every  4 
hours  as  necessary  up  to  8  capsules  in  24  hours  Children  6  to  under  12  Day  Nurse  10  ml  every  4  hours  as  necessary  up  to  4  doses  in  24  hours  Day  Nurse  Capsules  1  capsule  every  4  hours  as  necessary  up  to  4  capsules  in  24  hours  Children  under  6  years  On  medical  advice  only 
Contraindications  Known  hypersensitivity  to  ingredients,  hepatic  or  renal  impairment,  hypertension,  hyperthyroidism,  diabetes  and  heart  disease  Patients  taking  tricyclic  antidepressants  or  beta-blockers  Patients  taking,  or  within  two  weeks  of  havmg  taken  MAOI's  Precautions  Patients 
with  asthma  or  other  respiratory  disorders,  or  glaucoma  should  consult  doctor  first  Avoid  use  with  alcohol,  other  cold  medications  or  decongestant-  or  paracetamol-containing  preparations  Interactions:  Warfarin  and  other  coumarms.  alcohol  Pregnancy  and  Lactation  Use  only  when 
considered  essential  by  a  doctor  Side  effects:  Usually  well-tolerated  in  normal  use  Skin  rash  and  other  allergies,  headache,  dizziness,  nausea,  vomiting,  diarrhoea,  insomnia,  irritability,  high  blood  pressure  and  palpitations  have  occasionally  been  reported  with  the  active  ingredients 
Legal  Category- P  Product  Licence  Number  Day  Nurse  PL  0079/0185  Day  Nurse  Capsules  PL  0079/0204  Retail  Price  160  ml  £3  85  20  Capsules  £3  49  Further  information  is  CS1  c  w 

available  from  the  product  licence  holder-  SmithKline  Beecham  Consumer  Healthcare,  Brentford,  Middlesex,  TW8  9BD  Date  of  preparation  August  1995  Day  Nurse  is  a  trademark  3D  SmithKline  Beecham  Consumer  Healthcare,  brenttoro  I  ws  ybu 
Nielsen  Independent  Pharmacy,  July/August  1995     **  Nielsen  Independent  Pharmacy  Cash  Rate  of  Sale,  July/August  1995 


COUNTERPOINTS 


Vantage  boosts  OK 

Vantage  has  extended  its 
range  of  OTC  medicines 
and  packed  goods  with 
100ml  sizes  of:  Calamine 
Lotion  BP,  Sugar  Free 
Codeine  Linctus  BP,  Sugar 
Free  Pholcodine  Linctus 
BP,  Sugar  Free  Simple 
Linctus  BP  and  Witch 
Hazel  BPc. 

®  Seasonal  updates  on 
personal  hygiene  and 
beauty  care  for  those  who 
subscribe  to  the  Vantage 
CM2Plus  space 
management  system  are 
now  available. 
AAH  Pharmaceuticals  Ltd. 
Tel:  01928  717070. 

Heinz  in  top  100 

Heinz  Infant  Feeding  has 
won  its  first-ever  ranking 
in  the  Checkout/Nielsen 
Top  100  brands  league 
table  -  and  is  the  first 
baby  food  brand  to  enter 
the  Top  100  survey.  Heinz 
ranks  at  number  95  with 
sales  of  £30.9  million. 
H  J  Heinz  Co  Ltd.  Tel:  0181 
848  2193. 

More  Maws 

Maws  has  added  a  water- 
resistant  Factor  35  sun 
protection  cream  to  its 
range  of  sun  care 
products.  Currently,  the 
new  item  is  an  exclusive 
to  Boots. 

Maws  Group  Ltd.  Tel: 
01438  355500. 

Linda  shown  the  Door 

Elizabeth  Arden  has 
signed  supermodel  Linda 
Evangelista  as  the  new 
face  for  the  company's 
Red  Door  fragrance. 
Elizabeth  Arden  Ltd.  Tel: 
0171  574  2700. 

Spectacular  spring 

Spectacular  Cosmetics  is 
introducing  four  new  nail 
colours  (£1.20)  for  the 
spring  season:  Posh  Pink 
(bright  pink),  Elusive 
(pinky  beige),  Taffeta 
(luminous  green!)  and 
Loganberry  (deep  red). 
Spectacular  Cosmetics 
Ltd.  Tel:  0181  9001515. 

Carter-Wallace  deal 

Carter-Wallace  is  the  new 
distributor  for  Bausch  S 
■  mb  Products  includi 
the  Boston  and  Bausch  & 
Lomb  range  of  solutions 
for  RGP  lens  wearers. 
Carter-Wallace  Ltd.  Tel: 
01303  850661. 


On  the  go  with 
Kleenex  Huggies 

Kleenex  Huggies  has 
intnxliii  eel  a  travel  pa<  k 
designed  to  provide  a  one 
day's  supply  ( four 
nappies). 

They  are  sold  in  cases 
which  hold  two  display 
trays. 

Packs  in  midi,  maxi  and 
maxi  plus  retail  at  SI.  15. 
Kimberly-Clark  Ltd.  Tel: 
01622  616000. 


Fuji  Photo  Film  (UK)  is 
relaunching  its 
independent  High  Street 
processing  service  under 
the  name  Fujifilm  Image 
Service. 

Retailers  who  pay  the 
£350  annual  membership 
fee  will  benefit  from  the 
branded  identity  of  Fuji, 
and  will  receive  a  sales, 
mar  ket  ing  and  service 
support  package. 

Merchandising  and 
marketing  material  is 
identifiable  with  Fuji's 
new  logo  in  green,  red 
and  silver. 

Among  the  services  a 
new  technical  support 
scheme  will  offer  minilab 
operators  are: 

•  staff  training 

•  quality  audit 

•  regular  process 
supervision 

•  a  24  hour  telephone 
helpline 

•  a  field  engineer 
service. 

Although  it  is  not 


Otrivine  ploughs 
ahead  with  TV  ads 

The  £1.1  million  television 
advertising  campaign  for 
Otrivine  features  a 
snowplough  emerging 
from  a  nostril  in  a 
blizzard! 

The  ad  is  to  run  in  the 
Yorkshire,  Tyne  Tees, 
Granada  and  Border 
regions  until  March. 
Zyma  Healthcare.  Tel: 
01306  742800. 


necessary  to  have  a 
minilab  nor  to  use  Fuji 
equipment  to  join  Image 
Service,  Fuji  does  expect 
members  to  use  its  paper 
and  chemicals,  and  has 
negotiated  special  rates 
for  retailers  with 
approved  suppliers. 
Retailers,  however,  are 
not  expected  to  stock 
Fuji  film  exclusively. 

A  new  global  photo 
format,  Advanced  Photo 
System,  will  be  launched 
this  year,  and  Image 
Service  members  will  be 
able  to  offer  APS 
services,  whether  in- 
store  or  thr<  >ugh 
specialist  off-site 
processing  services. 
•  Fuji  is  the  official  film 
supplier  to  this  year's 
European  Football 
Championship,  and  Ryan 
Giggs  will  be  featuring  on 
much  of  Fuji's 
promotional  material. 
Fuji  Photo  Film  (UK)  Ltd. 
Tel:  0171  586  5900. 


Lanes  has  repac  kaged 
Kalms,  its  natural  remedy 
for  periods  of  stress, 
worry  and  sleeping 
difficulties. 

The  pack  design  now 
features  deep  blue 
edging,  with  the 
product's  calming 
benefits  further 
emphasised  by  making 
greater  use  of  the  bird 
graphics. 

This  year,  Lanes  is 
investing  £400,000  on 
full-colour 

advertisements  in  a  range 
of  women's  titles  to 
support  the  brand. 

For  pharmacists,  a  free 
leaflet,  entitled  'Kalms 


Unichem  is  developing  a 
series  of  themed 
campaigns  for  1996, 
beginning  with  'Well 
Woman'  this  month. 

Each  consists  of  three 
components:  a  consumer 
information  leaflet  (free 
to  Goldpartners), 
advertorials  in 
mainstream  consumer 
press  (highlighting 
promotional  offers)  and  a 
series  of  trade  deals. 

The  'Well  Woman' 
leaflet  was  developed 
with  the  Women's  Health 
Concern  in  London  and 
contains  details  on 
women's  ailments,  such 
as  thrush,  PMS  and 
cervical  cancer. 


Bfijjfe;;--- 
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Guide  to  Stress',  is  also 
available.  For  copies 
contact: 

Dendron  Ltd.  Tel:  01923 
22925. 


The  products  on 
special  promotion  to 
coincide  with  the 
campaign  are:  Canesten 
(pack  often,  £28.20); 
Feminax  (pack  of  12, 
£12.66);  Cystopurin 
(pack  of  six,  S10.84)  and 
Diflucan  One  (pack  of 
three,  S  18.54). 
•  Unichem  is  also 
promoting  its  Zi  toiletries 
range  with  a  free  pack  of 
peach  and  apricot  body 
lotion  with  any  trade 
purchase  of  any  four 
packs  in  the  range. 
(  'ostillg-S  I  12,  each  case 
contains  six  250ml  units 
retailing  at  £1.89  each. 
Unichem  pic.  Tel:  0181  391 
2323. 


Massage  sales  figures  with  new 
range  of  Vantage  beauty  sponges 

f 


Vantage  has  extended  its 
range  of  beauty  sponges 
with  the  launch  of  a 
massage  variant. 

The  new  sponge  has  a 
more  textured  surface  on 
one  side  to  remove  dead 
skin,  as  well  as  indented 
sides  for  ease  of  grip. 

Available  in  outers  of 
12  (bath  sponge,  rsp 
£0.55;  and  massage,  rsp 
£0.85). 

The  Vantage  range  of 
sponges  is  on  offer  until 
January  31  with 
disci  mills  i  >ll  im  irmal 
trade  prices  of  17.5  per 
c  ent  on  three  outers  or 
more. 

•  Vantage  has  just 
repackaged  its  Tissues 
Pocket  Pack.  Shrink- 


wrapped  in  sixes  and 
available  in  outers  of  12, 
trade  price  is  S8.16. 
AAH  Pharmaceuticals 
Ltd.  Tel:  01928  717070. 


Televised  T^rozets 


Tyrozets  make  their 
television  debut  next 
week  in  a  campaign 
which  will  run  through 
to  March. 

The  ads  are  to  run  in 
seven  TV  regions  and 
communicate  the 
product's  mode  of 
action  by  representing  a 
raw  sore  throat  being 
relieved. 

Display  materials 
showing  the  'red  to 
mellow'  theme  of  the 
commercial  are 
available  from  the  sales 
force,  as  are  details  of 
special  bonus  offers. 
Johnson  &  Johnson 
MSD  Consumer 
Pharmaceuticals.  Tel: 
01494  450778. 


Kalms'  update 


Unichem  starts  themed  promos 
with  'Well  Woman'  campaign 


Fuji  Photo  Film's  brand-new  image 
for  High  Street  processing 
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New. 


The  two 


best  ways 
to  treat  a  severe 
sore  throat. 


24  LOZENGES 


DUAL  ACTION 

Strepsils 

ANAESTHETIC  FOR  RAPID  PAIN  RELIEF 
2  ANTIBACTERI ALS  TO  TREAT  INFECTION 

MEDICINE  FOR  SEVERE  SORE  THROATS 

Amylmetacresol  B.P.  2,4-Dichlorobenzyl  alcohol 
Lignocaine  hydrochloride  Ph.  Eur. 


Now  Strepsils  are  adding  to  the  success  of  their  established  lozenges,  with  the 
launch  of  Strepsils  Dual  Action.  These  lozenges  combine  anti-bacterials  to  fight 
infection  with  an  anaesthetic  to  numb  the  pain.  What's  more,  they  have 
a  minty,  pleasant  taste.  Effective,  palatable  and  a  name  you  can  trust, 
you'll  want  to  make  sure  you  stock  up  on  Strepsils  Dual  Action. 


Adults  and  children  over  12  years:    one  lozenge  to  be  sucked  every  2  hours  as  required.    No  more  than  8  lozenges  to  be  sucked  in  any  24  hour  period. 
Not  recommended  for  children  under  12  years  of  age.    If  pregnant  or  breast  feeding,  consult  your  doctor  before  using  this  product.  If  you  are  allergic  to  any 

ingredients  listed  do  not  use  this  product.    Consult  your  doctor  if  symptoms  persist,  or  if  anything  unusual  happens.    May  occasionally  cause  allergic 
reactions.    Keep  all  medicines  out  of  the  reach  of  children.    Store  in  a  dry  place   Each  lozenge  contains  active  ingredients:  Amylmetacresol  B  P.  0.6mg, 

2,4-Dichlorobenzyl  alcohol  l.2mg,  Lignocaine  hydrochloride  Ph.  Eur.  lOmg.    Also  contains:   Sucrose.  Glucose  Syrup,  Tartaric  Acid,  Flavourings. 
Sodium  Saccharin.  Qumoline  Yellow,  Indigo  Carmine  P  PL/0327/0078  Crookes  Healthcare  Ltd,  PO  Box  57,  Central  Park,  Lenton  Lane.  Nottingham,  NG7  2LJ. 


COUNTERPOINTS 


Pre-packed  winter  sun  with  Bergasol 


Bergasol  is  offering  pre- 
packs of  selected  lines 
for  winter  and  summer 
sun  protection. 

There  are  two  winter 
pre-packs.  The  first  has 
six  each  of  Bergasol 
Total  Block,  Tanning  Sun 
Block  and  Coup  Double 
at  a  cost  to  pharmacies 
of  £64.53.  The  second  has 
an  additional  24 
Bergasticks, which  puts 
the  price  to  £117.38. 


The  summer  version 
contains  three  each  of 
the  following:  Ultra 
Rapid  Tanning  Oil;  Ultra 
Rapid  Tanning  Lotion; 
Rapid  Tanning  Lotion; 
Protective  Tanning 
Lotion;  Ultra  Protective 
Tanning  Lotion;  and 
Aftersun  Moisturisers. 
Tire  cost  to  the  retailer  is 
£107.60. 

Chefaro  UK  Ltd.  Tel:  01233 
420923. 


ON  TV  NEXT  WEEK 


Anadin  Extra:  All  areas 


Asilone:  CAR,  C,  G,  BTV 


Benylin  Coughs:  All  areas  except  GTV,  STV,  HTV,  GMTV 
Buttercup:  All  areas  except  U,  CTV 

Canderel;  U,  STV,  Y,  HTV,  W  &  TT  

Duracell:  All  areas 
Halls  Soothers:  All  areas 
Imodium:  All  areas 

Lemsip  Power  Plus:  All  areas  except  U,  CTV 

Listerine:  C,  A,  M,  CAR,  C4  

Melius:  CAR,  C,  G,  B,  STV,  Y,  TT  

Migraleve:  All  areas  except  U,  CTV  &  GMTV  

Mucron:  GMTV,  CAR,  G  &  Y  

INivea  Body  Care:  All  areas 

Nurofen  Cold  &  Flu:  All  areas  

Nytol:  All  areas 

Otrivine:  Y,  TT,  G,  B  

Radian-B:  All  areas 


Seven  Seas  Cod  Liver  Oil:  C4 


Strepsils  Dual  Action/Strepsils:  C4,  GMTV  &  Satellite 
TCP:  All  areas  except  U,  CTV  &  GMTV 
Tixylix:  All  areas  except  U,  CTV,  TSW 


Tyrozets:  STV,  B,  G,  Y,  HTV,  TT 


Vieks  Ultra  Chloraseptic:  All  areas 


Wash  &  Go:  All  areas 


GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  IWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 


Disney  baby  fragrances 
come  bouncing  in 


Cecile  Distribution  is 
introducing  an 
exclusive  line  of  Disney 
fragrances  for  children. 

Llnder  special  licence, 
the  imported  bath  time 
products,  Disney 
Babies,  come  in  a 
display  multi-pack, 
retailing  at  £17.00.  This 
includes  a  300ml 

Football  fever 
starts  here 

Euro  96,  the  European 
football  competition,  hits 
England  this  June.  To 
anticipate  the  expected 
interest,  Norchem 
Distribution  is  producing 
a  range  of  toiletries  - 
comprising  shampoo, 
shower  gel  and  foam  bath 
-  with  the  Euro  96  logo. 

Prices  are  £1.49  for 
individual  250ml-size 
bottles  or  £4.99  for  the 
gift  pack  of  two  bottles. 

In-store  promotional 
material  includes  posters, 
window  stickers,  shelf 
wobblers  and  brochures. 
Norchem  Distribution.  Tel: 
01642  221154. 


alcohol-free  cologne,  a 
300ml  body  lotion  and  a 
250ml  pump  pack  of 
cream  soap. 

The  cologne  is  made 
from  essential  citrus 
oils  and  is  available  in 
single  packs  of  100ml  at 
£9.75  and  50ml  at  £7.80. 
Cecile  Distribution.  Tel: 
0181  594  9923. 

Colgate's  new 
year  offers 

Colgate  toothpastes  are 
being  promoted  at  special 
prices  by  Daniels 
Enterprise  throughout 
January. 

Products  available  are: 
lay  down  tubes  of  Colgate 
Ultra  Cavity  Pr  otection 
and  Blue  Minty  Gel 
(100ml,  rrp  £1.45;  50ml, 
£0.82);  My  First  Colgate 
toothpaste  stand  up  tube 
(50ml,  £0.99)  and 
Ultrabrite  (100ml,  £1.15; 
and  50ml,  £0.62). 
•  Colgate  currently  holds 
over  31  per  cent  of  the 
toothpaste  market. 
Daniels  Enterprise.  Tel: 
01782  784444. 


Blackmores  backs  Botanicals 


Blackmores  is  launching 
a  new  cruelty-free, 
natural  toiletr  ies  range, 
called  Botanical 
Solutions,  this  Febr  uary. 

New  products  include 
a  camellia  day  creme  (for 
normal  to  dry  skin),  a 
hydrating  macademia 
masque  (for  normal  to 
dry  skin),  an  iris  skin 
refiner  (for  normal  to  dry 
skin),  an  eye  nourish 
creme  with  angelia  ( for 
special  skin  care  needs) 
and  a  white  lily  hydration 


plus  night  creme. 

The  pr  oducts  are 
colour-coded  for  easy 
self-selection:  aqua  for 
hair  care,  orange  for 
normal  to  dry  skin  care, 
gold  for  normal  to  oily 
skin  care,  blue  for  special 
skin  care  and  purple  for 
body  care.  Prices  range 
from  £1.99  for  a 
marshmallow  soap  to 
£6.50  for  a  150g  white  ivy 
body  scrub. 
Blackmores  UK.  Tel: 
01753  683815. 


New  totally 
flushable  towel 

A  totally  flushable 
sanitary  towel  is  being 
launched  this  spring  by 
Cambr  idge-based  Echo 
Progress.  The  towel  has  a 
unique  backing  film 
which  resists  menstrual 
fluid  but  dissolves  on 
contact  with  water  to 
r  elease  carbon  dioxide 
and  water.  The  inner 
paper  core  and  cover 
stock  are  also 
biodegradable. 

The  product, 
Harmonies,  will  be 
available  in  regular'  and 
super  absorbencies,  and 
will  be  sold  at  a  slightly 
higher  price  than  existing 
brand-leading  towels.  It  is 
already  on  sale  in 
Germany,  where  it  has 
had  good  feedback,  both 
for  its  disposability  and 
because  the  cover  stock 
is  softer  and  more 
comfortable  than  other 
brands,  the  company 
says. 

Pantyliners  made  from 
similar'  materials  are  on 
test  in  Europe  and  the 
company  hopes  to  launch 
them  in  the  UK  at  the 
sarrre  time  as  the  towels. 
Echo  Progress.  Tel:  01223 
421825. 

Afro  intensive 
hair  therapy 

Dark  &  Lovely  has 
launched  a  new  range  of 
intensive  therapy 
tr  eatments  for  Afro  hair. 

The  line  comprises 
seven  products:  3-in-l 
Plus  Detangling 
Conditioning  Shampoo 
(£1.50);  24  Hour  Therapy 
(£2.20);  Corrective  Leave- 
in  Therapy  (£1.90);  Pr  o 
Therapy  Protein  Intensive 
Conditioner  (£1.50); 
Cholesterol  Plus 
Conditioning  Tr  eatment 
(£1.90);  Ultra  Nourish 
Vitamin,  Protein  and 
Lanolin  Therapy  (£1.95); 
and  Restore  &  Repair 
Reconstructive  Hair 
Therapy  (£1.95). 
Beauty  Care  Supplies.  Tel: 
0181  646  6884  and  0121  622 
1675. 

Dooa  Cosmetics.  Tel:  0171 
9781771. 

Dyke  &  Dryden.  Tel:  0181 
801  7321. 

R  Fairall  Ltd.  Tel:  0181  980 
5805. 

Phils  (W/S)  Ltd.  Tel:  0181 
743 1357. 
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our  competition  is  seeing 


No  wonder  they're  fuming. 
We've  introduced  a  new  Cherry  Menthol  flavour. 
It's  sugar-free,  something  the  leading  medicated  lozenge  doesn't  offer. 
Customers  are  able  to  select  it  themselves,  making  life  easier  for  everyone. 
And  Bradosol  is  already  the  fastest-growing  brand  in  its  market* 
In  addition  to  all  this  we're  also  conducting  a  sampling  survey  in  half  a  million  households. 
You  could  say  we're  taking  the  bull  by  the  horns. 


M7 
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Healthcare 


PRESENTATION:  Lozenges  containing  0  Smg  Benzalkonium  Chloride  Uses  Bradosol  lozenges  are  lor  the  relief  ol  sore  thro3ts  Dosage  and  Administration  Adults,  elderly  and  children  over  five  years  -  One  lozenge  to  be  dissolved  slow!/  in  the  mouth  whenever  required.  Contra-indications:  None  known.  Pregnancy  and  lactation 
Use  dunng  pregnancy  or  lactation  is  not  testncted.  Interactions:  No  known  interactions  with  other  medicines.  Legal  Category  GSL  Bradosol  PL0008/O2 JS.  Bradosol  Cherry  Menthol  PLOOOI/0206  Product  Licence  Holder:  Ciba  Geigy  pic,  Macclesfield.  SK 10  2NX  lletail  Pnce  [1 66  Date  ol  Preparation  October  1995 

(SOLS®  iima  healthcare  is  part  of  IH!  [IBA  GROUP  'Nielsen  Jul-Aug  I99S  (MAT).  Bradosol  is  a  registered  trademark.  1095/179 


QUALITY  GENERICS 
QUALITY  SERVICE 
ASSURED  RELIABILITY 
COMPETITIVE  PRICES 
NEW  PRODUCT 


Expanding  the  range. . . 


#  Available  now  from  all  Pharmaceutical  Wholesalers 

For  further  information  please  contact  our  Sales  Department 
Bartholomew  Rhodes  Ltd.  Tel:  01604  882626  •  Fax:  01604  881640 
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The  Council  of  the  Royal 
Pharmaceutical  Society 
should  be  like  a  football 
team,  with  defenders 
and  star  strikers  all 
aiming  at  the  same  goal, 
says  its  newest  squad 
member,  Andrew  Burr 


Andrew  Burr,  pharmaceuti- 
cal adviser  at  Mid-Glamor- 
gan Family  Health  Services 
Authority,  the  driving  force 
behind  the  area's  Primary 
Care  Pharmacist  scheme  and 
forthcoming  chairman  of  the 
Young  Pharmacists'  Group,  is  a 
man  with  a  mission. 
"It  sounds  bizarre,   but  for 


many  years  my  impression  has 
been  that  Council  has  been  dy- 
ing to  shoot  not  at  the  goal  bul  al 
each  other.  We  have  to  accept 
that  the  Council  needs  a  goal- 
keeper to  parry  the  shots  of  oth- 
ers, and  a  strong  back  four  to 
defend  the  profession.  II  is  also 
vital  that  we  win  the  ball  in  mid- 
field  and  pass  it  forward  to  score. 

"Some  players  may  have  abil- 
ity and  unique  skills,  but  occa- 
sionally shock  by  their  antics. 
However,  provided  they  play  as 
part  of  the  learn,  the  critics 
would  always  prefer  to  have 
them  on  their  side,  rather  than  as 
opponents." 

Mr  Burr  feels  the  number  one 
priority  is  that  the  21-player  team 
should  adopt  a  strategy  -  a  well 
documented  YPG  objective 
before  others  get  in  first  . 


Andrew  Burr:  reluctant  politician 

"Council  is  at  a  roundabout, 
looking  for  an  exit.  But  people 
have  started  to  build  flyovers; 
muses  have  built  a  flyover  -  why 
are  nurses  prescribing  and  not 
pharmacists?" 
$  0  f  Mr  Burr,  at  28,  is  one 
t ,^^g  <>f  the  youngest  mem- 
bers to  have  been 
elected  to  Council,  and 
he  arrives  with  his  own 
strategy.  A  strategy 
both  to  establish  the 
pharmacist  as  the  true 
safeguard  of  medicines 
and  to  destroy  the  ivory 
tower  that  Council  - 
not  without  reason,  he 
says  -  is  perceived  as 
living  in.  But  fundamen- 
tal to  this  strategy  will 
be  teamwork.  "There's 
no  place  for  little  gods 
in  the  NHS  at  all,  there's 
only  a  place  for  team- 
work and  collabora- 
tion. It  is  naive  to  think 
that  every  single  Coun- 
cil member  is  the  same. 
They're  not.  All  have 
different  skills. 

"My  expertise  is 
working  with  GPs,  gen- 
erating new  ideas  and 
pushing  things  forward. 
I  see  myself  very  much 
as  a  shaper  and  mover;  I 


Heading  for  the 

premier 
league 


need  other  people  to  maintain 
things  once  established." 

Mr  Burr  grew  up  in  a  pharmacy 
family  and  graduated  from 
Leicester.  Work  took  him  to  the 
West  Midlands,  Newcastle  and 
Cardiff  before  he  settled  on  his 
present  role. 

He  maintains  t  hat  he  is  a  reluc- 
tant politician  who  was  not  polit- 
ically active  in  the  British  Phar- 
maceutical Students  Association 
and  who  was  "hoodwinked"  into 
getting  involved  in  Young  Phar- 
macists' Group  conferences. 

He  appears  now  to  relish  the 
role  of  the  proactive,  challenging 
politician.  "I  enjoy  challenging 
ot  hers  t  o  ask  questions  of  them- 
selves. It  is  my  generation's 
future  that  we  are  deciding  on." 

Mr  Burr  believes  that  the  pro- 
fession's future  lies  very  close  to 
the  principles  of  his  Primary 
Care  Pharmacist  model,  in  which 

■  Pharmacy  must 
I  demonstrate  that 
I  it  has  a  valuable 
I  contribution 
I  to  make  to 
|  patient  care 

pharmacists  work  in  general 
practice,  in  close  collaboration 
with  the  GP  in  areas  such  as 
medication  review,  intervention 
and  outcome  monitoring. 

The  model  develops  existing 
roles  for  both  hospital  and  com- 
munity pharmacy.  The  hospital 
pharmacist  would  be  actively 
involved  in  discharge  pharma- 
ceutical care  plans  for  the 
patient.  The  community  phar- 
macy would  have  patients 
referred  to  them  from  the  GP's 
list  for  services  such  as  smoking 
cessation  programmes,  and  H 
Pylori  testing  for  those  on  ulcer- 
healing  medication. 

"When  I  stood  for  Council,  I 
said  I  would  challenge  other 
healthcare  professions  for  new 
roles  and  working  partnerships. 
No  one  healthcare  professional 
has  all  the  answers;  to  think  that 
they  have  is  at  best  naive  and  at 
worst  dangerous." 

Well  placed 

Pharmacists,  he  believes,  are 
well  placed  in  general  practice. 
"Pharmacy  must  demonstrate 
that  it  has  a  valuable  contribu- 
tion to  make  to  patient  care. 

"If  all  you  are  is  a  tablet 
counter,  then  you  have  no  future. 
If  pharmacists  lack  the  ability  to 
give  advice,  lack  the  knowledge 

Continued  on  P52  ► 
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and  expertise,  then  they  are  on 
their  way  out;  these  are  the 
dodos  of  pharmacy. 

"Any  contractor  who  has  the 
vision  to  get  involved  in  advising 
on  medicines  is  going  to  have  a 
veiy  prosperous  future.  What  we 
are  looking  for  is  a  niche  for 
someone  to  take  responsibility 
for  the  pharmaceutical  care  of 
the  practice  populations." 

Changing  times 

"There  are  people  who  think  that 
standing  still  is  an  option.  It  isn't. 
The  profession  is  like  a  dinosaur 
and  the  temperature  is  dropping 
-  degree  by  degree.  There's  going 
to  be  an  ice  age,  but  the  problem 
is  that  the  profession  just  doesn't 
see  it.  All  the  symptoms  are 
there." 

Citing  his  'first  past  the  post 
victory',  Mr  Burr  feels  he  has  sup- 
port for  his  vision.  He  is  also 
aware  that  his  'straight  up  the 
Ml'  style  of  politicking  may  turn 
the  heat  up  for  other  Council 
members. 

"I  may  be  the  nail  that  stands 
out  of  the  wood.  You  can  spend  a 
lot  of  time  knocking  that  nail 
back  in,  or  be  more  proactive  and 
use  the  nail  as  a  hanger  for  some- 
thing beneficial." 

Council,  he  believes,  must  look 
to  its  laurels.  "If  you  want  to 
unite  the  profession,  you  need  to 
go  out  and  ask:  'Which  direction 
do  you  want  to  take?'. 

"Since  September,  I  have  had 
the  privilege  to  address  over  20 
branches  and  have  written  per- 
sonally to  over  4,000  members  to 
encourage  them  to  get  involved 
in  branch  activities.  Apparently 
this  is  the  first  time  it  has  ever 
been  done  ...  why?  The  generals 
in  Lambeth  can  pontificate  about 
strategy  as  much  as  they  like,  but 
if  the  troops  are  not  in  the 
trenches  and  are  not  motivated 
to  fight,  we  will  always  lose  the 
battle. 

"You  have  to  get  out  there.  You 
have  to  take  the  members  with 
you  and  the  only  way  to  do  that  is 
by  going  out  and  listening  to 
them.  At  t  he  end  of  the  day,  what 
they  are  saying  is  more  important 
than  my  ideas." 

Council  benefits 

Council,  he  says,  is  but  the  man- 
agement for  a  team  of  38,000 
pharmacists.  "You  may  not  like 
their  personalities,  but  can  you 
use  them.  There  are  things  that 
the  YPG,  that  Allan  Sharpe,  that 
Dr  Philip  Brown  can  say  that  the 
Society  cannot,  Council  saying 
such  things  could  damage  other 
relationships,  but  a  pharmacist 
doing  it  might  be  the  answer." 

Despite  there  being  a  wealth  of 
enthusiasm  about  pharmacy  in 
Lambeth,  Mr  Burr  feels  the  skill 
mix  is  let  down  by  the  system. 
"How  stupid  to  go  round  the 


table  and  say:  'You've  been  here 
so  long,  you  can  be  president'.  It's 
like  jobs  for  the  boys,  moving 
around  the  table.  Then  you're 
president  for  a  year;  what  can 
you  do  in  a  year?  It's  like  John 
Major  being  re-elected  every  year 
-  there's  no  staying  power,  no 
chance  for  change.  At  different 
times,  there  should  be  different 
qualities.  My  skills  may  be 
needed  at  one  time,  at  others  it 
may  be  the  wr  ong  approach,  you 
have  to  accept  that." 

Mr  Burr  also  believes  that 
Council    needs   to  re-position 

There's  going  to  be 
an  ice  age,  but  the 
problem  is  that 
the  profession  just 
doesn't  see  it 


itself  more  as  a  commissioner 
than  an  administrator.  "I  see  the 
officers  at  the  Society  as  being 
like  chief  executives.  But  Coun- 
cil seems  to  want  to  dot  the  i's 
and  cross  the  t's.  Council  should 
not  be  about  day  to  day  running. 
We  should  be  pr  oviding  a  strat- 
egy to  deal  with  issues  such  as 
the  recent  P-GSL  switch  for 
ibuprofen." 

Naturally,  Mr  Burr  brings  to 
Council  his  own  strategies.  One 
of  which  is  to  transform  the 
British  Pharmaceutical  Confer- 
ence. "It  should  promote  best 
practice,  and  highlight  innova- 
tive pharmacy  research  to  the 
public  and  other  professions. 
The  BPC  could  learn  a  lot  from 
the  YPG  annual  conference." 

Use  your  vote 

He  also  hopes  to  encourage  more 
pharmacists  to  vote  in  Council 
elections,  even  if  they  decide  to 
vote  him  out,  "If  they  do,  then  so 
be  it,  The  electorate  will  act  as 
the  manager  and  it  will  substi- 
tute. But  at  least  more  people  will 
have  voted. 

"But  I  believe  that  the  elec- 
torate wants  more  responsibility, 
that  it  wants  to  be  paid  more  and 
that  it  doesn't  want  to  be  per- 
ceived as  tablet  counters.  If  it 
allows  me,  I  will  take  the  profes- 
sion -  kicking  and  screaming  if 
necessary  -  down  the  road  to 
make  them  the  definitive  safe- 
guard on  medicines. 

"Martin  Luther  King  said:  'I 
have  a  dream'.  Yes,  he  was  assas- 
sinated, but  it's  bigger  than  indi- 
viduals. Moving  forward  is  the 
most  important  thing  and  I  hope 
to  come  back  in  three  years; 
unless  someone  takes  a  shot  at 
rue,  or  decides  to  put  rue  back  on 
the  transfer  list," 
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With  this  many  smokers  in  Britain  wanting  to  quit, 
we  ll  make  sure  your  sales  light  up. 


nicotinell 

original  chevving  gum 


And  how  will  we  hook  them?  Firstly,  by  launching  a 
massive  £4.5  million  ad  campaign  to  teach  smokers  how 
Nicotinell  patches  work.  Which 
means  doubts  about  the  relative 
harm  from  nicotine  should  go 
up  in  smoke.  Secondly,  by 
introducing  a  brand  new,  great 
tasting  Nicotinell  gum.  And 
thirdly,  by  helping  you  to  help 


nicotinell 


nicotinell 

mint  chewing  gum 
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your  customers,  with  POS  material  and  product 
information  guides.  We're  already  brand  leaders  with 
59%  of  the  patch  market,  and 
this  new  dnve  will  leave  the 
competition  fuming.  So  make 
sure  you're  well  stocked  up  with 
packs  of  Nicotinell  Patches  and 
Nicotinell  Gum.  You'll  be  amazed 
how    many   you    get  through. 


PRESENTATION  Transdermal  Therapeutic  System  containing  nicotine,  available  in  three  sizes  (30,  20  and  IOcmJ)  releasing  2lmg,  I4mg  and  7mg  ot  nicotine  respectively  over  24  hours  Nicotine  chewing  gum  containing  2mg  nicotine,  in  original  and  mint  flavour  INDICATION  Treatment 
ol  nicotine  dependence,  as  an  aid  to  smoking  cessation  DOSAGE  Stop  smoking  completely  when  starting  treatment  PATCH  for  those  smoking  more  than  20  cigarettes  a  day,  treatment  should  be  started  with  NICOTINELL  TTS  30  once  daily  Those  smoking  less  should  start  with 
NICOTINELL  T1S  20  once  daily  Sizes  30,  20  and  I0cm!  permit  gradual  withdrawal  ol  nicotine  replacement,  using  treatment  periods  of  3-4  weeks  with  each  size  Doses  above  30cm3  have  not  been  evaluated  The  treatment  is  designed  to  be  used  continuously  lor  three  months,  but  not 
beyond  However,  if  still  smoking  at  the  end  of  the  three  month  period,  further  treatment  may  be  recommended  lollowing  a  re-evaluation  ol  the  patient's  motivation  GUM  One  piece  ol  gum  to  be  chewed  when  the  user  leels  the  urge  to  smoke  Normally,  8-12  pieces  pet  day,  up  to 
a  maximum  of  IS  pieces  per  day.  After  3  months,  the  user  should  gradually  cut  down  the  number  of  pieces  chewed  CONTRAINDICATIONS  Non  smokers,  occasional  smokers,  children  under  18  years  As  with  smoking.  NICOTINELL  is  conlramdicated  during  acure  myocardial  mlarction, 
unstable  or  worsening  angina  pectoris,  severe  cardiac  arrhythmias,  recent  cerebrovascular  accident,  pregnancy  and  breast  leedmg.  skin  diseases  preventing  patch  application  and  known  hypersensitivity  to  nicotine  PRECAUTIONS  Hypertension,  stable  angina  pectoris,  cerebrovascular 
disease,  occlusive  peripheral  arterial  disease,  heart  failure,  hyperthyroidism,  diabetes  melhtus,  renal  or  hepatic  impairment,  peptic  ulcer  Persistent  skin  reaction  to  the  patch  KEEP  OUT  Of  THE  REACH  Of  CHILDREN  AT  ALL  TIMES  SIDE  EffECTS  Smoking  cessation  causes  many  withdrawal 
symptoms  Events  which  may  be  related  to  smoking  cessation  include  headache,  sleep  disturbances,  gastro-intestinal  disturbances,  and  myalgia  NICOTINE  PATCHES  Most  common  adverse  effects  are  reactions  at  the  application  site  (usually  erythema  or  pruritus!  NICOTINE  GUM  May  cause 
throat  irritation,  hiccuping,  minor  indigestion  or  heartburn.  LEGAL  CATEGORY:  P  PACKS  NICOTINELL  TTS  10  (PL000I/0I ?3|  in  packs  ol  seven  patches,  trade  price  £8  21.  retail  price  (14  47  NICOTINELL  TTS  20  (PL000I/0I74)  in  packs  ol  seven  patches,  trade  price  £8  64,  retail  pnce 
£IS  23  NICOTINELL  TTS  30  (PL000I/OI7S)  in  packs  of  seven  patches,  trade  pnce  £9.07.  retail  pnce  (IS  99  NICOTINELL  Ongmal  Chewing  Gum  2mg  (PL000I/0I9SI  and  NICOTINELL  Mint  Chewing  Gum  2mg  (PLOOOI/0197)  in  packs  ol  24.  tiade  price  £2  S7,  retail  price  £4  SO.  and 
packs  ol  96,  trade  price  £7  70,  retail  price  £13  SO    denotes  registered  trademark.  PL  HOLDER.  Ciba-Geigy  pic,  Macclesfield  SRI0  2NX.  further  information  is  available  Iron  lyma  Healthcare,  Holmwood  RHS  4NU  DATE  Of  PREPARATION:  October  I99S 
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24:  £5.55,  48:  £8.24.  Legal  category:  P.  Product 
Licence  Numbers:  Migraleve  1  -  PL  0232/0027. 
Migraleve  2  -  PL  0232/0028.  Migraleve  (Duo)  -  PL 
0232/5008R.  Product  Licence  Holder:  Charwell 
Pharmaceuticals  Ltd,  Wilsom  Road,  Alton,  Hampshire 
GU34  2TJ.  Date  of  preparation:  November  1995. 
References:  1 .  Data  on  file.  Pfizer  Consumer  Healthcare. 
2.  Data  on  file.  Pfizer  Consumer  Healthcare 

Consumer  Healthcare 

Further  information  available  from  Pfizer  Consumer 
Healthcare  Wilsom  Road  Alton  Hampshire  GU34  2TJ 
12/95/M.T 


New  packaging  and  a  new 
National  TV  campaign! 

Already  prescribed  by  67% 
of  GPs'  and  recommended  by 
pharmacists,  Migraleve '  is  the  most 
popular  migraine-specific  treatment 
among  health,  professionals. 


I  1  /     o  ~  — 

This  year  will  be  even  more 
profitable  because  now  we've 


Migraleve  1  (pink  tablets)  treats 
the  symptoms  of  migraine,  including 
headache,  nausea  and  vomiting. 

Migraleve  2  (yellow  tablets)  is 
taken  subsequently,  if  the  migraine 
continues. 

Migraleve  Duo  combining  both 
tablets  in  a  starter  pack,  is  the 
ideal  recommendation  for  a  first 
time  user. 


This  new  packaging  is 
highlighted  by  eye-catching  POS 
material  and  literature  as  well  as 
our  heavyweight  TV  advertising, 
so  you  can  expect  high  demand  for 
all  3  versions. 

With  all  this  promotional  activity, 
you  could  even  find  Migraleve  cures 
financial  headaches  too! . 

PROFIT  FROM  THE  START 


Pink  tablets  -  bucfi 
codeine  phosphate, 
codeine  phosphate 


rochloride,  paracetamol, 
tablets  -  paracetamol, 
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COUNTER 
revolution 


Wi  th  two  big  noises 
now  active  in  the  OTC 
thrush  treatment  sector, 
the  market  is  set  to  grow 

Now  there  are  two  compa- 
nies 'making  a  noise'  in  the 
OTC  vaginal  thrush  treat- 
ments market  the  sector  is 
bound  to  grow,  says  Pfizer 
Consumer  Healthcare's  market- 
ing director,  Malcolm  Phillips. 

He  believes  the  launch  of 
Diflucan  One  could  increase  the 
£6  million  rsp  market  by  50  per 
cent  in  the  coming  year. 

"Once  a  woman  has  been  diag- 
nosed, there's  no  reason  why  she 
can't  self-treat  and,  unless  she 
gets  free  prescriptions,  she  might 
as  well  buy  OTC,"  he  says. 

The  total  market  -  prescrip- 
tion and  OTC  -  is  worth  nearly 
SI 6m  at  NHS  prices  and  has  been 
growing  at  about  7  per  cent  a 
year  over  the  past  six  years. 
There  were  two  above-average 
increases.  One  was  the  launch  of 
Diflucan  150mg  as  a  prescription 
product  in  1988,  the  other  when 
Canesten  went  OTC  in  1992. 

Surveys  carried  out  for  Pfizer 
show  an  increased  incidence  in 
vaginal  thrush.  In  1992, 23  per  cent 
of  women  questioned  said  they 
had  suffered.  In  summer,  1995, 
that  figure  had  increased  by  5  per 
cent.  Tire  number  experiencing  an 
attack  once  a  year  had  remained 
fairly  constant,  but  there  were 
more  having  two  or  more  bouts. 

The  increase  could  be  due  to 
factors  such  as  increased  antibi- 
otic use,  or  it  could  reflect  a 
greater  awareness  of  the  disease 
and  the  OTC  treatments  avail- 
able, making  women  more  likely 
to  recognise  the  symptoms  and 
talk  about  them. 

But  Bayer's  Steve  Beck  thinks 
the  number  of  sufferers  has 
remained  constant  at  around  4 
million  a  year.  He  suspects  that 
growth  in  the  market  has  come 
from  a  move  away  from  home 
remedies,  as  well  as  from  cus- 
tomers appreciating  the  conve- 
nience of  self-medication.  A  sur- 
vey in  1992  showed  that  15  per 
cent  of  women  used  home  reme- 
dies such  as  yogurt  or  adding 
vinegar  to  the  bath.  The  latest 
survey  showed  that  only  per 
cent  now  use  these  methods. 

He  agrees  that  1996  will  see  a 
significant  growth  in  market 
value  for  two  reasons  -  a  move  to 
the  new  Canesten  Combi  from 
the  vaginal  tablets  or  cream 
alone,  plus  the  launch  of  the 
more  expensive  Diflucan  One. 

He  predicts  little  increase  in 
the  number  choosing  to  self- 
medicate.  Those  who  get  free 
prescriptions  may  still  prefer  to 
see  a  GP  and  there  will  always  be 
some,  such  as  those  experienc- 
ing a  first  attack,  who  are 
excluded  from  the  OTC  indica- 


tions. Women  who  pay  for  their 
prescriptions  might  be  attracted 
to  OTC  purchase  as  NHS  charges 
rise.  Those  who  buy  OTC  prod- 
ucts tend  to  be  in  social  groups 
ABC1,  aged  between  25  and  44. 

Thrush  mostly  affects  women 
between  20  and  50  for  what  are 
believed  to  be  physiological  rea- 
sons. In  younger  women,  the 
vaginal  wall  is  still  developing 
and  is  thinner  than  in  mature 
women.  This  means  there  is  less 


glycogen,  which  Candida  needs 
to  thrive.  As  a  woman  reaches 
the  menopause,  the  vaginal  wall 
starts  to  thin  again. 

Mr  Beck  is  confident  that  the 
Diflucan  One  launch  will  not 
markedly  affect  Canesten  sales. 
He  thinks  most  users  of  the  new 
product  will  be  women  who  have 
had  oral  treatments  on  prescrip- 
tion. As  91  per  cent  of  thrush  suf- 
ferers complain  of  itching  and 
over  half  say  that  treating  the 


itch  is  their  first  priority,  he 
believes  Canesten  will  score 
because  it  offers  instant  relief  as 
well  as  long-term  treatment. 

Not  surprisingly,  Pfizer's  Dr 
Phillips  disagrees.  Diflucan  One 
is  bound  to  take  some  OTC  and 
probably  some  prescription 
sales  from  Canesten  as  women 
discover  that  an  oral  treatment 
exists,  he  says.  The  company's 
research  found  that  women  were 
surprised  when  they  heard  an 
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oral  treatment  was  available  and 
indignant  that  their  doctor  had 
not  offered  it  to  them. 

"There  will  always  be  some 
women  who  are  comfortable  with 
intravaginal  treatments,  but  oth- 
ers would  rather  have  something 
simpler.  Many  women  realise 
they  have  thrush  first  thing  in  the 
morning.  They  want  to  pop  into  a 
pharmacy  and  start  treatment 
straight  away,  without  having  to 
wait  until  night-time  to  use  a  vagi- 
nal tablet.  Diflucan  One  starts 
working  in  a  couple  of  hours." 

Pfizer's  own  research  has 
shown  the  price  is  a  disincentive. 
Half  the  women  who  said  they 
would  use  an  oral  treatment 
changed  their  minds  when  they 
heard  it  cost  £12.50. 

But  Dr  Phillips  says  the  target 
users  are  busy  women  with  dis- 
posable income,  probably  over  25 
and  most  likely  to  be  working. 
They  could  range  from  secre- 
taries to  board  directors  "who 
just  want  to  get  on  with  an  effi- 
cient cure  and  certainly  don't 
want  to  wait  for  a  doctor's 
appointment".  They  will  also  be 
"confident  self-medicators"  who 
are  used  to  treating  minor  ail- 
ments and  are  prepared  to  pay  for 
something  that  works.  Some  may 
be  unsure  if  it  is  worth  trading  up 
and  ask  their  doctor's  advice. 
Having  tried  Diflucan  One  on  pre- 
scription, they  may  decide  when 
they  next  have  an  attack  to  save 
time  by  buying  it  themselves. 

The  average  sufferer  experi- 
ences 1.7  attacks  a  year,  so  two 
courses  will  only  come  to  S25  - 
"no  more  than  the  cost  of  two 
CDs",  he  points  out. 

•  Bayer  is  spending  Sim  on 
advertising  Canesten  in  women's 
magazines  this  year.  Public  rela- 
tions concentrates  on  educating 
consumers  and  pharmacy  staff, 
with  an  assistant  training  video 
and  consumer  leaflets.  The 
Canesten  Thrush  Advisory  Ser- 
vice recently  launched  a  Freefone 
helpline  on  0800  132649. 

•  Pfizer  Consumer  Healthcare 
launched  Diflucan  One  with  a 
£2m  marketing  programme. 
Advertising  in  women's  maga- 
zines starts  this  month  and  con- 
tinues throughout  the  year, 
backed  by  public  relations  with 
an  educational  bias.  A  Thrush 
Advice  Bureau,  with  a  recorded 
message,  is  on  0171  285  5520.  A 
booklet,  'One  to  one  -  a  guide  to 
understanding  thrush",  is  avail- 
able free  by  sending  an  SAE  to  the 
Thrush  Advice  Bureau,  PO  Box 
8762,  London  SW7  4ZD.  Fact- 
sheets  give  more  specific  infor- 
mation, and  callers  whose  ques- 
tions are  not  answered  by  the 
prepared  material  can  write  to 
the  Bureau  for  a  personal 
response.  A  pharmacy  support 
package  includes  training  litera- 
ture, POS  material,  a  sales  proto- 
col and  consumer  information 
leaflets. 


Taking  the  blush 
out  of  thrush 

Why  putting  women  at  ease  is  key  to  sales 


Diflucan  One:  aimed  at  the  busy,  working  woman 


Embarrassment  will  always 
be  a  factor  for  women  seek- 
ing treatment  for  vaginal 
thrush.  But  Bayer  is  putting 
much  public  relations  effort 
behind  removing  the  stigma  and 
persuading  women  that  it  is  a 
condition  which  can  be  managed 
easily  by  either  a  doctor  or  a 
pharmacist. 

The  company  already  provides 
short  questionnaires  for  phar- 
macy customers  to  read,  to  alert 
those  who  should  see  a  doctor. 
This  overcomes  the  problem  of 
pharmacists  having  to  ask  poten- 
tially embarrassing  questions 
about  sexual  behaviour. 

Steve  Beck,  product  manager 
responsible  for  Canesten,  be- 
lieves pharmacy  staff  can  do  a  lot 
to  help  customers  feel  more 
comfortable. 

"If  the  condition  is  talked 
about  in  a  matter-of-fact  manner, 
there  is  likely  to  be  a  good  two- 
way  discussion  about  symptoms. 
But  if  the  pharmacist  or  assistant 
is  coy  or  nervous,  it  reflects  on 
the  customer,"  he  comments. 
"The  aim  of  our  training  is  to 
make  staff  knowledgeable,  so 
they  can  enter  a  dialogue  without 
any  problems." 

Open  display  of  the  product  is 
also  beneficial,  not  just  in 
increasing  sales  but  in  allowing 
customers  to  point  to  the  prod- 
uct rather  than  having  to  ask. 
And  a  private  area  for  consulta- 
tion is  essential. 


One  potential 
problem  lies  in 
persuading  wo- 
men thai  they 
need  intravaginal 
treatment  as  well 
as  the1  cream. 
Sometimes  they 
are  put  off  by  the 
cost. 

"II  can  he  diffi- 
cult ,  in  I  his  sensi 
tive  area,  for 
pharmacists  to 
get  across  the 
view  that,  al- 
though It  IS 
expensive  to  buy 
both  products,  it 
is  the  most  suit- 
able treatment." 

Pfizer'  Consum- 
er Healthcare's 
marketing  direc- 
tor- Malcolm  Ph- 
illips says  women 
still  feel  bad 
about  getting 
thrush.  Although 
they  know  it  is  not  a  sexually 
transmitted  disease,  they  still 
feel  depressed  and  dirty,  particu- 
larly when  they  suffer  for'  the 
first  time. 

"That's  where  the  pharmacy 
can  help,"  he  says.  "We're  finding 
that,  with  doctors,  it's  a  30-sec- 
ond  consultation  and  women  feel 
quite  cheated.  They  come  out  of 
the  surgery  with  a  treatment,  but 
they  don't  feel  at  all  good  about 
it.  Women  doctors  are  no  more 
sympathetic  than  men,  so  the 
friendly  counter  assistarrt  or 
pharmacist  can  make  all  the  dif- 
ference. That's  why  we  believe 
that  women  who  have  been  to  a 
doctor  and  found  he  wasn't  much 
help  will  want  to  self-medicate 
the  rrext  time.  Plenty  of  advice, 
given  by  the  pharmacy  staff  in  a 
sensitive  tone,  is  perfect  for 
these  ladies." 

Steve  Beck  finds  it  encourag- 
ing that,  in  a  recent  survey  of  122 
vaginal  thrush  sufferers,  !)2  per 
cent  said  they  discussed  their  ail- 
ment with  their  partners,  of 
whom  fewer  than  one  in  ten  were 
not  supportive. 

The  survey  showed  that  52  per- 
cent usually  go  to  their  GP  for 
treatment,  but  when  asked 
where  they  had  gone  on  the  last 
occasion,  the  proportion  using 
their  GP  fell  to  43  per  cent.  Only 
24  per  cent  would  go  to  a  phar- 
macist. Tire  sufferers  were  more 
likely  to  talk  about  thrush  with 
their  doctor  (98  per  cerrt)  or 


friends  (  IN  per  cenl )  than  a  phar- 
macist (40  per  cenl  ).  When  asked 
where  they  would  get  mi  ire  infor- 
mation, 92  per  cenl  mentioned 
the  GP,  while  24  per  cenl  said  the 
pharmacist. 

"It's  interesting,"  says  Mr  Beck, 
"dial  l  lie  pharmacist  is  perceived 
asa  fundamental  figure  hut  is  not 
appreciated  as  a  primary  source 
of  information.  Perhaps  more 
should  be  clone  here." 

Most  were  fairly  knowledge- 
able about  the  disease.  Nearly 
two-thirds  knew  it  was  a  fungal 
infection,  although  39  per  cent 
thought  it  was  an  allergy,  16  per 
cenl  thought  il  was  something  all 
women  suffered  and  1  1  per  cent 
thought  it  was  a  sexually-trans- 
mitted disease. 

As  many  as  16  per  cent  had  suf- 
fered more  than  six  times  in  the 
previous  year,  which  reinforces 
Mr'  Beck's  suspicion  that  the 
cream  is  often  used  to  relieve  the 
itch  but  the  infection  comes  hack 
a  few  weeks  later  as  treatmenl  is 
incomplete. 

"Hopefully,  if  pharmacists  rec  - 
ommend the  most  appropriate 
treatment  these  multiple  suffer- 
ers will  see  the  benefit." 


It  is  estimated  that  one  in  two 
women  suffer  an  attack  of 
cystitis  at  some  stage  in  their 
lives.  The  Cystitis  Information 
Bureau  has  had  nearly  1,000 
requests  for  advice  since  its 
launch.  Sponsored  by  Roche 
Consumer  Health,  maker  of 
Cystopurin,  the  Bureau  offers  a 
national  helpline  on  01345 
581750.  It  gives  recorded 
information  on  symptoms, 
prevention  and  self-help. 
Callers  can  leave  their  name 
and  address  to  receive  a  free 
leaflet,  entitled  'Cystitis  -  a 
guide  to  prevention  and 
treatment'  written  by  Angela 
Kilmartin. 
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FEMININE  HYGIENE 


Intimate 

intentions 


Sales  depend  on  life  stage 

■  ntimate  hygiene  products  have 
I  had  a  slow  uptake  in  the  UK, 
I  although  E  C  De  Witt  says  the 
I  market's  15  per  cent  year  on 
8  year  growth  is  likely  to  con- 
tinue this  year. 

The  company  launched  Sum- 
mer's Eve  in  1992  in  the  belief 
that  women  would  start  to  use 
special  cleansers  for  intimate 
hygiene  in  the  same  way  they 
used  special  cleansers  for  their 
faces.  But  the  UK  still  lags  far 
behind  the  US  and  some  other 
European  countries. 

The  Mintel  report,  'Sanitary 
protection  and  feminine  hygiene 
products',  predicts  that  rapid 
growth  is  unlikely  in  the  foresee- 
able future.  Sales  were  about  S3 
million  in  1994  and  will  probably 
reach  S5m  by  the  end  of  1999. 

"While  attitudes  to  personal 
hygiene  and  freshness  are  chang- 
ing, many  women  remain  wary  of 
using  intimate  hygiene  prod- 
ucts," the  report  says.  Market 
growth  is  being  hampered  by  a 
lack  of  consumer  awareness  and 
early  criticisms  that  the  products 
were  unnecessary. 

Most  sales  are  through  phar- 
macies. Intimate  cleansing 
cloths  are  showing  more  growth 
than  washes  and  powders,  says 
Summer's  Eve  brand  manager 
David  McColm.  Sales  are  not 
restricted  to  particular  age 
groups  or  social  classes;  pur- 
chase depends  more  on  life 
stage,  with  pregnant  and 
recently-pregnant  women  being 
core  users. 

An  encouraging  sign,  he  says, 
is  that  a  leading  retailer  -  Boots  - 
believed  the  sector  had  sufficient 
potential  to  launch  an  own-label 
range  in  1995. 


CHANGE 

with  the 
times 


The  sanitary  protection  market  has  never  been  more 
dynamic.  Recent  innovations  and  new  product 
launches  mean  it  is  now  one  of  the  largest  sectors  of 
the  UK  health  and  beauty  aids  market 


The  move  from  tampons  to 
towels  continues.  Growing 
awareness  of  toxic  shock 
syndrome,  the  introduction 
of  more  discreet  towels 
with  superior  performance, 
backed  by  heavy  advertising 
have  upset  the  long-standing  bias 
in  favour  of  tampons. 

In  1992,  volume  sales  of  towels 
and  tampons  were  about  equal  at 
41  per  cent  of  the  total  market, 
with  pantyliners  accounting  for 
the  rest.  This  year-,  according  to 
Kimberly-Clark,  the  split  was  43 
per  cent  towels  and  36  per  cent 
tampons. 


Most  women  use  about  19  tow- 
els or  tampons  per  period,  says 
marketing  services  manager  Sue 
Paterson-Jones.  They  usually 
buy  these  products  on  a  monthly 
basis,  with  the  supermarket 
being  the  most  likely  source. 

"As  a  general  guideline, 
women  use  only  one  type  of 
product,  but  it  is  now  significant 
that  a  quarter  use  two  or  more 
different  types  of  product  during 
their  period,"  she  says. 

Research  by  Bodyform  at  the 
1995  School  Nurses  Conference 
highlighted  concern  about  tam- 
pon usage  in  young  girls.  Says 


Top  five  manufacturers 

(total  sanpro) 

Year  ending          Nov  94 

Nov95 

Tambrands 

1 

Procter  &  Gamble 

2 

1 

aancella 

3 

4 

Smith  &  Nephew 

4 

3 

Kimberly-Clark 

5 

5 

Tampons: 

Tampax 

1 

1 

Lil-lets 

2 

2 

Boots 

3 

- 

Tesco 

3 

Pantyliners: 

Carefree 

1 

■ 

Bodyform 

L 

2 

Always 

3 

3 

Kotex 

4 

4 

Boots 

5 

5 

Towels: 

Always 

1 

1 

Bodyform 

2 

2 

Kotex 

3 

3 

Source:  Taylor-Nelson  AGB  Personal  Care 

Panel,  based  on  expenditure 

TAMPAX  TAMPAX 

>r  io  ;      /■'  io 

TAMPAX  TMWVW 

TAMPAX 

TAMPAX 

TAMPAX 

^  £  TAMPAX 


eg 


A  brand  chosen  by  one  in  five  women 


Sancella's  marketing  manager 
David  Macfarlane:  "Nine  out  of 
ten  health  professionals,  such  as 
school  nurses,  say  they  would 
advise  girls  to  use  towels,  rather 
than  tampons,  when  they  start 
their  periods.  A  similar  amount 
feel  that  young  girls  are  unaware 
of  toxic  shock  syndrome,  its  dan- 
gers and  symptoms." 
His  advice  to  dedicated  tam- 
pon users  who  are 
concerned  about 
TSS  is  to  use  a 
'wardrobe'  of  san- 
pro, including  high 
absorbency  tow- 
els at  night  and 
then  pantyliners 
towards  the  end  of 
a  period. 

Meanwhile, 
tampon  manufac- 
turers continue  to 
give  guidance  on 
safety.  All  Tam- 
pax products  now 
carry  a  rating  sys- 
tem which  identi- 
fies the  level  of 
absorbency 
weighed  in  grams. 
Where  possible, 
women  should 
choose  the  mini- 
mum absorbency 
to  control  the 
menstrual  flow.  If 
there  is  leakage 
after  about  four 
hours,  they  should 
use  a  higher  absor- 
bency. Alternativ- 
ely, if  the  tampon 
is  dry  or  becomes 

Continued  on  P60  ► 
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Mlyou 
need  to  stock 

to  get  rid 
of  thrush. 


/    A  \ 
(BAYER) 
V    E  ) 

CLOTRIMAZOL 

Canesten® 

OFTHRUSH 

WITH  APPUCATOR  AND          CANESTEN  1%  CREAM 

20G  1%  CREAM               SOOTHES  AND  RELIEVES  THE  ITCHING  CAUSED  BY  THRUSH 

Stock  up  now  for  the  massive  £2  Million 
TV  and  women's  press  campaign 


Relieves  itch  immediately.  Itch  is  the  most 
common  symptom  of  vaginal  thrush  and  an  itch 
needs  immediate  relief.  New  Canesten  Combi 
contains  a  handy  tube  of  1%  clotrimazole  cream 
for  immediate  soothing  relief. 


Treats  infection  fast.  And  a  single  dose  pessary  to 
be  used  at  a  convenient  time  to  clear  the  infection 
fast.  With  massive  support  and  Canesten's  unrivalled 
position  as  market  leader  the  only  interactions  you're 
likely  to  see  will  be  with  new  customers. 


Relieves  itch  immediately  •  Treats  infection  fast 


Abridged  Prescribing  Information.  Presentation:  One  Canesten  1  Pessary  (containing  500  mg  Clotrimazole  BP)  plus  a  20  g  tube  of  Canesten  1%  cream  (containing  1  0%  Clotrimazole  BP)  Uses:  Pessary  for  candidal  vaginitis,  cream  for 
associated  vulvitis  and  to  treat  the  sexual  partner  to  prevent  reinfection  Dosage  and  Administration:  Adults  The  pessary  should  be  inserted  intravagmally,  preferably  at  night,  using  the  applicator  provided-  The  cream  should  be  applied 
night  and  morning  to  the  vulva  and  surrounding  area  and/  or  to  the  partners  penis  to  prevent  reinfection.  Children  Paediatric  usage  is  not  recommended  Contra-indications:  Hypersensitivity  to  clotrimazole  Warnings  and  Precautions: 
Medical  advice  should  be  sought  if  this  is  the  first  time  the  patient  has  experienced  symptoms  of  candidal  vaginitis.  Before  use,  medical  advice  must  be  sought  if  any  of  the  following  are  applicable  More  than  two  infections  of 
candidal  vaginitis  in  the  last  six  months,  previous  history  of  a  sexually  transmitted  disease  or  exposure  to  partner  with  sexually  transmitted  disease,  pregnancy  or  suspected  pregnancy:  aged  under  16  or  over  60  years:  known 
hypersensitivity  to  imidazoles  or  other  vaginal  anti-fungal  products.  Do  not  use  if  the  patient  has  any  of  the  following  symptoms,  whereupon  medical  advice  should  be  sought  Irregular  vaginal  bleeding,  abnormal  vaginal  bleeding  or  a 
blood-stained  discharge,  vulval  or  vaginal  ulcers,  blisters  or  sores:  lower  abdominal  pain  or  dysuria:  any  adverse  events  such  as  redness,  irritation  or  swelling  associated  with  the  treatment,  fever  or  chills,  nausea  or  vomiting:  diarrhoea: 
foul  smelling  vaginal  discharge  If  no  improvement  in  symptoms  is  seen  after  seven  days,  the  patient  should  consult  their  doctor  Side-effects  Rarely  local  mild  burning  or  irritation  immediately  after  use  Hypersensitivity  reactions  may 
occur  Use  in  Pregnancy:  Only  when  considered  necessary  by  the  clinician  If  used  during  pregnancy,  extra  care  should  be  taken  when  using  the  applicator  to  prevent  the  possibility  of  mechanical  trauma  Legal  Category:  P.  Package 
Quantities  and  Basic  NHS  Cost:  1  x  500  mg  pessary  packed  in  foil,  plus  a  20  g  tube  of  Canesten  1%  cream.  An  applicator  for  the  pessary  is  included,  £4  25  Product  Licence  Numbers  Cream  1%  00 1 0/001 6R.  500  mg  Pessary 
0010/0083  Further  information  available  from:  Bayer  pic.  Pharmaceutical  Division,  Bayer  House,  Strawberry  Hill.  Newbury,  Berkshire  RG14  1JA  Telephone  (01 635)  563000  Date  of  Preparation:  July  1995.  ©  Bayer  pic.  January  1996 
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Added  value  in  new  pack  sizes 

■4  Continued  from  P58 

uncomfortable  to  remove,  they 
should  use  a  lower  absorbency. 

The  publicity  regarding  toxic 
shock  syndrome  has  had  some 
benefits.  Women  who  have 
remained  loyal  to  tampons  now 
tend  to  use  more,  having  fol- 
lowed the  advice  to  change  them 
frequently. 

Market  size 

Manufacturers  estimate  that  the 
total  sanpro  market  was  worth 
up  to  S338  million  in  1995,  a 
growth  of  around  6  per  cent  over 
the  previous  year.  Nearly  four- 
fifths  by  volume  is  branded,  says 
Kimberly-Clark,  and  maxi  sizes 
represent  65  per  cent  of  the 
towel  sector. 


Sancella  says  the  new  technol- 
ogy ultra  towels  sector  accounts 
for  a  45  per  cent  value  share,  up 
26  per  cent,  while  traditional 
towels  are  in  decline  and  thick, 
winged  towels  are  static. 

Standard  regular'  and  super 
Bodyform  towels  are  now  25  per 
cent  slimmer  and  offer  a  drier 
finish  in  use,  due  to  a  new  high 
technology  cover,  which  is 
already  used  in  the  rest  of  the 
range.  This  has  converted  the 
standard  towel  into  a  high  tech- 
nology product,  believes  David 
Macfarlane. 

Pantyliners  are  also  a  buoyant 
market  -  up  by  over  10  per  cent 
in  the  year  to  October,  1995.  They 
have  the  potential  to  be  used  by 
all  women,  not  just  those  who 
menstruate. 


"Better  performing  and 
increasingly  discreet  products 
are  helping  to  grow  the  towels 
and  liners  markets,  with  more 
and  more  women  appreciating 
the  role  that  pantyliners  can  play 
in  personal  hygiene,"  adds  Mr 
Macfarlane. 

Johnson  &  Johnson  says  its 
Carefree  is  the  category  leader  in 
both  value  and  volume  terms. 
The  latest  valiant  is  Carefree 
Comfort,  with  an  all-over  adhe- 
sive and  an  anatomically  com- 
fortable shape. 

In  tampons,  applicator  brands 
are  still  the  most  popular, 
accounting  for  about  two-thirds 
of  the  market  by  value.  Tam- 
brands  points  out  that,  in  spite  of 
any  perceived  shift  back  to  tow- 
els, over  one  in  five  women  still 


choose  Tampax,  which  is  the 
outstanding  brand  leader  in  the 
total  market. 

Distribution 

More  open  advertising  of  sanpro 
and  the  trend  to  buy  toiletries  as 
part  of  the  regular  grocery  shop 
means  that  more  women  have 
become  comfortable  buying  san- 
pro from  grocers,  according  to  a 
recent  Mintel  report  on  'Sanitary 
protection  and  feminine  hygiene 
products'.  Trade  sources  suggest 
that  about  60  per  cent  of  women 
buy  sanpro  from  grocers  and  the 
proportion  c  ontinues  to  rise. 

Pharmacies  cannot  offer  as 
broad  a  range  of  products  and 
are  less  likely  to  be  able  to  com- 
pete on  price.  But,  although  gro- 
cers score  on  price,  pharmacies 
tend  to  do  better  promoting 
added  value,  the  report  says. 
They  also  benefit  from  cus- 
tomers wanting  advice  and  the 
biggest  users  of  pharmacies  tend 
to  be  new,  younger  users  and 
older  women. 

Figures  from  Taylor-Nelson 
AGB  Personal  Care  Panel  show 
that  pharmacies  accounted  for 
18  per  cent  of  the  market  by 
value  in  the  year  to  November, 
1995,  compared  with  nearly  21 
per  cent  the  previous  year.  Gro- 
cery multiples  moved  steadily 
onwards,  increasing  their  share 
from  58  per  cent  to  nearly  63  per 
cent, 

Merchandising 

Scott's  David  Macfarlane  advises 
independent  retailers  to  make 
the  sanpro  fixture  easy  and  logi- 
cal for  customers: 

•  maximise  brand  and  category 
impact  through  horizontal  and 
vertical  display  -  brands  by  verti- 
cal blocking,  categories  by  hori- 
zontal blocking 

•  keep  related  products  together 
and  make  the  best  use  of  the  base 


Advertising  taboos 


In  the  1920s,  it  took  Kimberly- 
Clark  four  years  to  persuade 
Lady's  Home  Journal  to 
accept  an  advertisement  for 
Kotex  feminine  towels,  such 
were  the  taboos  surrounding 
menstruation.  By  the  1930s, 
stores  continued  to  hide  these 
products  out  of  sight,  even 
though  the  company  was  spend- 
ing heavily  on  advertising. 

This  secrecy  meant  that  mil- 
lions of  young  girls  started  their 
periods  without  any  knowledge 
of  what  was  happening.  Kim- 
berly-Clark was  inundated  with 
letters  asking  for  information 
and  showing  an  alarming  igno- 

Teenage  press  advertising 
continues  with  promotions 
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shelf  for  more  bulky  products 
•  follow  this  simple  merchandis- 
ing pattern,  starting  with  tam- 
pons on  the  top  shelf. 

Tampons  -  display  first  by 
applicator  or  digital,  second  by 
brand,  third  by  absorbency. 

Second  shelf  down  -  pantylin- 
ers,  blocked  by  brand.  Siting 
pantyliners  between  towels  and 
tampons  will  attract  both  tampon 
users  and  also  those  who  prefer 
towels. 

Third  shelf  -  ultra  towels, 
blocked  by  brand. 

Fourth  -  thick,  winged  towels, 
blocked  by  brand. 

Bottom  shelf  -  traditional  towels. 

Johnson  &  Johnson  warns  that 
if  pantyliners  are  not  merchan- 
dised properly,  they  are  often 
perceived  as  just  another  kind  of 
slim  towel.  It  is  important  to  dif- 
ferentiate liners  from  towels  by 
highlighting  the  fact  that  liners 
are  intended  for  eveiyday  fresh- 
ness. The  company  suggests 
keeping  liners  as  a  distinctive 
block  identified,  for  example,  by 
separation  barkers. 

Smith  &  Nephew's  Shelley  Law 
advises  pharmacists  to  bear  in 
mind  their  customer  profile. 
Women's  periods  tend  to  get 
heavier  as  they  get  older,  when 
the  super  plus  absorbency  is  in 
demand  for  tampons.  And  90  per 


•  Half  the  world's  population 
menstruate  for  half  their  lives. 

•  There  are  14  million  women 
in  the  UK  who  menstruate. 

•  A  woman  may  have  over  500 
periods  and  spend  six  and  a  half 
years  menstruating. 

•  During  the  1850s,  the  average 
age  for  experiencing  the  first 
period  was  17.  Today  it  is  12.5. 


ranee  about  a  normal  bodily 
function.  The  company  set  up  an 
education  division,  whose  first 
publication,  'Marjorie  May's  12th 
birthday',  met  with  a  barrage  of 
criticism.  Some  states  in  the  US 
banned  the  mailings,  but  the  cry 
from  mothers,  daughters  and 
teachers  gradually  overcame  the 
disapproval. 

Still  restricted 

Fifty  years  on,  although  few  peo- 
ple object  to  seeing  sanpro  on 
television  along  with  the  corn- 
flakes, manufacturers  still  have 
to  exercise  restraint.  A  further 
advertising  relaxation  came  in 
September,  1995,  when  tampons 
could  be  shown  after  8.00pm 
instead  of  9.00pm,  so  long  as  the 
advertisement  complied  with 
additional  restrictions. 

Lil-lets  was  the  first  to  appear 
after  this  new  watershed  and, 
such  was  its  discreet  style  using 
written  words  on  screen,  it  did 


cent  of  women  buying  Lil-lets 
mini  absorbency  only  buy  mini, 
so  this  is  another  essential  item 
to  stock.  One  in  five  sales  of  Lil- 
lets  may  be  lost  if  mini  and  super 
plus  absorbencies  are  not 
stocked. 

Tambrands  agrees  that  it  is 
important  for  retailers  to  stock 
all  sizes  and  absorbencies,  as 
women  use  more  than  one 
absorbency  to  suit  their  needs 
throughout  a  period. 

What  women  want 

Comfort  was  the  most  important 
factor  influencing  the  purchase 
of  sanpro,  mentioned  by  60  per 
cent  of  women  in  a  survey  car- 
ried out  for  Mintel.  Absorbency 
and  ease  of  disposal  were  the 
imporlanl  factors  foi  ">(>  and  55 
per  cent  respectively.  These  pri- 
orities had  not  changed  since  a 
previous  survey  in  1993. 

Tested  to  reduce  risk  to  health, 
eg  from  toxic  shock  syndrome, 
came  fifth  on  the  list,  after  'easy 
to  apply'  and  'thin/discreet'. 
Health  risks  were  of  concern  to 
over  a  third  of  respondents  and 
more  women  mentioned  it  in  the 
second  survey. 

Mintel  says  this  could  be  a 
result  of  increased  awareness 
following  education  programmes 
by  manufacturers. 


•  The  average  menstrual  cycle 
is  28  days,  with  the  period  last- 
ing for  five  days.  The  normal 
range  of  blood  loss  is  between 
30ml  and  150ml  each  month,  the 
average  being  60ml. 

•  At  least  30  per  cent  of  women 
have  problems  connected  with 
menstruation. 

Courtesy  of  Tambrands 


not  require  any  changes  from  the 
original  format.  An  additional 
benefit  of  the  latest  relaxation, 
according  to  Smith  &  Nephew,  is 
that  it  relieves  the  bunching  of 
tampon  advertising  which  used 
to  happen  directly  after  9.00pm. 

Every  year,  about  350,000  girls 
start  menstruating.  Tambrands 
directs  a  substantial  amount  of 
marketing  activity  at  10-15-year- 
olds  who  have  just  started  or  ar  e 
about  to  start  their  periods.  An 
important  element  of  public  rela- 
tions is  education,  as  girls  aged  10- 
20  are  eager  for  information  and 
often  turn  to  the  media  for  advice. 

The  company  provides  an 
extensive  range  of  free  educa- 
tional materials  about  puberty 
and  menstruation,  and  offers  a 
free  lecture  service  to  schools. 

Kimberly-Clark  uses  radio, 
press  and  occasionally  television 
advertising;  last  year's  teenage 
press  advertising  will  continue 
throughout  1996. 


Sanpr  o  products  are  responsible 
for  60  per  cent  of  domestic 
plumbing  problems,  says  Poly- 
lina.  Many  products  are  unflush- 
able  and  manufacturers  recom- 
mend women  to  'Bag  it  or'  bin  it' 
or  to  use  inciner  ator  disposal. 

This  means  that  the  sanitary 
disposal  sector  is  a  huge  growth 
area  for  retailers,  says  Jolanta 
Lasota,  product  manager  for 
Pop-ins  sanpro  disposal  bags. 

Several  factors  are  driving  the 
market:  women  moving  to  towels 
and  changing  tampons  more 
often,  an  increased  interest  in 
environmental  issues,  and  the 
growth  of  the  new  generation 
ultra  thin  towels  and  pant  liners. 
Towels  made  fr  om  highly  absorbent 
dry  weave  material  with  plastic- 
covers,  and  tampons  with  plastic 
applicators  are  among  the  prime 
candidates  for  bag  disposal. 

Travel  abroad  has  also  increased 
sales.  Britain  is  one  of  the  few 
countries  in  Europe  which  still 
allows  flushing  of  sanpro  goods. 

A  campaign  for  Pop-ins  will 
run  throughout  1996,  with  tar- 
geted promotions  to  support  the 
peak  summer  selling  period.  A 
trade  promotion  in  February  and 
March  offers  a  free  pack  with 
every  case  sold,  available  from 
Robinson  Healthcare  representa- 
tives. There  will  be  consumer 
advertising,  inclusion  in  the 
Bounty  New  Mother  Pack,  sam- 
pling and  public  relations  in  par- 
ent, teenage  and  general 
women's  interest  publications. 


Ms  Lasota  believes  the  success 
of  Pop-ins  marketing,  which  has 
led  to  a  50  per  cent  year  on  year 
sales  increase,  has  been  based  on 
educating  consumers  about  the 
difficulties  in  disposing  of  new- 
generation  towels  and  tampons: 
"We  believe  our  campaign  will 
continue  to  encourage  con- 
sumers to  change  their  disposal 
habits  and  prompt  them  to  trial 
the  Pop-ins  brand." 

Pop-ins  are  floral-scented  and 
come  in  discreet  cartons  which 
look  like  boxes  of  tissues. 

Try  a  new  display 

About  45  per  cent  of  women 
experience  vaginal  dryness  at 
some  point  in  their  lives,  but  only 
25  per  cent  ever  use  a  lubricant. 
Johnson  &  Johnson  says  that 
the  market  is  worth  £6.4  million 
at  rsp.  There  has  been  39  per 
cent  growth  between  1991-94. 
The  brand  leader,  KY,  is  said  to 
have  a  93  per  cent  share. 
Traditionally,  the  product  has 
been  displayed  with  condoms 
and  other  contraceptives.  The 
company  recommends  an 
additional  display,  possibly  near 
the  sanpro,  to  'normalise'  both 
the  problem  and  the  product, 
and  to  remove  some  of  the 
embarrassment  women 
experience  by  its  presence  near 
contraceptives. 


Feminine  facts 


Save  the  Dlumbina 


Free  packs  in  a  spring  trade  promotion  for  Pop-ins 
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Burnley's 

winning 

formula 


Kay  Conway's  pharmacy  is 
"an  example  of  how  good 
practice  can  lake  place  in 
relatively  ordinary  pre- 
mises. Appearances  can  be 
deceptive  and  have  not  been  a 
hindrance  to  high-quality  phar- 
maceutical service",  according 
to  one  of  the  judges  in  the 
Natwest  Streamline  Awards. 

His  comments  on  the  C  Gard- 
ner and  Daughter  pharmacy  in 
Briercliffe  Road,  Burnley,  must 
be  reassuring  to  other  indepen- 
dents who  feel  threatened  by 
their  glossier  rivals  on  the  High 
Street. 

The  'Daughter'  is  Kay  Conway, 
who  joined  the  business  set  up 
by  her  father  Clifford  Gardner 
and  now  owns  a  second  phar- 
macy in  Browhead  Road.  Ten 
years  on,  the  unusual  title  still 
provides  a  talking  point  and  she 
thinks  it  is  one  of  the  best  pro- 
motional techniques  they  have. 

Since  her  father  died,  she  has 
been  running  the  businesses  with 
her  husband  who  helps  with 
building  maintenance  and  im- 
provement. She  employs  a  phar- 
macist manager  in  each  one,  orig- 
inally because  she  hoped  to  take 
more  time  off,  but  she  now  finds 
herself  working  seven  days  a 
week  with  all  the  extra  services 
they  have  introduced.  One  phar- 
macy is  opposite  a  surgery  and,  if 
the  doctors  are  working,  the  phar- 
macy is  open,  be  it  Boxing  Day  or 
bank  holiday.  It  closes  only  after 
the  doctors  have  left  for  the  night. 

C  Gardner  and  Daughter  con- 
centrates on  OTC  and  residential 
homes  business,  while  the  sec- 
ond pharmacy  -  S  Rawson  -  is 
more  prescription-orientated, 
having  relocated  two  years  ago 
when  the  doctors'  surgery 
moved.  The  new  pharmacy  is 
purpose-built. 

"The  only  possible  mistake  we 
made  was  to  put  the  counselling 
area  at  the  front  of  the  shop 
rather  than  near  the  dispensary," 
she  says. 
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A  mobile  shop  and 
a »n 0 a n iii wired  dosage  foi 
patients  living  at  home 
are  among  the  services 
offered  by  Kay  Conway, 
winner  ofl  tine  pharmacy 
category  of  the  1995 
Natwest  Streamline 
I  mi dl  e  p e  mde nit  [Retailer 
Excellence  Awards. 
Adrienne  de  Mont  went 
to  meet  her  in  Burnley 


\  M  J 

Kay  Conway,  right,  in  the  Browhead  Road  pharmacy  with  manager 
Bwalya  Chungu  and  Janice  Youles,  manager  of  C  Gardner  and  Daughter 


Maybe  people  in  Lancashire 
are  more  relaxed  and  friendly 
than  elsewhere,  but  privacy 
seems  not  to  be  an  issue:  "Most 
people  don't  mind  discussing 
their  problems  in  front  of  every- 
one else,"  she  says.  "Even  if  the 
shop  is  full,  they  still  speak  out!" 

The  counselling  area  has 
proved  to  be  more  useful  in  keep- 
ing children  happy. 

"When  kids  come  in,  they 
make  straight  for  the  toy  box, 
leaving  their  mums  free  to 
browse  a  lot  longer  than  they 


Kay  Conway  uses  a  video  for  staff  training  and  to  inform  customers  on 

various  health  topics 


would  normally,"  she  comments. 

She  also  wanted  to  show  car- 
toons in  this  area,  but  found  she 
needed  a  special  licence. 
Instead,  the  video  is  used  for 
staff  training  and  for  enlighten- 
ing customers  on  various  health 
topics. 

There  is  a  large  display  of 
health  information  leaflets, 
which  has  proved  beneficial  to 
school  and  college  students  for 
their  assignments:  "Hopefully 
these  will  be  our  customers  of 
tomorrow." 

Services  to  homes 

When  she  is  not  covering  for  her 
managers'  days  off,  Kay  spends 
most  of  her  time  running  the  ser- 
vices to  residential  and  nursing 
homes,  domiciliary  visiting  and 
providing  oxygen.  She  is  on-call 
24  hours  to  the  homes,  but  feels 
the  service  would  be  open  to 
abuse  if  extended  to  the  general 
public.  Even  with  the  homes,  she 
has  been  called  out  at  uncivilised 
hours  on  a  Sunday  for  requests 
that  could  easily  have  waited 
until  the  Monday. 

She  offers  Venalink  monitored 
dosage  to  the  homes  and  the 
community  version  is  available 
free  for  elderly  and  confused 
people  living  on  their  own.  She  is 
applying  for  family  health  ser- 
vices authority  funding  to  extend 
the  community  Venalink  service 
t  <  i  m<  ire  than  the  three  surgeries 
she  supplies  at  present. 

She  enjoys  her  domiciliary  vis- 
its as  she  feels  they  allow 
patients  to  be  treated  at  home  for 
longer.  Often  a  simple  problem, 
such  as  taking  medication  at  the 
wrong  time  of  day,  can  lead  to 
hospital  admission.  She  quotes 
one  patient  who  thought  she  had 
to  take  all  her  warfarin  at  the 
beginning  of  the  week.  Thanks  to 

Continued  on  P64  ► 
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Put  congestion  sufferers  out  of  their  misery 


Colds.  Flu.  Catarrh.  There  is  no  more  powerful  OTC  decongestant  tablet  than  The  Mighty  Mu-Cron. 
We'll  be  showing  just  how  powerful  in  our  hard-hitting  new  TV  campaign  starting  on  Boxing  Day. 
Make  sure  your  customers  get  the  message  from  you  as  well. 


THE  MIGHTY 


MU'CRON 

Decongestant  with  Paracetamol 


Fast  relief  from 
f  colds  &  flu 
^  sinus  pain 
ff  catarrh 


Zyrma 

Healthcare 

PRESENTATION  Each  tablet  contains  SOOmg  Paracetamol  BP  and  25mg  Phenylpropanolamine  Hydrochloride  BP  Uses:  For  the  relief  of  sinus  pain,  nasal  congestion  and  catarrh.  For  the  symptomatic  relief  of  influenza,  levenshness  and  feverish  colds.  Dosage  and 
Administration:  Adults  and  children  over  12  years:  One  tablet  up  to  four  times  daily,  allowing  lour  hours  between  doses  The  maximum  daily  dose  is  four  tablets.  Contra-mdications,  Warnings,  etc  Contra-indications:  Severe  heart  disease,  hyperthyroidism,  diabetes,  high 
fever  Patients  with  hypertension  or  receiving  antihypertensive  medication.  Use  during,  or  within  2  weeks  of  stopping,  therapy  with  Monoamine  Oxidase  Inhibitors.  Concomitant  treatment  with  sympathomimetic  agents.  Precautions:  Caution  in  patients  with  angle  closure  glaucoma, 
prostate  enlargement,  during  pregnancy  or  those  receiving  continual  prescribed  medication.  Legal  Category:  P.  Product  Licence  No.  0001/0110.  Distributed  by:  Zyma  Healthcare,  Holmwood  RH 5  4NU  Retail  Price:  12s  £2.18,  30s  £3  67.  Date  of  preparation:  November  1595 
SOfel)  2TNA  HEALTHCARE  IS  PART  01  THE  tIBA  GROUP  Mu-Cron  is  a  registered  trademark  II9S/H0C 


PHARMACY  PROFILE 


<  Continued  from  P62 

Kay's  intervention,  the  patient  is 
still  alive  and  only  needs  her 
blood  checked  every  six  months 
instead  of  every  few  days! 

!i';;nji^.;;ii-  on  wheels 

She  employs  a  driver  to  run  a 
free  collection  and  delivery  ser- 
vice, not  only  for  prescriptions 
but  for  non-medic  al  goods.  Every 
week  he  takes  a  selection  of 
items  to  the  homes  and  some- 
times the  residents  phone  in  with 
special  requests. 

"Denture  tablets  go  like  a 
bomb,  and  at  Christmas  the  resi- 
dents appreciate  being  able  to 
buy  gifts  for  their  friends  and  rel- 
atives," says  Kay.  The  service 
gives  them  something  to  look 
forward  to  and  the  staff  enjoy  the 
break  from  routine.  Although  it 
is  expensive  to  run  a  van  and  pay 
a  full-time  driver,  it  generates 
extra  business  in  both  prescrip- 
tions and  OTC  goods. 

She  advertises  her  pharmacies 
continuously,  with  regular  leaflet 
drops,  occasional  advertising  in 
the  local  press,  letters  to  doctors 
and  community  nurses  about 
new  services,  such  as  monitored 
dosage,  and  advertising  on  local 
hospital  noticeboards.  She  finds 
that  the  most  effective  promo- 
tion is  word  of  mouth  by  cus- 
tomers who  have  had  medicines 
delivered  and  then  passed  the 
news  on  to  their  friends. 

She  once  held  a  sherry  and 
shortbread  afternoon  for  resi- 
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The  counselling  area  has  a  leaflet  display  and  toys  to  keep  children  amused 


dents  of  nearby  sheltered  hous- 
ing, thinking  that  a  free  sherry 
would  entice  them  to  bring  in 
their  medicines'  queries  and 
learn  about  her  monitored 
dosage  service.  But  surprisingly 
few  turned  up. 

Another  unusual  ventur  e  met 
with  a  similar  lack  of  success. 
She  sponsored  her  brother-in- 
law's  football  team  with  T-shirts 
carrying  the  pharmacy  name. 
Her  verdict:  "For  the  amount  of 
feedback,  it  wasn't  worth  the 


Outside  the  Browhead  Road  pharmacy.  The  bench  is  in  memory  of 
Kay's  father,  Clifford,  who  owned  the  Briercliffe  Road  outlet 


cost.  I  really  only  did  it  for  my 
brother-in-law!" 

Keeping  staff 

The  Natwest  Streamline  judge 
commented  that  her  staff  train- 
ing was  "exemplary"  and  the 
staff  seemed  keen  and  well  moti- 
vated. Two  assistants  recently 
retired  after-  1(3  years'  service; 
another  woman  in  her  early  for- 
ties has  wor  ked  at  the  Gardner 
pharmacy  since  she  was  14,  with 
a  short  break  to  have  children. 

"Keeping  staff  is  very  impor- 
tant for  the  smooth  running  of 
any  business  and  improves  cus- 
tomer loyalty  as  they  get  to  know 
staff  as  friends,"  says  Kay.  She 
tries  to  make  their  job  varied  and 
interesting,  and  gives  them  re- 
cognition for  extra  work.  Those 
introducing  new  ideas  are 
rewarded  by  a  bonus  at  holiday 
time. 

They  are  encouraged  to  go  on 
courses,  enter  trade  competi- 
tions and  design  their  own  win- 
dow displays,  one  of  which  won 
S200  of  free  advertising  in  the 
local  newspaper.  Each  assistant 
is  responsible  for  keeping  her 
own  shelves  well  stocked  and 
clean.  All  are  taking  part  in 
C&D's  Cambridge  Counterpart 
programme. 

New  business 

Kay  is  constantly  looking  for  new 
ways  to  expand  her  business. 
She  helped  kit  out  the  local 
surgery  by  obtaining  good  dis- 


counts on  medical  equipment. 
She  hires  out  a  portable  Health 
Point  acupressure  machine  to 
customers  for  S20  a  month;  they 
claim  it  helps  "everything  from 
arthritis  to  toothache".  The  phar- 
macy used  to  manufacture  its 
own  nostrums,  but  this  is  now 
limited  by  legislation.  A  nappy 
r  ash  cream  used  by  her  father  on 
her  elder  brother  had  a  reputa- 
tion as  far  away  as  Australia. 

She  even  targets  dog  owners  - 
a  water  bowl  outside  means  that 
most  dogs  won't  go  past  without 
stopping  for  a  drink! 

She  would  like  to  rent  out  a 
room  in  the  new  pharmacy  to  a 
private  practitioner  such  as  a  chi- 
ropodist or  aromatherapist.  She 
also  hopes  to  run  clinics,  in  con- 
junction with  GPs,  on  stopping 
smoking  arrd  asthma  control. 

She  believes  that  the  key  to 
success  is  for  pharmacists  to 
move  out  into  the  community 
and  to  become  more  involved 
with  local  surgeries. 

"We  have  a  good  rapport  with 
the  doctors  and  community 
nurses,  who  often  ring  up  for 
advice,  and  I  think  this  is  the  way 
pharmacy  should  go.  The  prob- 
lem is  that  you  can't  leave  the 
premises  unless  you  pay  another 
pharmacist  to  stay  in  the  shop 
and  you  need  to  generate  a  lot  of 
extra  business  to  be  able  to 
afford  that  pharmacist.  It's  a 
Catch  22  situation  that  won't  be 
resolved  until  the  Government 
pays  us  better." 


CtflilFV      Neck  &  Lumbar  pain  relief  ... 

^A  /f'-p  sHST^/f  The  Lumbar  Roll,  behind  your  back,  brings  pain  relief  when  sitting, 
^v>vJ,  , -<-oTVlSZJ?         Neck  Roll,  inside  a  pillow  case,  creates  peaceful  sleeping. 


JUst  two  of  four  products  NOW  bringing  profit  to  pharmacies. 

Order  today  from  your  wholesaler. 
-  POSTURE  PRODUCTS  LTD  P.O.  BOX  31,  EXMOUTH,  DEVON  EX8  2YT  TEL:  (01395)  224455  FAX-  (01395)  222515   
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EUROPHARM  EUROCHEM  CAVENDISH 
IN  ASSOCIATION  WITH  GREENFIELD 


FEATbiTuG  THE  ENTIRE  GREENFIELD  CEFACLOR/CEPHALEXIN 
j\NGE  SUPPORTED  BY  ASPIRIN  300MG  EC. 

CEFACLOR  CAPS  .  "OMG  X  100  OR  21    CEPHALEXIN  CAPS/TABS  250MG  X  100 
CEFACLOR  CA  o  '  >0MG  X  50  OR  21     CEPHALEXIN  CAPS/TABS  500MG  X  100 
CEFACLOR  SYPT  l>  125/250MG  CEPHALEXIN  SYRUP  125/250MG 

ASPIRIN  300MG  EC  X  100 


FROM  THE  RANGE 


SPEND  £15^ 
ON  THE  RANG! 
(ANY  MIX) 


CD/RECORD 
CHERS 


SPEND  £400 
ON  THE  RANGE 
(ANY  MIX) 


o 

VOUCHERS 
ORTH  £15 


SPEND  £700 
ON  THE  RANGE 
(ANY  MIX) 


SI  ND  £1,000 
ONTrir  RANGE 
(AN  j 


MOUNTAIN  B|A 
WORTH  £100  * 


HHHNHH 


[ARM 

NATIONAL  TEL:  0500  525381  FAX:  01903  216008 
NORTH  EAST  TEL:  0800  590102  FAX:  0191  4100133 
ORTHERN  IRELAND  TEL:  0800  212697  FAX:  01574  274405 

SEE  YOUR  LOCAL  REP/TELESALES  GIRL  FOR  FURTHER  DETAILS.  PROMOTION  RUNNING  UNTIL  31-01-96  INCLUSIVE. 
TOTAI/VALUE  IS  EXC.  VAT  @  17  5%  AND  MUST  BE  ON  ONE  ORDER.  GIFTS  WILL  NOT  BE  DISPATCHED  UNTIL  THE  INVOICE 

IS  PAID  AND  FREE  OF  DISPUTES. 


LETTERS 


Conditional  dispensing 

With  regard  to  the  recent 
judicial  hearing  on  a 
Humberside  pharmacy 
application,  I  would  have 
thought  that  the  requirements 
of  FHSAs  should  be  altered 
when  they  give  permission  for 
doctors  to  dispense  in  rural 
areas.  Some  of  the  conditions 
that  should  be  required  before 
payment  is  made  by  the 
pricing  authorities  should 
perhaps  include  the  following: 

•  all  premises  that  allow  the 
dispensing  of  medicines 
should  come  under  the 
scrutiny  of  the  Royal 
Pharmaceutical  Society. 
Should  this  be  deemed 
impossible,  then  the  FHSA 
within  which  such  activities 
take  place  should  set  in 
motion  its  own  inspectorate 

•  the  premises  at  which  such 
a  business  takes  place  should, 
under  the  Rates  Acts,  be 
deemed  a  shop  and  pay  the 
going  rates  within  that  area 

•  the  practice  from  which  the 
business  is  carried  out  should 
comply  with  the  necessary 
VAT  laws.  All  transactions 
should  come  under  the 
stewardship  of  the  VAT  office 

•  all  profits  from  the  business 
of  dispensing  should  be 
divorced  from  the  pension  of 
the  practitioner  when 
calculating  his  earnings  for 
retirement 

•  the  delivery  of  all 
prescriptions  should  be 
undertaken  by  the  doctor  as 
should  the  dispensing  (or  by  a 
pharmacist  or  technician 
suitably  trained  to  the  RPSGB 
standards) 

•  the  doctor  should  provide  a 
24-hour  service  to  supply 
medicines. 

There  are  many  further 
points  which  come  to  mind, 
but  why  has  there  been  such 
disregard  for  such  laws  to  be 
put  in  place  over  the  last  20 
years? 
Max  Wigley 
Cardiff 

United  we  stand,,, 

Concerning  Xrayser's 
comments  last  week  about 
Boots'  own-brand  'generics',  I 
also  have  had  a  packet  of 
Boots'  own  Amoxil  returned 
to  me  for  destruction.  How 
long  will  it  be  before  GPs  are 
persuaded  to  prescribe  Boots' 
or  Lloyds'  'generics'  drugs 
with  the  likes  of  Galen, 
Eastern  Pharmaceuticals  or 
other  branded  generics? 

Independent  pharmacies 
need  to  co-operate  together 
either  in  large  groups,  be  it 
Norchem,  Numark  or  Nu- 
cross,  and  use  our  superior 
combined  buying  power  to 


allow  us  to  compete  on  better 
terms.  I,  for  one,  find  it 
intensely  annoying  when  I  am 
accused  of  giving  a  patient  the 
'wrong  drugs'  when  I  supply  a 
generic  against  a  generic 
prescription,  knowing  full  well 
they  can  go  round  the  corner 
to  the  local  Boots  and  get  the 
original  branded  product 
against  the  same  prescription 
which  I  cannot  afford  to 
dispense! 

Independent  pharmacists 
wake  up  before  there  aren't 
any  of  us  left! 

It  has  been  said  time  and 
time  again  'united  we  stand, 
divided  we  fall'.  Let  us  see  a 
future  of  greater  co-operation 
within  independent  pharmacy 
which  will  allow  an  improved 
public  perception  of  our 
profession,  and  maybe  the 
Government  might  actually 
pay  us  for  the  job  we  all  do 
very  well! 

Collins 
Manchester 

Animal  insulins  still  widely 
available  to  the  public 

Without  wishing  to  enter  into 
the  debate  about  the 
differences  between  human 
and  animal  insulins,  I  would 
like  to  draw  your  readers' 
attention  to  the  availability  of 
both  pork  and  beef  insulins.  A 
significant  number  of  people 
who  contact  the  Insulin 
Dependent  Diabetes  Trust  are 
receiving  misinformation  from 
pharmacists. 

This  ranges  from  "there  is 
no  pork  insulin  in  the  country" 
to  "pork  insulin  is  going  to  be 
withdrawn  soon".  Such 
statements  have  forced 
people  who  are  well 
controlled  on  animal  insulin  to 
change  to  human  insulin  for 
no  good  clinical  reason  and 
often  with  subsequent 
adverse  effects. 

We  constantly  receive 
assurances  from  Novo 


Nordisk  that  pork  insulin  will 
be  available  as  long  as  there  is 
a  market,  and  this  has  been 
reaffirmed  by  the  company's 
simplification  programme  for 
its  animal  insulins. 

Beef  insulins,  produced  by 
CP  Pharmaceuticals,  have 
never  been  under  threat  and 
we  have  received  similar 
assurances  about  their 
continued  availability. 

Around  52,000  people  use 
animal  insulins  and  it  is  now 
accepted  that  human  insulin 
has  no  advantages  over 
animal  products.  People  who 
are  happy  with  their  chosen 
insulins  naturally  wish  to 
continue  using  them,  but  do 
need  correct  information  from 
all  those  professionally 
involved  in  diabetes. 
J  M  D  Hirst 
Co-chairman,  Insulin 
Dependent  Diabetes  Trust 

The  Bible  wasn't  wrong! 

Just  a  note  to  say  how  very 
much  we  enjoyed  your 
History  of  Pharmacy  article 
(C&D  December  23-30,  p920). 
We  were  particularly  pleased 
to  note  the  references  to  herbs 
in  the  Bible  -  this  has  always 
been  a  fascination. 

Man's  (and  animal's)  use  of 
herbs  for  curative  and  healing 
effect  certainly  goes  back  a 
long  way,  and  is  also  very 
much  a  part  of  Potter's  long 
tradition  (we  were  founded  in 
1812).  We  have  published  our 
'Potter's  Cyclopaedia  of 
Botanical  Drugs  and 
Preparations'  since  1907,  and, 
at  a  quick  count,  some  38  of 
the  557  herbs  recorded  in  this 
book  have  biblical  references. 

What  has  always  impressed 
me  has  been  that  as  the 
'Cyclopaedia'  has  been 
revised,  and  more  and  more 
science  applied  to  herbal 
ingredients,  it  has  repeatedly 
confirmed  their  excellent 
medicinal  use.  So  while  we 
now  talk  of  active  molecules 


and  proven  efficacy,  mankind 
has  always  known  that  the 
right  herbs  prepared  in  the 
right  way  are  an  excellent 
source  of  medicines. 

We  believe  that  when 
Professor  Fred  Evans  and  Dr 
Williamson  did  the  last 
complete  revision  of  the 
'Cyclopaedia'  in  the  late  1980s 
to  fortify  Potter's  knowledge  of 
its  herbal  ingredients  as 
products  went  into  licence 
review,  they  joined  a  long  list 
of  'wise  men'  with  a  strong 
scientific  knowledge  of  more 
than  frankincense  and  myrrh. 
Our  thanks  to  them  and  Mr 
Kayne. 

D  J  Hampson 

Potter's  Herbal  Supplies 

CP  generic  patient  packs 
leading  the  way 

The  concerted  move  towards 
patient  packs  sponsored  by 
the  ABPI  and  industry  has 
drawn  much  comment  and 
debate. 

In  the  first  wave  of  products 
on  the  rolling  programme  I 
have  just  received  patient 
packs  of  CP  Pharmaceuticals' 
prednisolone  1mg/28  and 
5mg/28  blisters.  The  quality  of 
the  presentation,  patient 
information  leaflet  and 
provision  for  the  pharmacist's 
label  certainly  give  confidence 
in  the  generic  product,  and 
will  ease  the  pressure  on 
dispensing  in  today's  busy 
pharmacies. 

CP  is  to  be  congratulated  on 
being  the  first  into  the  market, 
and  if  other  manufacturers 
were  to  follow  its  lead,  then 
the  patient  pack  initiative 
should  be  a  great  success. 

Patient  packs  are  the  way 
forward,  so  rather  than 
procrastinate  about  their 
introduction  we  should 
encourage  moves  which 
improve  the  overall 
impression  of  the  profession 
and  the  industry.  All  this,  of 
course,  is  subject  to  a 
satisfactory  level  of 
reimbursement  for  the  retail 
pharmacist  from  the 
Government  for  patient  packs, 
and  not  just  the  status  quo 
with  current  Drug  Tariff  prices. 
Charles  Fox 
Boston  Spa,  Leeds 

Weekly  on  the  Web 

Just  a  note  to  congratulate 
you  on  the  new  C&D  site  on 
the  Web.  It  looks  good  and  I 
am  sure  that  it  will  prove  to  be 
very  popular.  A  weekly  feature 
article  would  be  good  if 
possible  in  due  course. 

Keep  up  the  good  work. 
Steven  Kayne 
Glasgow 


Kalpesh  Patel  of  Garlick's  Pharmacy  in  Chesham  became  the  recipient 
of  the  millionth  pack  of  Bazuka  Gel  and  won  himself,  courtesy  of 
Dendron,  a  weekend  break  for  two  at  Champneys  health  resort  in 
Tring,  Hertfordshire.  Mr  Patel  (left)  is  pictured  being  congratulated  by 
Dendron  sales  representative  Des  Plowright 
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BUSINESS  NEWS 


Fifty  more  pharmacies  for  Superdrug 


Mastermind  behind  the  expansion:  Steven  Round,  business  director 


Unipack  expands 

Unipack,  the  pharmaceutical 
packaging  specialist,  is  building 
a  4,600sq  m  factory,  warehouse 
and  office  complex  near  Bolton. 
The  expansion,  due  for 
completion  in  September,  1996, 
will  virtually  double  the  size  of 
both  Unipack's  and  Unival's  (the 
clinical  trials  division)  current 
facilities  in  Manchester. 

Janssen/Centra  renamed 

Centra  Healthcare  and  Janssen 
Pharmacy  Division,  which 
reorganised  into  a  single  division 
last  year,  are  now  trading  as 
Johnson  &  Johnson  MSD 
Consumer  Pharmaceuticals.  The 
new  name  recognises  the 
operation's  origin  as  a  joint  OTC 
venture  between  the  two 
corporations.  J&J  MSD  is 
operating  from  Enterprise  House, 
Station  Road,  Loudwater  HP10 
9UK.  Tel:  01494  450778. 

Zeneca's  US  moves 

Zeneca  has  received  clearance 
from  the  US  Food  and  Drugs 
Administration  to  market 
Arimidex,  its  new  treatment  for 
advanced  breast  cancer  in  post- 
menopausal women  whose 
disease  has  progressed  following 
therapy  with  tamoxifen.  Arimidex 
is  the  first  of  a  new  generation  of 
aromatase  inhibitors.  Zeneca  has 
also  bought  the  US  rights  for 
Sular  (nisoldipine),  the  calcium 
channel  blocker,  from  Bayer. 
Zeneca  will  launch  the  product  in 
the  US  this  month.  Discussions 
are  continuing  concerning 
marketing  rights  for  other 
territories. 

Glaxo  Eurobond  issue 

Glaxo  Wellcome  has  launched  a 
$500  million  (£31 8m)  fixed  rate 
bond  issue  due  January  25, 2006. 
The  proceeds  from  the  issue  will 
go  towards  repayment  of  the  £3.5 
billion  debt  that  was  a  result  of 
the  Wellcome  acquisition  and  for 
general  corporate  purposes. 

New  Evans  drug  company 

Chris  Evans,  the  founder  of  the 
biotechnology  companies 
Chiroscience  and  Celsis,  has 
started  up  three  more  businesses. 
Only  one,  Cerebrus,  is 
pharmaceutically-based.  Its  aim 
will  be  to  provide  a  screening 
service  to  help  drug  companies 
commercialise  research 
compounds  that  have  potential  in 
treating  diseases  of  the  nervous 
system.  Cerebrus  will  also 
research  new  chemical  entities, 
but  will  not  be  involved  in  their 
development:  that  will  be  left  to 
larger  companies,  according  to 
its  new  chairman,  Peter 
McPortland. 


Superdrug  plans  to  open  around 
•">()  more  in-store  pharmacies  in 
1996,  after  achieving  its  target  of 
40  by  the  end  of  1995. 

The  company,  steered  by  busi- 
ness director  Steven  Round,  will 
have  opened  48  new  in-store 
pharmacies  in  the  year  ended 
January,  1996.  According  to  phar- 
macy controller  Barry  Simner,  it 
hopes  to  open  at  least  as  many 
again  in  (he  following  year. 

Superdrug  will  continue  buy- 
ing up  independent  pharmacies 
and  will  also  apply  for  new  NHS 
contracts.  Achieving  the  original 
target  of  1(1  outlets  by  the  end  of 
this  month  has  been  "challeng- 
ing", says  Mr  Simner. 

This  year,  the  company  is 
geared  up  for  buying  and  has  a 
budgel  tor  pharmacy  develop- 
ment in  excess  of  last  year's. 

The  move  towards  in-store 
pharmacies  is  part  of  an  upmar- 


Lloyds  Chemists  reported  sales 
up  2. 1  per  cent  for  the  six  months 
to  the  end  of  December,  1995, 
compared  with  the  same  period 
last  year.  All  divisions  performed 
better  in  the  second  quarter  than 
in  the  first. 

The  chemists  division  rec- 
orded growth  in  both  NHS  and 
cash  sales  in  the  second  quarter. 
Like  for  like  sales  increased  by 
5.9  per  cenl  in  the  second  quar- 
ter, well  ahead  of  the  0.9  per  cenl 
first  quarter  improvement,  re- 
sulting in  first  half  sales  of  $255. 6 
million 


There  are  major  opportunities 
for  OTC  product  growth  in  East- 
ern Europe. 

Self-medication  was  almost 
unknown  in  Eastern  Europe  until 
the  early  1990s,  but  now  OTC 
products  are  playing  an  impor- 
tant role  in  the  area's  healthcare 
reform. 

Eastern  European  healthcare 
markets',  a  new  report  from 
Frost  &  Sullivan,  estimates  that 
the  OTC  market  will  increase 
threefold  and  will  only  be 
exceeded  by  the  Republic  of 
China. 

In  199:},  the  total  OTC  market 
of  the  former  Eastern  bloc  was 
worth  around  $470  million 
(&303m),  an  increase  of  27  per 
cent  since  1992. 

The  biggest  OTC  market  in 
Eastern  Europe  is  Poland,  with  a 
37  per  cent  share  of  the  market, 
followed  by  Hungary  (15.7  per 
cent ).  the  Czech  Republic  (9  per 


kel  strategy  for  Superdrug  -  cus- 
tomer research  has  shown  that 
such  openings  create  a  'halo' 
effect  and  change  customers' 
attitudes  to  the  brand. 

Developing  in-store  pharma- 
cies "fits  totally"  with  the  com- 
pany's primary  focus  as  a  health 
and    beauty   retailer.   Sales  in 


The  Holland  &  Barrett  health 
food  division  performed  espe- 
cially well  during  (he  second 
quarter.  Like  for  like  sales 
growth  of  10.3  percent  to £43. 6m 
in  Q2  showed  the  impact  of 
increased  marketing  and  adver- 
tising expenditure,  which,  the 
company  says,  has  generated 
greater  brand  awareness. 

Like  for  like  sales  in  the  Super- 
save  drugstore  division  declined 
in  those  stores  yet  to  be  con- 
verted. Lloyds  began  its  restruc- 
turing last  year  and  the  stores 
already  converted  to  the  new  for- 


cent )  and  the  Slovak  Republic 
(4.8  per  cenl ).  The  lotal  value  of 
the  East  Eur  opean  pharmaceuti- 
cal market  in  1993  was  $4.2  bil- 
lion (£2.7bn ). 

Restructuring  means  c  hanging 
a  formerly  centralised  system 
into  one  that  is  decentralised, 
efficient  and  cost-containing. 
Eastern  European  healthcare 
systems  are  strongly  hospital- 
biased,  with  outdated  medical 
equipment,  inadequate  preven- 
tion services,  over-specialisation 
of  doctors,  weak  management, 
discredited  healthcare  expendi- 
ture  and  an  emerging,  unregu- 
lated private  healthcare  sector. 

In  order  to  keep  costs  down, 
governments  are  encouraging 
consumers  to  self-medicate. 
Eastern  European  countries  are 
being  supported  by  aid  from 
international  organisations  and 
financial  investment  from  for- 
eign companies. 


stores  where  a  pharmacy  has 
been  added  "increase  very  posi- 
tively indeed",  says  Mr  Simner. 

Superdrug  has  been  seeking 
pharmacists,  but  "whoever  says 
that  recruiting  pharmacists  at  the 
moment  is  easy  would  be  lying", 
says  Simner.  The  company  is  still 
looking  for  more  new  recruits. 


mat,  with  an  emphasis  on  health, 
nutrition,  fitness  and  beauty,  reg- 
istered higher  customer  numbers 
and  increased  sales  compared 
with  the  second  quarter  of  last 
year. 

After  a  flat  first  quarter,  the 
phar  maceutical  division  saw  sec- 
ond quarter  growth  of  2.6  per 
cent,  giving  half  year  sales  of 
£184.5m. 

Despite  repeated  denials  by 
Lloyds  itself,  rumours  that  the 
company  may  be  taken  over,  pos- 
sibly by  a  supermarket  chain, 
slill  persist. 

Pay  review  survey 

Green  Pharmacy  Consultants  is 
once  again  conducting  a  survey 
among  retail  pharmacy  multiples 
on  salary  review  levels. 

The  annual  review  is,  Green 
Pharmacy  Consultants  suggests, 
of  increasing  value  to  retail  phar- 
macy businesses  now  that  Joint 
Industrial  Council  (JIC)  incre- 
ments are  no  longer  mandatory. 
The  company  believes  that  the 
data  collected  are  valuable  to 
officials  responsible  for  NHS 
remuneration  negotiations,  and 
for  the  arguments  in  favour  of  the 
retention  of  RPM. 

Last  year',  23  of  the  larger  phar- 
maceutical groups  provided  data 
for  the  survey,  and  this  year  the 
survey  is  being  widened  to 
include  any  chain  of  five  or  more 
retail  pharmacies. 

Forms  will  be  required  back  by 
February  5. 

Green  Pharmacy  Consultants.  Tel: 
01342  715312. 


Lloyds:  good  growth  in  second  quarter 


OTC  opportunities  in  Eastern  Europe 
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Strong  growth  in  retail  sales 


Retail  sales  rose  strongly  in 
December,  showing  I  he  biggest 
rise  since  April. 

The  annual  like  lor  like  in- 
crease in  retail  sales  for  Decem- 
ber was  4.3  per  cent,  according  to 
figures  from  I  he  British  Retail 
Consortium. 

Chemists  experienced  heavy 
demand  for  cough,  cold  and  flu 
remedies,  with  record  sales  of 
OTC  medicines.  Vitamin  supple- 
ments also  sold  well. 

Department  stores  and  chem- 
ists also  enjoyed  relatively  strong 
demand  for  cosmetics  and  fra- 
grances, although  the  latter  were 
very  price  sensitive. 

The  December  sales  increase 


COMPANY 


L  Rowland  &  Co 

•  History?  Edward  Rowland 
opened  the  first  store  in  the  L 
Rowland  chain  in  Wrexham  in 
1810.  He,  and  later  his  wife,  ran 
the  shop  until  1852,  when  their 
sons  took  over.  This  family  tra- 
dition survives  today  with  mem- 
bers of  the  Cole  family,  descen- 
dants of  the  Rowlands,  involved 
in  the  company. 

•  Now?  Today  the  company 
consists  of  both  retailing  and 
wholesaling  subsidiaries.  The 
retail  side  owns  around  20,000 
Numark  shares  and  the  whole- 
sale arm  is  a  Numark  distributor 
for  Wales  and  parts  of  Lan- 
cashire, the  Wirral,  Cheshire 
and  Shropshire.  In  all,  it  sup- 
plies around  250  independent 
and  Numark  pharmacies.  The 
retail  business  operates  60  phar- 
macies and  two  post  offices. 

•  Staff?  The  company  employs 
525  people  in  its  warehousing 
and  administration  operations. 
Staff  in  both  wholesaling  and 
retailing  are  invited  to  be 
involved  in  the  decision-making 
process  through  management 
committees. 

•  Financing  scheme?  Row- 
land has  set  up  a  financing 
scheme  to  help  pharmacists  buy 
a  business  without  incurring 
huge  debt.  Potential  sites  will  be 
restricted  to  a  50-mile  radius  of 
its  Wrexham  HQ  and  managing 
director  Sandy  Young  admits 
that  he  may  be  biased  towards 
pharmacists  who  already  work 
for  Rowland,  although  any  phar- 
macists with  experience  wall  be 
considered. 

•  Performance?  Turnover  in 
the  year  to  April,  1995,  was 
553.7  million,  compared  to 
547.1m  the  previous  year.  Pre- 


follows  a  3.2  per  cent  annual  rise 
in  November  and  a  2.4  per  cent 
rise  in  October,  bul  il  docs  not 
matc  h  the  4.9  per  cent  annual  rise 
reported  in  December,  1994. 

However,  small  retailers  did 
not  fare  as  well  as  larger  stores 
Strong  price  competition  before 
Christmas  and  heavy  discounting 
during  the  sales  period  by  multi- 
ples left  small  retailers  at  a  disad- 
vantage, according  to  the  British 
Chamber  of  Commerce. 

The  City  has  been  watching  the 
December  retail  figures  closely 
because  they  may  signal  the  start 
of  the  strong  upturn  in  consumer 
spending  predicted  by  the  chan- 
cellor, Kenneth  Clarke. 


IN  FOCUS 


tax  profits  were  5 1.28m  -  up 
5200,000.  Mr  Young  says  that 
this  year  "business  has  been 
good.  But  we've  worked  hard 
for  that.  It  doesn't  just  happen". 

•  Future  plans?  As  well  as 
extending  its  financing  scheme, 
the  group  hopes  to  improve  its 
value  added  service  to  cus- 
tomers. The  company  also  plans 
to  buy  more  retail  pharmacies 
and  continue  expanding  its 
wholesaling  operation. 

•  Pharmacy  in  the  future?  Mr 

Young  says  that  he  is  "fairly  con- 
cerned about  the  future"  and  he 
believes  that,  pharmacies  invest- 
ing in  new  services  will  be  the 
ones  to  survive.  Among  the 
challenges,  according  to  him, 
are  disease  management,  the 
collapse  of  RPM  and  local  pay 
devolvement,  and  the  fact  that 
pharmacy  "does  not  enter  into 
people's  thinking  in  terms  of  pri- 
mary care". 

He  believes  that  "trying  to 
beat  supermarket  prices  is  a 
waste  of  time.  Pharmacists 
should  invest  hi  services  pecu- 
liar to  healthcare ...  Pharmacists 
are  losing  their  identity.  We 
should  look  at  that  problem  and 
at  what  message  we  are  sending 
to  customers". 
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Classified 


Appointments  £25  per  single  column  centimetre,  min  3x1 

Display/Semi  Display  £25  per  single  column  centimetre,  min  3x1 

Box  Numbers  £12.00  extra.  Available  on  request. 

All  rates  subject  to  standard  VAT 

Publication  date  every  Saturday 

Copy  date  4pm  Tuesday  prior  to  publication  date. 


Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date 
Contact  Wayne  Manning  Chemist  and  Druggist  (Classified) 
Miller  Freeman  PLC,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 
Tel:  01732  377310  Fax:  01732  368210 
Prepayment  can  be  made  by  cheque  or  by  credit  cards. 


APPOINTMENTS 


UK  CHEMIST 
DISTRIBUTOR 

We  are  an  established  group  of  companies 
marketing  a  diverse  and  innovative  range  of 
toiletries,  fragrances  and  Christmas  gift  items. 
Our  products  are  well  known  in  the  multiple 
drug  store  and  multiple  grocery  sectors  both 
in  the  UK  and  overseas  markets. 

WE  NEED: 

A  well  structured,  financially  sound  and 
disciplined  sales  force  to  take  over 
responsibility  for  all  sectors  of  the  chemist  and 
related  trades  including  multiples. 

WE  OFFER 

*  High  quality  branded  products 

*  Competitive  retail  pricing  and  margins 

*  10  year  trading  history  with  existing 
accounts 

*  Support  above  and  below  the  line 

*  Consignment  stock  arrangement 

*  Estimated  sales  in  year  1  around  £650,000 


Interested  companies  please  respond 
confidence  to  The  Managing  Director 

BOX  NO  3500 


m 


BANBURY 

Pharmacist  Manager  required  for  a  recently  refitted  pharmacy. 
Excellent  supporting  staff  &  minimum  paperwork. 
Good  salary  package. 
Please  apply  to  Adrian  Taylor,  Superintendant 
Philip  Harris  Pharmacies  Ltd: 
Telephone  01242  22681  (Office  hours)  '01793  706767  (Evenings) 


Ireland 


Tired  of  the  Rat  Race? 

Would  you  like  to  live  in  Ireland  where  the  lifestyle  is 
relaxed  and  the  people  still  have  time  to  talk  to  you  and 
where  you  have  time  to  live  the  life  you  please, 
while  working  in  a  professional,  well  organised  and 
modern  pharmacy.  Irelands'  most  progressive  pharmacy 
group  is  now  seeking  applications  from  mature  or 
recently  qualified  pharmacists  to  fill  a  number  of 
managerial  and  support  positions,  which  are  now 
available  in  Sligo  and  Cork. 

Please  phone  00  353  88  537523  or 
00  353  831  4341  details. 


Cheltenham 


Pharmacist  Manager  required  tor  a  progressive  family  company  of  six  branches  in  the 
Cheltenham  area. 

We  offer  a  competitive  salary  together  with  a  non  contributory  pension  scheme,  staff 
discount,  payment  or  professional  fees,  four  weeks  holiday,  39  hour  week  with  lunch 
bteaks  -  Part  time  applicant  would  be  considered  -  possible  job  share  -  assistance  with 
relocation,  private  health  care  insurance,  minimum  paper  work,  two  bedroomed 
maisonette  also  available. 

Cheltenham  uis  the  centre  of  the  Cotswolds  adjacent  to  Wales  and  the  West  country. 

Badham  Chemists  Ltd 
Unit  I  •  Shaftesbury  Industrial  Centre  •  The  Runnings  *  Cheltenham  GL51  9NH 
Telephone  (01242)  224909  day  time  •  (01242)  516779/820400  evenings 


NOTTINGHAM 

PHARMACIST  REQUIRED  FOR  EASILY  MANAGED 
COMMUNITY  PHARMACY.  MINIMUM  PAPERWORK 
TELEPHONE  0115  978  5826 


Hounslow  •  Middlesex 

Experienced  dispensing  and 
counter  staff  required  to 
start  immediately. 
Part  time  or  full  time 
Telephone  0956  656  391 
for  more  details 


NOTTINGHAM 

Enthusiastic  pharmacist  needed  to  open  and 

develop  a  new  health  centre  pharmacy  in 
February  An  ability  to  expand  care  roles  and 
work  closely  with  other  Healthcare 
professionals  is  essential. 
A  |ob  share  basis  may  be  considered 
Write  with  CV  to:  Snowden  James  Group, 
Parkdale  House,  Peveril  Drive, 
The  Park,  Nottingham  NG7  1DE 
or  phone  0115  947  0002  daytime 


7U 
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LOCUMS 


DISPENSING  TECHNICIANS 


Provincial  Pharmacy 
Locum  Services 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE 

OUR  BUSINESS 

Place  your  locum  problem  in  the 


hands  ol  our  experienced  co-ordinators. 
We  will  inform  you  the  moment  cover 
is  found  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


SELF  EMPLOYED  LOCUMS 

A  full  accountancy/tax  service  provided  for  very 
reasonable  rates  by  qualified  accountant. 

Ring  0181  908  5006 

Initial  meeting  free! 


NORTH  MANCHESTER, 
BURY  AND  25  miles  radius 

Experienced  and  reliable  locum 
pharmacist  manager  available 
daily,  weekly  and  emergencies. 
Please  ring  Charles  Caller  - 

0161  798  8701 


LOCUMS 

Locums  wanted  for  Saturday 
mornings/whole  days.  Small 
independent  chain  with 
excellent  support  staff  in 
Southampton/Portsmouth  areas 
T  Barlow  (01703)  6341 16 


Rochford,  Essex 
Locum  Pharmacist 
required  from 

II  3  96  to  22  3  96 

Tel:  01  702  544104 


HILLINGDON,  MIDDX 

Locum  pharmacists  required  to 
cover  Saturdays  9am  to  9pm 
and  evenings  6pm  to  9pm 
Excellent  supporting  staff 
Telephone  (01895)  232876 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  50%+VAT+POSTAGE  - 

Eppy  eye  drops  1%  (exp  1/96),  Con- 
veen  urisheath  25mm  1x30  (exp 
1 1/97 ),  trade  less  30%  -  Bard  catheters 
10ml  code  1)105714  14ch  Tel:  01753 
521934. 

TRADE  LESS  20%+VAT  -  GO  Sandim- 
mini  caps  50mg,  5  Eprex  4000  vials 
(exp  2/1)7),  2  Eprex  2000  vials  & 
syringe.  Tel:  01 305  786073. 

TRADE  LESS  50%+VAT+POSTAGE  - 
Surgicare  5354  &  5207.  Tel:  01202 
395023. 

TRADE  LESS  20%+VAT  -  Amman  200 
3x84,  Suprefact  spray  3,  Drogenil 
250mgx65.  Tel  0181-800  2931. 

TRADE  LESS  25%+VAT  -  3x30  Con- 
vatec  pouches  S297.  Tel:  0113 
2490092. 

TRADE  LESS  25%+VAT+POSTAGE  - 


80  Atrovent  UDV  500mcg,  200  Max- 
epa,  8  Kytril  tabs  ling.  Tel:  01963 
250259. 

TRADE  LESS  20%  POST  PAID+VAT 

-  6  Intal  5  inhalers  (exp  7/97),  5X23 
2ml,  Pulmicort  Respules  o  15mg/ml 
(exp  3/97).  Tel:  01684  575686. 
TRADE  LESS  40%+VAT+POSTAGE  - 
Hollister  3313  x  3  boxes  Tel  0181- 
527  2185 

TRADE  LESS  50%  -  Estrapak  50,  2 
boxes  (exp  2/96)  Tel:  01723  360542. 

TRADE  LESS  25%  -  Lamictal  lOOmg 
dispersible,  Britlofex,  Alrheumat 
caps,  Alphodith  cream.  Tel.  0181-520 
5820. 

TRADE  LESS  25%+VAT  -  Hivid  labs 
0.75mg  (exp  3/97).  Tel:  01792  458883. 

TRADE  LESS  40%+VAT+POSTAGE  - 
7x14  Asacol  foam  enema  (exp  1 1/96), 
3x100  Tegretol  400mg,  2x10  Uriplan 
leg  bags  D5L.  Tel:  0181-672  2806. 

TRADE  LESS  50%+VAT+POSTAGE  - 


Dispensing  Technician 

Manor  Pharmacy  requires  a 
dispensing  technician  for  a  busy, 
friendly  pharmacy  in  Harpenden 
(Herts)  Excellent  salary  and  working 
conditions  Job-share  considered 
Please  contact 
Howard  Silver  M  R  PharmS 
on  01582  760624 


DISPENSARY/COUNTER 
ASSISTANT  REQUIRED: 

Saltdean,  Brighton. 
Telephone 

01273  301644  (DAY) 
01273  301649  (EVENING) 


AGENTS 


Agent  required  for  major  cosmetic  company  to  cover: 
Dyfed,  Gwent,  South  Powys,  Mid/South/ West  Glamorgan, 

Avon,  Gloucester,  Hereford  c\  Worcestershire. 
Please  apply  in  writing  with  current  CV  and  experience  to: 
Mavala  UK  Ltd,  16  Morewood  Close,  London  Road, 
Sevenoaks,  Kent  TNI  3  2HU 


LEGAL  ADVICE 


Atul  Shah  solicitors 

Suite  14,  Premier  House,  2  Gayton  Road,  Harrow 
Tel:  0181  863  9001  -  For  ail  your  legal  advice. 


BUSINESS  FOR  SALE 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

(01423)  508172 

S  W  WALES  COLCHESTER 


R, 


rcment  ".ale  of  unopposed  pilar 


I  ong  established  suburban  pha 


I 

^1 


ci  I/O 


delightful  coastal  Milage    I  /O  FVf  April  'IS       [  i  I   April  «>S  Hvi>.6S6    NHS  He 


1426,807.  CP  27.4%.  NHS 
J, 460  per  month.  Immaculately  presented 
premises  available  on  new  lease  or  freehold 
with  attractive  four  bed  living  ju.nn  it 
required.  Offers  invited  around  i22S. 0(1(1  lor 
t,W/Fix  plus  SAV. 


rage 

..Slid  per  month  Prominent  corner  premises 
available  on  new  lease  at  tS.OIIOpa  An 
extremeU  profitable  concern  Oilers  invited 
around  £400,000  lor  (,W/fi\  plus  SAV 
lappros  £55,000) 


LOOKING  fO  BUY  OR  Sf  I  I  A  PHARMACY'  (  ON  fACT  US  NOW. 


70CoIomycin  inj  vials  1,000, (MM)  units 
(exp  8/97),  20x2ml  Cidomycin  inj 
80mg  12ml  (exp  7/07).  Tel:  0171-987 
3493. 

TRADE  LESS  30%  -  Zofran  8mg, 
Flixotide  inh  (exp 8/96),  Flixotide  100 
di.skhaler  (exp  3/96),  Monocor  lOmg 
(exp  2/96),  Tilade  inh  (exp  3/96),  Myl- 
eran  (exp  4/96).  Tel:  0181-989  951 1." 

TRADE  LESS  50%+VAT+POSTAGE  - 
8  Kytril  granisetron  lmg  tabs.  Tel 
01963  259259. 

TRADE  LESS  30%+VAT  -  Sandimmun 
caps  lOOmg  3x30  (exp  5/98),  3  Nor- 
plant (exp  10/96).  Tel  01285  651431 


FOR  SALE 


LINK  2+  -  Computer  system  with  PMR, 

S350ono.  Tel:  0171-485  1251. 
HONDA  ACCORD  2.01  -  Manual  1900 


(H),  metallic  red  A/C,  cruise,  alarm, 
fsh,  one  owner  from  new,  63,000 
miles,  £5,500  ono  Tel:  01753  692480. 
SHOP  FITTINGS  -  Due  to  shopfitting 
of  two  pharmacies,  extensive  range 
of  Italian  origin  shelves,  brackets  and 
backings  suitable  for  wall  fittings  and 
gondolas,  buyer  to  collect.  Tel:  01242 
224909. 

TRADE  LESS  25%+VAT  -  100  Imuran 
25mg  (exp  10/99),  60  Tambocor  (exp 
8/97),  60  Aldactone  50mg  (exp  7/97), 
90  Nuelin  125mg  (exp  3/96),  90  Aldac- 
tide  50mg  (exp  7/97).  Tel:  01232 
301638. 


WANTED 


TABLET  COUNTER  -  Either  Precisa 
or  Kirby  Lester.  Tel:  Paul  0181-953 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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COMPUTER  SYSTEMS 


PRODUCTS  AND  SERVICES 


PACE  fteta 


Computers 


Professional  Patient  Recording  and  Labelling  For  Professional  Pharmacies 

When  you  replace  your  old  labelling  equipment  you'll  want  a  fast, 
efficient  system  that's  simple  to  use.  You  will  demand  a  system 
with  guaranteed  data  security.  You  will  require  a  system  with  a 
proven  track  record  that  won't  let  you  down.  But  if  you  would 
also  like  12  months  interest  free  credit  -  you  must  have 
Pace  Beta,  the  professionals  choice 
To  arrange  a  no-obligation  demonstration  in  your  pharmacy. 

■2?  0161-941  7011 

Pace  Beta  computers,  freepost  alm  i6io,  altrincham  wai4  iar 


IBM  computers  are  amongst  the  most  highly 
respected  in  the  industry  They  have  unequalled 
reliabilty,  are  manufactured  in  the  UK  and  have  a 
reputation  second  to  none.  It  is  only  fitting  they 
should  run  software  of  equal  standing.  That 
software  is  JRC. 


IBM  &  JRC,  forward  thinking ,  here  for 

the  future. 

Call  John  Richardson  Computers 

(a  division  of  Taylor  Nelson  AGB  pic) 

ON  FREEPHONE:  0500  947116 


PILLS  -  Patient  Medication  Records 
POSHH  Checkout  -  EPOS 
Hadley  Hutt  Computing  Ltd 

George  Bayliss  Road,  Droitwich, 
Worcs.  WR9  9RD 


The  Power 
of  Multiples . . . 
...  the  Privilege 
of  Independence. 

,  > 

UK's  fastest  growing 
network  of  600 
independent 
pharmacists 
*  Join  us  now  * 


Wish  to  become  a  member?     NUC3.T6  plC 
Please  contact  us  Today.         447  Kenton  Road 

Harrow 

Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


COMPUTING  LTD 


Telephone:  01905  795335 
Fax:  01905  795345 


PROMOTED 


PRACTICE 


New  Proprietor?  -  Make  your  mark!  Out  with  the  old  in  with 
the  new  original  and  artistic  practice  leaflets  that  promote 
your  business.  Run  by  a  pharmacist  for  pharmacy. 


Tel/Fax:  (0116)  2513577 


Free  entries  in  "Business 
Link"  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to  Chemist  & 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
upon  space  being 
available.  Send  proposed 
wording  to  "Business 
Link"  using  the  form 
printed  alongside. 

Appointments,  situations 
wanted,  and  businesses 
for  sale  will  be 
incorporated  as  lineage 
advertisements  under 
the  appropriate 
Classified  headings. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Miller  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 


Surname  . .  . 
First  names . 


Address . 


 Postcode 

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  30  words) 
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SHOPFITTINGS 


SHOPFITTINGS 


COMPREHENSIVE  SHOPFITTING 
SERVICE  OFFERING  COMPETITIVE 
PRICED  INSTALLATIONS  FOR  THE 
RETAIL  PHARMACY. 

FROM  LOW  BUDGET  REFURBISHMENTS 
TO  INDIVIDUAL  UP  MARKET  IMAGES. 

01626-834077 


EJNB 

SHOPFITTING  LTD 

Designers  &, Manufacturers  Of  Quality  Systems  For  Pharmacies  & 
Drugstores  -  Nationwide  Installation  Service  -  Free  Design 

UNO  SHOPFITTING  LTD 

Elswick  Road,  Fenton  Industrial  Estate 
Stoke-on-Trent,  Staffordshire  ST4  2SB 
01782  745333 


JJLli  VISUAL  MERCHANDISING 
rVTTn  AT  ITS  VERY  BEST 

I  \  I  jl  IP  J    Designers  and  Manufacturers  of  Glass  Cube  +  Open  Frame  Displays 


Cube  Arts  Ltd,  Unit  D,  Mill  Green  Business  Park,  Mill  Green  Road, 
Mitcham,  Surrey  CR4  4HT.  Tel:  0181-640  6114  Fax:  0181-640  4497 


the  key  to 

solve  your  pharmacy 

ilmfipMin^,  problems 
1  comprehensive  service    •  part  or  full  refits 
•  competitive  quotations     •  free  advice        •  budgets 
write/telephone:  frederick  moore,  39  cooks  meadow 
edlesborough,  beds  Iu6  2rp  e  01525  222526 


name  &  address 


CALLING  ALL  SHOPFITTERS! 

Chemist  &  Druggist  is  running  an  Editorial 
Feature  on  Shopfitting  in  next  weeks  issue 
(January  20th).  So  don't  miss  out  on  this  opportunity 
to  promote  your  business  in  this  special  issue. 

Call  Lucy  today  on  01732  377310 


BRAND  RUSSELL  PHARMACY 
East  Barnet  •  London 


WOODSTYLP 

f     T     SHOPFITTING   AND   DESIGN  M 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax  01480  495826 


STOCK  FOR  SALE 


w 


B 


Blake  Walker  Ltd 

Cimetidine  Tablets  400m{ 
exp.  date  I  I/96 
1 00  packs  £1.70 

Tel:  01527  575382 
Fax: 01527  575668 


FRANK  G.  MAY  &  SON 

EFFICIENT  PERSONAL  SERVICE 


STOCKTAKERS  +  VALUERS 
BUSINESS  SALES  AGENTS 
PHARMACIST  LOCUM  AGENTS 


3  ST.  MICHAELS  RD.,  MAIDSTONE,  KENT 
TEL/FAX  MAIDSTONE  (01622)  754427  MOBILE  (0589)  367605 


STOCKWANTED 


Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more. 
Telephone  01327  349249 
Eves  341192 
Fax:  01327  349397 
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ABOHTroople 


If  s  a  washout 


The  Mona  Lisa  is  renowned 
throughout  the  world  for  her 
hypnotic  stare.  But  would  she 
lose  any  of  her  appeal  behind  a 
pair  of  spectacles?  Assistant 
Jason  Blyth  of  Mistrys  Healthy 
Options  in  Market  Harborough 
didn't  think  so  and  earned  himself 
£150  by  winning  the  Superspecs 
window  competition  by  mounting 
glasses  imaginatively  on 
classical  art  prints 


MONDAY,  JANUARY  15 

Southampton  &  District 
Branch,  RPSGB 

Southampton  General  Hospital, 
7.30  for  8.00pm.  'Pets,  pills  and 
potions'  by  Dr  S  B  Kayne. 
North  Metropolitan  Branch, 
RPSGB 

The  School  of  Pharmacy,  Bruns- 
wick Square,  London  WC1, 
8.00pm.  'Cannabis'  by  C  Gray, 
head  of  professional  develop- 
ment, Welsh  Division,  RPSGB. 

TUESDAY,  JANUARY  16 

South  Staffordshire  Branch, 

RPSGB 

The  Swan  Hotel,  Lichfield,  7.30 
for  8.00pm.  'Pharmacy  in  a  New 
Age'  by  Gillian  Hawksworth. 
Oxfordshire  Branch,  RPSGB 

Lecture  Theatre,  Level  3,  John 
Radcliffe  Hospital,  7.30  for 
8.00pm.  'The  treatment  of  de- 
pressive illness  in  hospital  and 
community'  by  Wendy  Davies, 
pharmacist,  and  Dr  Nick  Rose, 
clinical  director  of  the  Littlemore 
Hospital. 

Bristol  &  District  Branch, 
RPSGB 

Southmead  Post-Graduate  Med- 
ical  Centre,  8.00pm.  Cardio-Pul- 


The  recent  big  freeze  in  Scotland 
saw  Elizabeth  Roddick's  Glas- 
gow pharmacy  battling  with  a 
water  shortage  on  one  hand  and 
flooding  on  the  other. 

But  that  wasn't  all.  Staff  also 
had  to  contend  with  a  local  tele- 
vision crew  filming  Mrs  Roddick 
discussing  out  of  hours  services. 
And  all  this  happening  during 
one  of  the  busiest  times  of  year 
for  the  pharmacy. 

The  Ure  Pharmacy  was  left 
high  and  dry  just  before  Christ- 
mas when  water  pipes  froze  as 
temperatures  reached  -20"C.  "We 


Mahesh  Sodha  has  been  awarded 
one  of  four  Glaxo-sponsored 
prizes  at  the  recent  UK  Clinical 
Pharmacy  Association  sympo- 
sium, Blackpool. 

Mr  Sodha,  who  runs  the  Cole- 
cross  Pharmacy  in  Chelmsford, 
was  given  the  prize  for  the  best 


COMING  EVENTS 


monaiy  resuscitation  with  the 
Frenchay  City  Lifesaver  Course. 
Fife  Branch,  RPSGB 
Dunnikier  House  Hotel,  Kirk- 
caldy, 7.45pm.  'Buckhaven  drugs 
programme  -  the  progress  so  far' 
by  Alison  Armstrong,  community 
drugs  team  leader. 
Harrow  &  Hillingdon  Branch, 
RPSGB 

Northwick  Park  Hospital,  7.30 
for  8.10pm,  with  Harrow  LMC. 
'Interpreting  PACT'  by  Anna 
.Jenkins,  pharmacy  adviser,  Har- 
row HA. 

East  Metropolitan  Branch, 
RPSGB 

Wanstead  Library,  Spratt  Hall 
Road,  Wanstead,  London  Ell, 
7.30  for  8.00pm.  'The  work  of  the 
homoeopathic  pharmacist'  by 
Zvi  Silver,  chief  pharmacist, 
Royal  Homoeopathic  Hospital. 

WEDNESDAY,  JANUARY  17 

Wirral  Branch,  RPSGB 

Visit  to  Bristol-Myers  Squibb 
Pharmaceuticals  in  Moreton, 
6.30pm  start. 

Buckinghamshire  Branch,  RPSGB 

Forte  Crest  Hotel,  Milton 
Keynes,  7.30  for  8.00pm.  'Drugs 
in  sport'  by  Professor  David  Mot- 


brought  in  a  flask  for  washing 
hands,  another  for  making  tea 
and  had  to  borrow  a  bottle  [of 
sterile  water]  from  the  surgery  to 
make  up  paediatric  suspen- 
sions," says  Mrs  Roddick. 

The  big  thaw  was  the  next  sur- 
prise Mother  Nature  had  in  store, 
but  damage  was  minimal  since 
Mrs  Roddick  had  had  the  fore- 
sight to  check  on  the  pharmacy 
on  the  Sunday  before  the  New 
Year.  "I  came  in  in  time  to  catch 
it.  There  was  water  on  the  floor, 
but  in  the  [nearby]  dental  surgery 
everything  was  destroyed." 


poster  presentation  for  commu- 
nity pharmacy. 

The  winning  poster,  whose 
subject  was  clinical  auditing,  has 
been  produced  as  part  of  Mr 
Sodha's  Master's  course  at  the 
School  of  Pharmacy,  University 
of  London. 


tram,  Liverpool  John  Moores 
University. 

THURSDAY,  JANUARY  18 

Eastbourne  &  District 
Branch,  RPSGB 

Sara  Hampson  Room,  East- 
bourne District  General  Hospi- 
tal, 8.00pm.  'Common  skin  prob- 
lems' by  Dr  Keith  Liddell,  consul- 
tant dermatologist  at  Eastbourne 
District  General  Hospital. 
Dundee  &  Eastern  Scottish 
Branch,  RPSGB 
Lecture  Theatre  2,  Ninewells 
Hospital  &  Medical  School, 
8.00pm.  'Aspects  of  immunisa- 
tion' by  Dr  M  Roworth,  consul- 
tant in  public  health  medicine, 
Tayside  Health  Board. 
Derby  &  District  Branch, 
RPSGB 

Annual  dinner  at  the  Midland 
Hotel,  Derby,  sherry  reception 
7.30pm. 

Advance  information 

Leeds  &  District  Branches, 
RPSGB  and  NPA,  joint  meeting 
on  January  16,  at  the  Parkway 
Hotel,  Leeds,  8.00pm.  'Old  ways 
to  new'  by  John  D'Arcy,  deputy 
dir  ector,  NPA. 


APPOINTMENTS 


The  ABPI  board  has  appointed 
Jane  Landles  as  the  deputy 
secretary  of  the  Prescription 
Medicines  Code  of  Practice 
Authority  (not  the  deputy  sec- 
retary of  the  ABPI  as  previously 
stated). 

Michael  Ponton  has  taken  up 
the  post  of  chief  executive  of 
Health  Promotion  Wales.  He 
was  previously  managing 
director  of  Dyfed  Health 
Authority. 

Dr  Torn  F  W  McKillop  is  now  a 

director  of  the  Zeneca  Group. 
He  retains  his  position  as  CEO 
of  Zeneca  Pharmaceuticals. 
Garry  Watts  is  to  succeed  Den- 
nis Millard  as  finance  director 
of  Medeva.  Mr  Watts  is  a 
partner  of  KPMG. 
The  new  managing  director  of 
Fuji  Photo  Film  (UK)  is  Toshio 
Nakamura,  who  takes  over 
from  Shozo  Takekoshi. 
June  Crisp  has  joined  Bio- 
Health  as  sales  and  marketing 
director. 

AAH  Pharmaceuticals  has  two 
new  sales  representatives: 
Natalie  Park  will  service 
pharmacies  in  the  southern 
division  from  the  Romford 
branch.  Kristina  Grimes  will 
look  after  those  in  the  northern 
division  from  Leeds. 
Alun  Williams  has  been 
appointed  UK  managing 
director  of  the  newly-formed 
Sherwood-Davis  &  Geek  med- 
ical devices  company. 
Aerosols  International,  con- 
tract manufacturer,  has  ap- 
pointed Gillian  Stacey  as 
marketing  manager  and  Anna 
Britton  as  national  account 
manager. 

Phone  home 

An  amateur  fundraiser  is  looking 
to  amass  a  selection  of  medical 
promotional  telephone  cards  to 
raise  money  for  Dial-A-Ride. 

Barry  Snowden  wants  to  enlist 
the  help  of  pharmacists  who  may 
have  been  giverr  such  cards  at 
conferences  and  seminars  or  by 
representatives  on  their  rounds. 
"As  a  collector,  I  krrow  this  type 
of  phone  card  is  sought  after  and 
good  for  boosting  Dial-A-Ride 
funds,"  he  says. 

Anyone  who  can  help  should 
contact  Mr  Snowden  at  14  Cole- 
ridge Drive,  Baxenden,  Accring- 
ton,  Lancashire  BB5  2PU. 


Poster  presentation  wins  Glaxo  award 


All  rights  reserved,  No  pari,  of  this  publication  may  be  reproduced  or  transmitted  in  any  form  or  by  any  means,  electronic  or  mechanical  including  photocopying,  recording  or  any  information  storage 
or  retrieval  system  without  the  express  prior  written  consenl  of  the  publisher.  The  contents  of  Chemist  &  Druggist  are  subject  to  reproduction  in  information  storage  and  retrieval  systems,  Miller 
Freeman  Professional  Lid  may  pass  suitable  reader  addresses  to  other  relevant  suppliers.  If  you  do  not  wish  to  receive  sales  information  from  other  companies  please  write  to  Ben  Martin  at  Miller 
Freeman  Professional  Ltd.  Origination  by  London  Scanning,  24a  Shore  Rd.London.  Printed  by  St  Ives  (Gillingham)  Ltd,  Gillingham,  Kent.  Registered  at  the  Post  Office  as  a  Newspaper  21/23/1 6S 
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PHONE  01304  61 464#  <  ' 

and  Register 

to  receive  a  GiM  Pat£fc"      V  1L'  "  , 
TRU-ALO  Products*  1 
Abso.ute., 

"  &,  £  -  %  ^ 


triMlo 

Aloe  j 
vera  i 

I  Vera 

I  Pure 

Aloe  I 
1  vera 

TRU-ALO 

gift  pack  includes: 

Soothing  Gel, 
Moisturiser,  Moisturiser 
with  Vitamin  E 
Antiseptic  Cream, 
Liniment 

Retail  Value 
£23.25 


Visit  the  TRU-ALO  stand  at  CHEMEX  '96 

for  your  chance  to  win  a  holiday  of  a  lifetime  to 
QUEENSLAND  AUSTRALIA 

which  will  include  a  visit  to  see  how  Aloe  Vera  is  grown  and  processed. 


in 


Miller  Freeman 

A  United  News  &  Medu  company 
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I  bul  eve 

Pharmacy 


(...and  we're  here  to  stay!) 
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FOR  THC  RCLIfiF  0"»  .".  * 

BACH.ACHS.  RHGUMAV^  ^ ar  -              nf  Of  ! 

3PAAINS  ftHO  STRaif  Aho  MUSCULAR  PA*  > 

WEDUCG8  5WELLIM  '^Mb  awd  STRAi^ 

4NO  INFlAMMATiOtV  ^OUCtS  SWCLiffG  j 

Apply  directly  s.  ■  ^  * 

« po/nj  o'psi  oo  ml  tr  | 


ibuprofen 


All  four  products  in  the  Ibuleve  range  are  licensed  for  "Pharmacy  Only"  sales.  This  means  that  the 
ONLY  place  customers  can  buy  Ibuleve  is  from  behind  the  counter  in  a  registered  PHARMACY. 

We  intend  to  keep  it  that  way.  That's  because  Ibuleve  BELIEVES  in  the  value  of  the  pharmacist's 
advice  and  recommendation.  Pharmacists'  belief  in  Ibuleve  has  made  it  the  No.1  topical  painkiller. 
You  believe  in  us  -  we  believe  in  you ! 

And  to  ensure  that  customers  keep  flooding  into  your  pharmacy  to  ask  you  about  Ibuleve,  we 
are  running  a  heavyweight  National  Television  and  Radio  advertising  campaign  throughout  the 
Autumn  and  Winter. 

Ibuleve  is  here  to  stay,  where  it  belongs  -  in  pharmacy! 

BELIEVE  IN  IBULEVE  -  PAIN  RELIEF  WITHOUT  PILLS 

IBULEVE  Tiademark  and  Pcoducl  Licence  held  by  Diomed  Developments  Lid ,  Hitchin.  UK  Dislributed  by  DDD  Lid ,  94  Rickmansworth  Road,  Watford,  Herts  WD1  7JJ  Active  Ingredient:  Ibuptolen  BP  5.0%  w/w 
Directions  (Gels):  Lightly  apply  a  thin  layer  ol  the  gel  over  the  atlecled  area  Massage  gently  until  absorbed  Wash  hands  alter  use  Repeal  as  required  up  to  three  times  daily  Directions  (Spray):  Apply  5-10  sprays  (1  to 
2  ml)  and  massage  into  skin  over  and  around  the  painlul  site  Wash  hands  alter  use  Repeat  3  lo  4  times  daily  Indications:  For  Ihe  relief  ol  backache,  rheumatic  and  muscular  pain,  sprains  and  strains  Precautions:  II 
symptoms  persist  lor  moie  than  a  lew  weeks,  consult  a  doctor  Not  recommended  lor  children  under  14  years  Patients  wilh  an  active  peptic  ulcer  or  a  history  ol  kidney  problems,  asthma  or  aspirin  sensitivity  should  seek  medical 
advice  belore  using  IBULEVE  Interaction  with  blood  pressure  lowering  drugs  is  theoretically  possible,  although  very  unlikely  Keep  away  Irom  broken  skin,  the  eyes,  nose  and  mouth  Not  to  be  used  during  pregnancy  or  lactation 
Keep  all  medicines  out  ol  the  reach  ol  children  Do  not  use  if  sensitive  lo  any  ol  the  ingredients  |  FOR  EXTERNAL  USE  ONLY]  Legal  Category:  [j]  Packs:  Gel  (PL01 73/0060)  -  30g  (RSP  £3.89)  and  50g  (RSP  £5  39), 
Sports  Gel  (PL01 73/0060)  -  30g  (RSP  £3  95).  Spray  (PL1073/0160)  -  35ml  (RSP  £4  75)  9/95, 
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